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Two Beautiful Marksmanship Trophies Awarded U.S.S. “Pennsylvania” for Excellence in Gunnery 


THE Spoxange Cr . hE . 4 
E SPOKANE Cup For HIGHEST SCORE WITH TURRET GUNS DEFENSE Society Cup For Hicuest Merit AT SHORT RANGE 
AT SHORT RANGE PRACTICE. BATTLE PRACTICE. 


HE & HANNE. 
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GORHAM PLATE 


IN THE SHARON PATTERN 









The name GORHAM alone is your guaranty of 





the finest silver plate-made in America. It goes 

further—the name GORHAM $ signitics absolute SALAD KOW] 
TE ee a nd CANDLESTICKS 

authenticity of design. hind: abies wien 
vr . . Cardsettick 10°," big 
Phe Sharon plated ware shown here is another Price $25.00 the patr 


beautiful service, designed and produced for you 
by Gorham’s Master Craftsmen. Ask your jeweler 


to show you picces of this lovely pattern. 


GORHAM 





WATER PITCHER 


. F nd TRAY 
COFFEE SET NEW YORK PROVIDENCI papa 
Pitches: 9° dick, capacity 4 pints 
und udtter, $53.00 . Prue $25.00 


Trav: 12” diameter, Price $14.50 


mons Go Soe ee A ING:- SILVERSMITHS --FOR:- OVER + 90 - YEARS 











SECOND STEP IN THE GORHAM PLATE CAMPAIGN 
Full Page in the 
April 25th SATURDAY EVENING POST 


THE GORHAM COMPANY 
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The Decorative Arts in Spain 





OR quite a long historical period Spain 

gave forth to the world some of the 
{nest silversmithing ever known. Too little 
concerning this fact comes before the eye 
of those interested in craftsmanship in the 
metals. In view of this fact we translate 
a lucid “story” from “Dictionnaire des Arts 
Decoratifs.” 

“From the period of Roman domination 
Spain is celebrated for certain of its produc- 
tions in the decorative arts. . . . . 
The gold and silver mines in Spain were 
such that the goldsmiths furnished vases 
even for the more common uses. Examples 
of Spanish art of this period are extremely 
rare. At Otanez a plate was found covered 
with ornamentation of figures in relief of 
mythological subjects. The silver is gilt 
decorated in parts. The incomplete Latin 
inscriptions are readable. Another antique 
plate with Greek and Latin inscriptions 
represents the Emperor Theodosius with his 
sons by his side. It is in the Academy of 
History at Madrid. The domi- 
nation of the Visigoths in Spain introduced 
a style whose influence is felt up to the 
eleventh century. The treasure of Guarrazar 
(in the Madrid Museum and in that of 
Cluny in Paris) was found at Guarrazar, 
near Toledo, in 1858; the treasure of 
Petrossa (in the Bucharest Museum) found 
in 1835, testifies to the richness of Visi- 
gothic goldsmithing. Here are (see cuts) 
votive crowns hanging from chains and 
bearing below, as pendants, a series of let- 
ters that give the name of those who made 
the offering. The style reminds of the 
Byzantine but is more airy. The Arabs, 
who dominated Spain after the Visigoths, 
created wonderful and flourishing arts in 
this country of a richness unimaginable and 
of which, it seems, the secret disappeared 
from the peninsula at the time that they 
disappeared. 

The ornamental art delights in the develop- 
ment of cunning scroll-work, a kind of flat 
lace decoration having little relief, disen- 
gaging itself with uniform projections from 
the shallow background. Arabian charac- 
ters blend with fatalistic inscription from 
the Koran. Ivories, carved wood, chiselled 
iron, damascene work, niellos, _filigrees, 
stamped leathers (Cordova), arms (Sara- 
kossa, Toledo, Granada). . .. . 

“The admixture of the Christian spirit, 
that is to say the Gothic style, with that 
ot the Mussulman produces, about the 
thirteenth and fourteenth centuries, curious 
works ; religious subjects framed in Arabic 
borders ; grotesques, grimacing animals, 
rnamental Gothic flora, make up with the 
remains of the Mussulman style, especially 
im woodcarving, pieces of a beauty quite 
original. One process that is often met with 
is that of covering wood with plates of 
chased silver or gold fixed with nails: for 


example, the retable of the Girona Cathedral. 
The crosses have special forms. All the 
while it is repoussé metal applied to wood; 
in most cases below the feet of Christ a 
horizontal traverse bears on each of its ex- 
tremities the standing personage of a saint. 





SILVER-GILT THRONE OF MARTIN I OF ARAGON, 
NOW IN BARCELONA CATHEDRAL 


Granada was the last region of Arab civili- 
zation in Spain, up to 1492. As an example 
of Spanish art of the fifteenth century we 
give the superb throne of Martin I, of Ara- 
gon (see cut). This wonderful work of the 
goldsmith (silver-gilt) is in the Barcelona 
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VOTIVE CROWNS IN THE TREASURE OF 
GUARRAZAR 


Cathedral. The discovery of 
America, the riches of the treasuries, the 
abundance of the precious metals, the power 
of Spain in Europe with Charles V, all con- 


tributed to give goldsmithing, religious or 
civil, a great flight. Among the goldsmiths, 
the most celebrated are the names of Arfe, 
Becerril. The cities of Barcelona, Cordova, 
Burgos, Toledo, are at the head. Granada 
preserved its Moresque. Ivory is formed 
into marquetterie and decorates the furni- 
ture. , The glass-working of 
Almeria continues its manufacture of pieces, 
conplicated ornamentations made with the 
tongs, bristling with glass points. Barcelona 
is almost equally renowned as Venice for 
its glass work. Cadalso ‘the town of glass- 
workers,’ simpler of design, refined in color 
effects produced many excellent pieces of 
workmanship. . .. ., 

“The seventeenth century in Spain showed 
an unbelievable development in _ private 
luxury. When the Duke of Albuquerque 
died it took, they say, six weeks to write 
out the list of pieces of gold and silver 
ware. There were 1,400 dozen plates, 500 
large plates, of silver, show pieces on the 
‘dresser’ of the dining-room. Silver was 
even poorly appreciated; just kitchen utensils 
were made of it. But a measure, despotic 
and fatal to industry, in 1609, expelled the 
original Moorish inhabitants (workers and 
artists), 








The retail jewelry firm of Albers & 
Schuler, which established itself in business 
only a few months ago at 28-N. King St. 
Gloucester, 'N. J., was the victim of scien- 
tific window smashers who worked so quiet- 
ly that they failed to awaken Mr. Schuler 
who occupies an apartment over the store, 
when they broke the glass. They did not 
take chances of cutting their hands or fing- 
ers in stealing the jewelry displayed in the 
window but fished the articles out with a 
long pole to the end of which was attached a 
steel hook. By this means they were en- 
able to reach in much further than if they 
had used their hands. Their booty was 
rings, watches, and silverware and other 
jewelry, all valued at about $400. The pole 
was left on the sidewalk by the thieves. The 
police of Gloucester believe the robbery was 
the work of an organized gang that is prey- 
ing on jewelers and have notified authorities 
of all South Jersey towns to be on the watch 
for similar crimes. The new anti-crime 
movement in New Jersey may halt or dis- 
courage similar robberies as police, constables, 
state police and other law officers are per- 
fecting organizations which will make it dif- 
ficult for robbers or other criminals to get 
very far from the scene of their crimes. 
This is to be effected by dragnets thrown 
about every section of the State where, a 
robbery occurs. All roads, bridges and other 
means of egress are to be guarded by armed 
men either regular peace officers or volun- 
teers who are to be notified as soon after 
discovery of the crime as possible. The 
police are working on the robbery. 
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STERN BROS.6CO 


Cutters and Importers of 


DIAMONDS 


2 WEST 46th ST. 
Telephone + “Bryant 3925 


CHICAGO 
31 North State Street 


AMSTERDAM: 16 Sarphastistraat 
ANTWERP: 48 Rue Simore 


DIAMOND CUTTING WORKS 


68 Hunters Point Ave. 
Long Island City 
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What Every Jeweler Should Know 
About Diamonds 





Written Expressly for The Jewelers’ Circular by Prof. Frank B. Wade 
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T has been said that he only knows dia- 

port who knows he knows them not, 
and there is much truth in the saying, for 
diamond lore does not end when one knows 
the stones themeslves. That is only a be- 
ginning. Much the most important part of 
an understanding of the merchandising of 
diamonds consists in a knowledge of what 
men think and believe about them. Thus 
it becomes important to acquire, not only 
adequate information about the history and 
sources of diamonds, the channels through 
which they are sold and their cutting, but 
also the various grades according to bril- 
liancy, color and perfection, and the esti- 
mate placed upon these several grades as a 
result of the concensus of opinion of man- 
kind, 

To thus be able to grade and estimate 
values in diamonds requires good normal 
eyesight, favorable lighting, and excellent 
loupe and, more than all else, much training 
and experience. Most of this training must 
be acquired at first hand while buying and 
selling diamonds but much can be gained 
by duly considering the well digested ex- 
perience of others as expressed on the 
printed page. It will therefore be the pur- 
pose of this article to give, in condenesd 
form, some of the more essential points 
that every dealer in diamonds shou!d be 
well acquainted with. If more detailed in- 
formation is sought the reader is referred 
to the author’s little monograph on “Dia- 
monds, a Study of the Factors that Gov- 
em their Value’ (G. P. Putnam’s Sons), 
or Cattelle’s larger work “The Diamond” 
(John Lane Co)., but now out of print. 

Historically considered the diamond is 
relatively a new comer among gems. It 
is doubtful if the Bible mention of the 
diamond really signified that stone. More 
likely it referred to some form of sapphire 
such as was used for the point of a graver. 
The diamond probably first came into use 
as a tool rather than as a gem and even 
after it began to be used as a_ precious 
stone it was probably not cut, or even pol- 
ished, at first, so resistant is it to all ordi- 
nary methods of the lapidary. 

The earliest source of diamond as a gem 
was probably India, and, up to the time 
ot the discovery of the Brazilian mines in 
1727, India and Borneo probably furnished 
practically all the diamonds that were 
mined. Some of the old Indian stones were 
‘uperh in color and brilliancy and probably 
fewer of them were of “off” color than is 
the case with the modern African stones 
but it must be admitted that no single 
‘ource of diamonds has a monopoly of fine 
gems. Some of the African, and many of 
the Brazilian diamonds, are as fine as any 
ndia ever produced. No very enormous 
‘uantity of diamonds was ever obtained in 
india and the supply has dwindled until it 
' now insignificant. The Brazilian mines 
Produced very large quantities of stones for 





many years and then they in turn yielded 
to the African mines, which were dis- 
covered in about 1860. In these latter 
mines, for the first time, we have diamonds 
located in volcanic pipes rather than loose 
in alluvial gravel. The average yield per 
cubic yard of “blueground,” as the rock is 
called, is so constant that the winning of 
diamonds was, for the first time, placed 
on a stable business basis and the enormous 
developments that followed were made 
possible because capital could be had in 
adequate amounts to exploit the mines. The 
major portion of the diamonds that are 
marketed today come from Cape Colony and 
the Transvaal, but considerable quantities 
of stones are now produced in Southwest 
Africa, Angola, Belgian Congo, in British 
Guiana, in Bahia and in other localities in 
Brazil. Australia produces a small quan- 
tity and a very few are found also in the 
United States, notably in Arkansas, where 
the stones are found in pipes, as in South 
Africa, and in the glacial gravels in In- 
diana, along with a little gold. 

Having briefly considered the occurrence 
of diamonds we should next sum up the 
methods by which they reach the markets. 
For many years the larger mining interests 
have been consolidated into a few great 
companies, the largest of these being the 


De Beers and the Premier. The output 
of these mines and that of a number of 
other interests has been sold through a 


British selling syndicate, the actual mar- 
keting being through London. From time 
to time new contracts are arranged running 
for a stated number of years, and such a 
contract has only recently been the subject 
of much new paper publicity. It is most 
fortunate for the trade that the control of 
production and the sale of the output is in 
such strong hands; indeed it is fortunate for 
the whole financial world, since such huge 
values are at stake and since confidence in 
the stable value of diamonds depends so 
largely upon this almost absolute control. 
The outside interests that are independent 
of the Syndicates, handle only relatively 
small quantities of stones and most of 
these are of small size. Moreover self in- 
terest compels the independents to keep 
pretty closely in line with the policies and 
prices of the Syndicate. Thus we have in 
diamonds a species of international currency 
which was more stable and subject to fewer 
fluctations in value all through the great 
war than any national currency, not even 
excepting our own. 

The method of the London Syndicate is 
to accord from time to time to a_ well 
selected list of responsible cutters a “sight 
of the goods” as it is called, that is, they 
are permitted to inspect the closely graded 
parcels of “rough” which are then available 
and to select such parcels as are best suited 
to their trade and which will, in their 
opinion cut to the best advantage. So 
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carefully and so skillfully are the goods as- 
sorted that it has sometimes been said that 
an importer might as well send his office 
boy to London to pick out the goods as to 
go himself. 

Once purchased, the stones are ready for 
cutting. The majority of them are cut in 
Antwerp or in Amsterdam but a very re- 
spectable number are imported to this coun- 
try in the rough and cut here. During the 
last calendar year we cut over $11,500,000 
worth in this country and brought in an 
additional $47,267,746 in cut stones. The 
rough stones pay an import duty of 10 
per cent and the cut ones pay 20 per cent. 
When sold to the consumer there is an 
additional sales tax of 5 per cent on every 
purchase amounting to $30 or more. The 
rough stones pay a large tax to the South 
African govermnent before leaving that 
country, so that a large part of the retail 
value of a diamond is due to government 
duties and taxes. This fact tends to still 
further stabilize the value of diamonds. 

The actual cutting of diamonds is done 
by a relatively small group of extremely 
skillful artisans, most of whom belong to 
an international trade union. These men 
are divided in the larger shops into 
cleavers, sawyers, cutters and polishers, to- 
gether with various other types of helpers. 
In some of the smaller shops each worker 
can perform all of the necessary operations 
in the production of the finished stone. The 
cleavers split the rough stones, when it is 
necessary to remove flawed portions, or 
when the shape can be speedily improved 
thereby, taking advantage of the very ready 
cleavage of diamond. They first make a 
small nick at the proper point, then place 
a knife in the nick and strike it a sharp 
but light blow with a metal rod. The 
stone splits smoothly and accurately in the 
desired direction when the operation is skill- 
fully done. 

When it is necessary to divide a diamond 
in a direction contrary to its natural 
cleavage resort is had to sawing. The 
“saw” is a very thin disc of phosphor bronze 
the smooth edge of which is charged with 
diamond dust and it is then rotated at an 
excessively rapid rate. The diamond is 
firmly held in a special holder and auto- 
matically pressed against the disc. The 
point of attack is kept freely oiled and the 
stone is thus slowly sawed in two. In this 
way two brilliants can be produced from a 
single crystal if it be of good shape. The 
regular octahedron is best suited to this 
method of cutting. If the brilliant thus pro- 
duced is given a good top the method is 
a worthy one but there is a temptation to 
leave a shallow top in order to save weight 
and spread and the resulting brilliants are 
not as lively, especially at a distance, as they 
should be. 

The “cutter” next receives the material, 
and, using another diamond set in a holder, 
as a tool, turns up the stone to approxi- 
mately the desired shape in a species of 
lathe. The polisher then puts the facets 
on the brilliant, using a rapidly revolving 
lap made of a special grade of iron and 
charged with diamond dust and oil. The 
stone is firmly held during the polishing 
operation in a special “dop” or clutch at- 
tached to a vise-like support which rests 
on the bench. Tiny stones are set in 
solder, which is softened from time to time 
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The latest trends of fashion 
are reflected in the REGENT 
line of novelty necklaces, which 
includes attractive creations of 
colored pearls in round and bar- 
oque shapes as well as three- 
and four-strand effects in pearls 
of natural hue. As the demand 
for novelties comes from all 
classes, suitable styles have been 
prepared to cover a wide range 


of prices. There is something 


THE NEWEST NOVELTIES 
THE FINEST STAPLES 


to please everybody's taste and 
to suit all pocket-books. 


Novelties, of course, dominate 
the current market, but conserv- 


ative styles of REGENT PEARLS 
continue in good demand. As in 
the past, our staple lines will 
almost invariably be found to 
offer better dollar-for-dollar val- 
ues than any other trade-marked 
pearls. And here again the 
price range is all-inclusive. 


Write to your jobber or direct to us for samples 


and prices. 


Ask, too, for information about our 


Pearls-for-Birthdays campaign, which has been spe- 
cially prepared to increase the retailer’s natural 


market for pearls. 


ALBERT LORSCH & CO.1nc. 


See Your 


Jobber— 


OR SEE US 


Main Offices and Salesrooms: Lorsch Bldg. LEE & KIERSKI 


35-39 Maiden Lane, New York 


PACIFIC COAST: 


704 Market Street FO UNDED 
San Francisco, Cal. 
542 South Broadway 1869 


Uptown Salesrooms: 24-26 West 36th St. Los Angeles, Cal. 


CANADA: 


Branch Office: 131 Washington Street P. W. ELLIS & CO., LTD. 


Providence, R. I. 


31-37 Wellington Street, East 
Toronto, Can. 
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ah heat while the stone is adjusted to 
vvew position. So skillful are the polish- 
vec that a periectly symetrical brilliant, with 
+ full complement of 58 facets, can be had 
| ves of which it will require more than 
rm to weigh a carat. 


Part II 


Upon the shape given to the diamond the 
‘illiancy almost entirely depends. Marcel 
Tolkowsky, in his treatise, “Diamond De- 
gon” (Spon & Chamberlain, New York), 
gs demonstrated mathematically that the 
very best shape to give a brilliant is in- 
jeed the shape that the best cutters have 
evolved by trial and error over many years 
of experimenting. The ideal brilliant has its 
virdle a little more than one-fourth of 
he depth below the table, with a little 
iss than three-fourths below the girdle. 
The top angle (angle between the plane of 
the girdle and the top slope) should be 
uy, degrees and the back angle (angle 
between the plane of the girdle and the 
tack slope) should be 4034 degrees. The 
table should have a diameter 53% of 
the width of the stone. The thickness 
should be six-tenths of the diameter. Such 
a brilliant gives a large amount of total 
reflection of the light that falls upon it 
and, more important still, it breaks up much 
of the light into prismatic colors, thus 
producing the “fire,” which is the all im- 
prtant factor in developing the beauty of 
the diamond. 

While many diamonds are cut somewhat 
differently from these ideal proportions, yet, 
unless they at least approach them, they 
will be found lacking in brilliancy at some 
particular distance, or in some particular 
position. If too thick they will leak light 
in the center and have a dull sleepy look 
in the middle, which is sometimes called a 
“well,” in the trade. If too thin, or if the 
back be too shallow, they will have a re- 
fection of the girdle in the center and 
a ring of brilliancy around a vacant center, 
an effect which has been dubbed a “fish- 
eye” by dealers. It is usually wisest to 
tick to the better made stones, which are 
sure to have extreme brilliancy. The 
spread stones and those with too shallow 
atop (due to false economy in cutting the 
sawed stones with as wide a spread as 
possible) should be frowned on. 

We come now to. the matter of color, 
which plays an extremely large part in de- 
termining the value of diamonds. It is 
nere that we begin to note the effect of 
what men think about diamonds. For 
some reason the commonest color in dia- 
ton which is yellowish, is not desired 
y¥ many people. Perhaps yellow is not 
 lavor with mankind. Men say “he has 
@ yellow streak,” or they speak of a “‘yel- 
low dog.” On the other hand we hear of 
“The blue bird for happiness,” and certain 
tis that those diarronds that have a bluish 
tnt are most in demand. They are also 
i in the mines, which may have some- 
“ing to do with the esteem in which they 
vd held. However the pure snow white 
i “ still more rare and, if anything, 
ane eautiful, yet most dealers would 
Probably pay more for the bluish stones than 
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or the rarer snow white ones. 
” here again we have the effect of what 
whi think about diamonds. The “blue 

Ne’ stones, so called, have, as a rule, 
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more or less of a very faint yellowish tint 
in their body color, as seen on edge in 
the paper, beside one or more of the 
bluish, or snow white stones, above referred 
to, but when seen from the front, and in 
a good light, they have so many bluish 
reflections that the faint tint of yellow is 
overpowered and the term “blue white” is 
perhaps justified in describing them to the 
public. They are the “Wesseltons” and the 
“Crystals” of the trade. Beyond that one 
should not go in the use of the term “blue 
white.” If there is perceptible to the 
average eye any tint of yellow in the face 
color the stone is a “silver cape” at best, 
and may be called “white” or perhaps even 
“fine white” but should hardly be called 
“blue white.” Beyond this come the 
“Capes,” which are sometimes. called 
“commercial white.” They show a de- 
cidedly yellowish color, even when faced 
up, but if it is of a clean and pretty yel- 
low, not muddy or greenish, they may be 
lively and attractive, especially by artificial 
light. Their commercial value however is 
of course much lower than that of the 
better grades. 

Last in the list come the brown stones 
(although if the tint be very slight they 
may rank above the silver capes). When 
a diamond has enough brown to be apparent 
it usually lacks brilliancy and especially 
so by artificial light. It absorbs too much 
light to be lively. Few such stones can be 
sold in the United States and they are 
priced among the cheapest of all diamonds. 

In what has preceded we have taken no 
account of imperfections and we must next 
consider the nature and effect upon value of 
the various kinds of “crystal troubles” that 
afflict diamonds. Ruskin thus spoke of the 
various feathers and flaws and inclusions 
that are found in nearly every natural crys- 
tal, whether of diamond or of some other 
substance. Since such things are almost al- 
ways present in diamonds the trade must 
teach the public to expect their presence and 
not to insist on being told that the diamond 
is “perfect” unless the buyer is willing to 
pay for a great rarity. The degree and kind 
of imperfection should be stated frankly and 
the price made to comport with the actual 
condition of the stone. 

Most of the flaws in diamonds are minute 
breaks or open cleavages in the material. 
When at all large they reflect light strongly 
and thus appear larger than they really are. 
If large enough or so prominently placed as 
to be easily visible to the naked eye they are 
bad flaws and stones with such bad imper- 
fections should not be carried in stock by 
high class dealers. Such large flaws, too, 
may increase in size and cause actual breaks 
in the stone on slight provocation. Bits of 
dark, uncrystallized carbon are sometimes 
present in diamonds and these “carbon 
spots,” if at all prominent, constitute bad 
imperfections. If tiny and not easily found, 
they merely lower the value somewhat and 
are not objectionable. 

Many diamonds have minute pin point 
cavities in them and these are often difficult 
of detection. They can usually best be found 
from the back of the stone, since the cutter 
always “puts the best foot forward.” It is 
easiest to see them when a strong light is 
allowed to stream through the stone across 
the line of vision. Bits of dust on the sur- 
face of the diamond may be mistaken for 
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these pin points, but if one looks at them 
astride a ridge where two facet joint, a 
double image of the point will be noted if 
it is really within the material, whereas sur- 
face dust specks always appear single. 
These tiny points are among the least ob- 
jectionable of some of the faults of dia- 
monds. 

Milkiness of the material is a bad fault 
and one which all too often appears in stones 
with an otherwise desirable blue color. 
Such stones are lacking in brilliancy and 
should be avoided. Surface imperfections 
should be looked for, as the cutter at times 
leaves small “natural” surfaces unpolished 
to save size and weight. This is most likely 
to be done along the girdle or immediately 
behind, and if such defects are present 
the price should take them into considera- 
tion. Surface imperfections at other points 
than on the girdle are bad faults, as dirt 
gets into them and hurts the appearance 
of the stone. 

In judging diamonds as to color and in 
looking for flaws one must be sure that the 
conditions as to light and as to the color of 
surrounding objects are such that the best 
results can be had. For color comparisons 
an unobstructed north light is best and the 
time between 10 a. M. and 2 Pp. Mm. should be 
used, if possible, as the light is strongest 
then. A good one-inch loup is desirable 
and the kind known as an aplanatic triplet 
is the best of the pocket types. Stones of 
known and standard colors are almost nec- 
essary for comparison if accurate grading 
is to be done, and, more than all else, there 
must be a trained and steady eye back of 
the lens, 

In this brief synopsis of diamond lore only 
a few high spots have been touched upon. 
Those who would become expert in the dia- 
mond game must know much more and 
know it by experience at first hand, but it 
is hoped that this article may be of service 
to those who are beginners and that it may 
help to inspire them to want to know more 
about this most important and practical 
branch of the gem business. 








Credit Jewelry Concerns of Pittsburgh, Pa. 
Organize Association to Give Informa- 
tion as to Standing of Customers 


PittsBurGH, Pa., March 21.—An organi- 
zation to be known as the Credit Merchants, 
Inc., has been perfected in Pittsburgh by the 
jewelers doing a credit business and a char- 
ter applied for. After a number of meetings, 
Augustus Bastein, of the Henry Wilkens 
Co., was chosen president. The idea is to 
exchange information among the members of 
the association, which already numbers about 
a dozen of the leading credit jewelry houses 
of the city. This organization will give in- 
formation in reference to bad accounts, as a 
protection to the members of the association, 
It is understood it is being moulded along 
the same lines as a similar organization in 
Detroit and which, it is stated, is doing much 
to protect the interests of the jewelry mer- 
chants of that city. 

While present plans call for a membership 
among jewelers entirely, it may be broadened 
in the future to take in other lines, but the 
plans under which it is to operate will be 
tried out first before any enlargements are 
considered. 
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Paris Jewelry Fashions 





By L. Reid 
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GOMETIMI:S jewelry patterns follow in 
n) the wake of dress fashions; sometimes 
they precede them. In the particular case 
in hand, jewelry is outstripping dress. Quite 
unexpectedly, ornaments are 
changing in shape. Besides the brooch, 
for instance, being as broad or even 
broader than it is long, the surface is no 
longer flat; while mosaic patterns are very 
fashionable, indeed,, embossed surfaces are 
sill newer. Just as the newest patterns of 
cloth have a slightly raised pattern, dots of 
wool of another color standing out among 
the regular woven surface, so jewelry is no 
longer “smooth,” but has considerable depth, 
as well as breath, in an irregular high-relief 
design. Stones, instead of being set deep, 
are raised, more or less, but still raised. 
Uniformity is abandoned for irregular de- 
signs, but this is only for the very newest 
models and only the most up-to-date women 
have had the necessary time to purchase the 
new ornaments. It is almost a shock to the 
eye to look at a bracelet with a high-relief 
pattern, for everything has been smooth and 
unraised for so long. But there is no doubt 
that the new tendency has come to stay. 
+ * 


suddenly and 


Paris is playing with the idea of high-neck 
garments, and while day gowns are still cut 
low, dog collars of all kinds are very popu- 
lar. About one and one-half inches to two 
inches high, these collars are made in jet 
beads, with a pattern of steel beads, inlet. 
Sometimes, for mourning, nothing but dull 
jet beads are used, for polished jet is not 
“mourning,” according to French ideas. 
Other collars, of similar make, are carried 
out in jet motifs, with much open-work, 
leaving the skin under the ¢ollar visible. 
These high collars are seen in diamonds and 
platinum, but it is not necessary to say that 
this type of ornament is not for all purses. 
Sometimes diamonds and pearls are mingled, 
but this arrangement is less pleasing than a 
mingling of diamonds and sapphires or em- 
eralds with the diamonds, the introduction of 
the colored stones being apparently acci- 
dental Sometimes emeralds are seen at the 
back of the neck, forming part of the fasten- 
ing of the necklace, sometimes to outline a 
bold pattern, or to underline or emphasize it, 
ma very discreet manner. 

It is remarkable that even the dog collar, 
«minently a smooth ornament, already has 
outstanding gems, instead of having an en- 
tirely flat surface. Just as in woolens, these 
irregularities are carried out in a contrasting 
‘olor, or in a variety of colors. Some of 
the new models look very well, especially 
when worn with a toilette in bright colors, 
*, what is still more popular, a gown in 
sombre material, with a gaudy lining that is 
revealed with every step taken, owing to the 
skirts either being slit or made on the seam- 
6 fashion. These seamless skirts, made in 
4 single breadth of the fabric, which is spe- 
‘lly woven for the purpose, are not joined 
™ at all. There are two front pieces that 
Wrap over. Thus the minimum of slender- 
"SS Is attained, but freedom for walking, or 


even jumping, is given, by the fact that the 
skirt is merely an apron, broad enough to 
cover the form entirely and with breadth to 
spare. The long coat, worn with this skirt, 
is always lined with variegated silks, with a 
loud flower or other bright design, and this 
type of costume absolutely calls for the new 
jewelry. When made for sports, this cos- 
tume is carried out in light gray or beige, 
with a raised spot, blue, scarlet or bottle 
green, and half-precious stones, outstanding 
from ornaments, are the wear. 








HOLD UP AND ROB JEWELER 


Daylight Robbery in San Francisco Office 
Building Nets Crooks About $1,500 


SAN FRANcisco, Cal., March 19.—Alleged 
to be in search of a very valuable diamond, 
two thieves staged a daylight robbery in the 
office of Theodore Fershtand, jeweler of 
607 Hearst building. They blackjacked the 
jeweler and tied him to his office door, while 
they ransacked his safe. Overlooking what 
is alleged to have been $20,000 in diamonds 
and about $2,000 in cash, they got away with 
merchandise valued at $1,500, covered by in- 
surance. 

Prior to visiting Mr. Fershtand, the 
thieves are believed to have visited the of- 
fices of J. R. Wood & Sons, stating that they 
wanted to see diamonds. One man was 
young, dark and about six feet in height. 
He stated that he was going to open a store 
on Golden Gate Ave. and wished to sell a 
diamond to his companion, who was elderly, 
short and stout. The younger man was 
shown one diamond, in the diamond room, 
and called his companion in to see if it was 
what he wanted. When Ted Huggins, man- 
ager for J. R. Wood & Son, learned that the 
young man was only planning to open a 
store, he said he could not do_ business. 
Frank L. Enos was present, and this fact 
may have been one reason why they did not 
attempt a holdup. 

The conduct of these two men was so sus- 
picious that, on learning of the Fershtand 
holdup, Mr. Huggins telephoned a descrip- 
tion of them to the police, who said that un- 
doubtedly they were the same men. 








Market Prices and Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the last two weeks. 

Selling Price 


Londen U.S. Gov't New York 

Date Official Assay Bars Official 
March 10.... 327% 70% 68% 
March 11.... 32% 7014 68i% 
March 12.... 3148 70% 67% 
March 13.... 3128 70% €8 
March 14.... 31}§ 70% 67% 
March 16.... 314% 70% 68 
Match 17 26: 32 te 70% 68% 
March 18 .... 32y¥% 703 f 
~ h 19 3 De 70%, 68 
March 20 .... 32 701% 67% 
March 21 .... 31% 70 67% 
March 23 .... 31% 70 67% 
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The International Exhibition of 
Modern Decorative Arts at Paris 


HE International Exhibition of Modern 
Decorative and Industrial Arts at Paris 
will occupy The Esplanade des Invalides, the 
Alexandre III Bridge and the gardens of the 
Cours la Reine, the entire Grand Palais, and 
the quays of the Seine, from the Concorde 


to the Alma Bridge. Practically every 
foreign country will exhibit its artistic 
products. 


In the words of the official printed pro- 
gram, “Works admitted to the Exposition 
must show new inspiration and real origi- 
nality. They must be executed and presented 
by artisans, artists, manufacturers who have 
created the models, and by editors, whose 
work belongs to modern decorative and in- 
dustrial art. Reproductions, imitations, and 
counterfeits of ancient styles will be strictly 
prohibited.” 

The hall and galleries of the Grand Palais 
of this building are assigned to receive in a 
sumptuous setting the products of trades and 
industries “de luxe.” 

Collective exhibits of French and Foreign 
Artists and Manufacturers will be shown in 
separate pavilions, on the Cours la Reine, 
along the quays, and upon the Esplanade. 

Less important groups or individual ex- 
hibits will be located in galleries of the 
Esplanade des Invalides. 

For the first time an international exposi- 
tion is to be held that will be confined to 
examples of decorative and industrial art 
conceived in the modern spirit—a very 
significant event in the history of the arts. 

The Exposition represents a very impor- 
tant milestone in the long stretch of years 
from the time when the machine replaced 
the craftsman as the labor element in pro- 
ducing industrial art—years that were 
marked for half a century by awful examples 
of the florid and ornate and in later times 
by slavish copying of the older forms and 
methods. 

The modern movement, of which the fruits 
are to be displayed at the coming Exposition, 
began some 30 years ago largely in the field 
of ceramics and glass. The Paris Exposition 
of 1900 stressed one phase that survived for 
but a short period. 

In 1905 the movement gathered headway 
again, this time on a much simpler and saner 
basis and one that involved qualities far 
more suited to the requirements of the 
modern home. During the last twenty years 
the movement has spread all over continental 
Europe and has enlisted the efforts of the 
most talented designers of half a dozen coun- 
tries. The new quality of design embraces 
furniture, textiles, wall papers, ceramics, 
glass, iron and other metals, rugs, hangings, 
lighting fixtures, in short all those elements 
that enter into use and decoration of the 
modern home, 

The Exhibition is divided into four groups, 
jewelry coming under the third, covering 
wearing apparel. 








Charles S. Richum, Canandaigua, N. Y.., 
has purchased the remainder of the stock of 
R. S. Saum, a jeweler at 112 W. Washing- 
ton St., Hagerstown, Md., and will continue 
the business after making additions to 
the stock. 
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HE test of every business 


is its ability to retain its 
customers year after year. 


Our values and helpful co- 
operation have enabled us to 


do this. 


ARNSTEIN BROS. & CO. 


Importers and Cutters of Diamonds 
New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 
31 North State St. Audrey House, Ely Place 6 Tulp Straat 
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Paris Jewelers Guard Against Criminals 





Appearance of Stores Changed by Heavy Shutters and Other Means of 
Protection 




















—— 

Paris, March 10.—Paris shops are chang- 
ing in appearance, completely, since the epi- 
demic of burglaries and robberies broke out. 
Jewelers, especially, are investing in iron 
shutters, new concrete safes and every kind 
of contrivance to protect their property, un- 
til their shops look more like bank strong- 
rooms than the well-arranged emporiums of 
former days. Everywhere staffs are more 
numerous and young men are chosen, more 
for their prowess in defending the patrons’ 
property, if called upon to do so, than for 
the knowledge of the trade. The ex-soldier, 
whose lack of experience and knowledge 
often kept him out of the best jobs, in spite 
of all promises to the contrary, is now com- 
ing into his own again. Being able to fire a 
revolver with absolute certainty of aim, 
combined with a certain fearlessness lent by 
the habit of fighting, is a much stronger 
recommendation than a knowledge of gems. 
Meanwhile, every gang of men loitering 
about outside a shop is looked upon with 
suspicion, while no jeweler feels quite com- 
fortable when a group of powerful young 
men make a visit to his shop. He likes to 
see young engaged couples, happy-looking 
girls with aged fathers or beaming mothers, 
but strange young men, however distin- 
guished looking, are not so welcome, unless 
they come singly. 

When the jeweler goes home of a Satur- 
day night, he leaves his shop with misgiv- 
ings, Heavy iron shutters are put up. 
Everything of value is either placed in the 
safe or taken around to the strong-room of 
the bank, while night watchmen are multi- 
plied, 

All these remedies are easy in the case 
of the rich jeweler, who can afford to put 
on extra assistants, and who sacrifices scme 
of his profits, but can after all afford to let 
them go. It is, however, very hard for the 
small man, who cannot increase his staff. 
Maybe he is aged, or merely getting on in 
life. His wife or daughter is his sole as- 
sistant. As recent cases of attempted rob- 
bery have shown, a woman, when a jeweler’s 
wife, is inclined to show great presence of 
mind in times of stress and danger, and more 
especially when property is in danger. 
Maybe she has rehearsed the scene in her 
imagination many times before. Anyhow, 
it is often she who gets out of a window, or 
bolts herself into a room, and screams for 
aid, while her husband tries to hold the gang 
at bay. 

Unfortunately, the poor man, in the 
dubiously peopled quarter, is sometimes left 
to his fate by the passersby, who are more 
lM sympathy with the thieves than with the 
leweler. He cannot afford a strong-room, or 
4 capacious safe. His profits are often ex- 
ceedingly fine cut. He is far from the banks 
in the center of the city. He cannot call a 
cab, for they are probably very scarce and 
lew between in the poorer quarters. Even 
Ht he gets a conveyance, the driver may 
know him by sight and be fully aware of 
What he js carrying in his black bag. When 


horse-cabs were the fashion, the jeweler felt, 
comparatively speaking, safe. But a motor 
can hurl him through the streets, without a 
chance of his being able to call for help 
should he suspect the driver’s honesty and 
fear that he is being driven to some unknown 
destination. Then, the auto is a great asset 
in the hands of burglars and hold-up men, 
who can make good their getaway. The 
police are also provided with motor cycles, 
but members of the cycle corps are not al- 
ways available at the critical moment, while 
there are not very many of them. 

In some parts of Paris, jewelers’ shops 
have met the trouble of the hour by display- 
ing a mere handful of models. The shop 
with the small and discreet display is es- 
sentially a shop where models are made to 
order and the mould destroyed. The wearer 
is thus assured that the ornament is unique. 
Prices, too, are apt to rule high in such 
show window shops. Still another device 
is being employed, very sparingly and only 
in residentia! districts, where help in case of 
danger cannot be expected. ‘Models only in 
the window,” says a ticket, “the genuine 
stuff is inside.” 

One suburban jeweler, who has a trade in 
the very best articles, said that “an _ ill- 
wind does not blow everyone ill.” The ne- 
cessity for taking precautions enabled him 
to reduce his stock considerably. Even old 
customers did not object to waiting while he 
got some of his stuff from the bank. In the 
time allowed, he could borrow the object ir 
question from a fellow jeweler, or otherwis: 
get together a selection that he could no 
have kept in stock, even in the happy pre- 
war times, as only very big men can afford 
to lock up more than a certain capital, in 
lines of jewelry, which are not in great 
demand. 

Another result of the present scare was 
that all kinds of precautions can be taken, 
without frightening away or vexing intend- 
ing customers. Things that could not have 
been done under any circumstances last year, 
may be done without offense, now that no 
excuse for precautions is required. For, if 
the present company is beyond suspicion, no 
one knows who may enter next or with 
what intentions. 

The jeweler’s troubles in judging custom- 
ers are greatly increased at the present time, 
by the fact that the money today is in the 
hands of quite a different class than in pre- 
war times. A factory laborer and his wife 
may be in a position to purchase a diamond 
ring with their war profits, while an aristo- 
crat has probably come on business con- 
nected with the breaking up of family jewels 
to make a new ornament. Thus much dis- 
crimination is necessary. Women, going 
about hatless, in their peasant costume, are 
frequently good customers, for all the money 
just now is in the hands of the peasant pro- 
prietors. Thus the difficulty in discerning 
the status of any new customer is great and 
the present-day jeweler is compelled to be 
most discriminating. 
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STEALS GEMS AND AUTO 





Salesman for Los Angeles Concern Victim 
of a Cleverly Planned Robbery 


Los ANGELES, Cal., March 14.—Maurice 
Rudman, salesman for the E. Bastheim Co., 
was the victim a few days ago of what was 
evidently a carefully planned robbery. Rud- 
man was out with a valuable stock of dia- 
monds and other less valuable jewelry locked 
in his automobile, and having occasion to 
make a brief visit to the office of the com- 
pany, parked his car in an alley a short 
distance away, locking the switch on the 
car and taking the key with him. When 
he returned a short time later the car was 
gone. A citizen in the vicinity stated that 
he saw a man come to the car, unlock it 
with a key taken from his pocket and drive 
away, the citizen not suspecting it was not 
the owner of the car. 

The diamonds, it is said, were in seven 
jewelry cases and a brief case. The value 
of the goods stolen has not been definitely 
determined, as they have not yet been 
checked up. Estimates and rumors have 
placed the loss at both below and above 
$50,000. The loss, however, is covered by 
insurance with the Lloyds. The only clew 
to the robber, so far as revealed, is the 
finding of some of the cases and portions of 
the cheaper jewelry in Hollywood, where 
they had been discarded. 








Many Exhibitors Expected at Chicago Gift 
Show Next August 


Cuicaco, March 20.—The headquarters ct 
the Gifts, Art Wares and Novelties Associa- 
tion reported on March 14 that the reserva- 
tions to date for the coming Chicago Gift 
Show to be held at the Hotel Sherman the 
first week in August, have been heavier up 
to the present time, than for any previous 
exhibit. At present applications are in for 
one-half of the rooms allotted to the asso- 
ciation by the hotel, regardless of the fact 
that the show will occupy three floors in- 
stead of two as heretofore. This may be 
taken as a strong indication of the interest 
in the coming event and practically assures 
Chicago of a bigger gift show than ever 
before. 

The room committee will meet the first 
week in May to make the first assignment 
of rooms, no rooms having been assigned 
up to the present time. 

Manufacturers from all parts of the 
country have already turned in their appli- 
cations, including those on the west coast 
and the usual large number of firms located 
in New England and New York. 

The success of the entertainment at the 
previous shows, now looked upon as the 
one big social event of the trade each year, 
has spurred Walter Larsen, chairman of 
the entertainment committee, on to greater 
achievements and he is already at work on 
the entertainment which he promises will 
be the very last word in social trade 
functions, 








Thieves smashed a $100 plate glass win- 
dow in the Stanton Bros. jewelry store, 
Altus, Okla., recently and took a tray of 
diamonds worth $350. No trace of the 
thieves has been found. 
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Continuous Shipments 


Direct From the Mines 








The exorbitant prices being asked for 
Emeralds we believe is responsible for the 
increased demand for sapphires and the 
conviction is strong that the sapphire is 
about to take its rightful place as the 
leading colored stone. 


A large consignment of these gems was 
forwarded to us from our office in India 
and included in this collection some of 
the finest specimen sapphires we have 
had the good fortune to acquire for our 
stock for some time. 




















GEM SAPPHIRES STAR RUBIES 


GEM RUBIES | CALIBRE SAPPHIRES 
GEM EMERALDS CALIBRE RUBIES 


STAR SAPPHIRES CALIBRE EMERALDS 
BRACELET RANGES 


ALBERT RAMSAY & CO. 


2 WEST 47TH STREET 
NEW YORK 


LONDON OFFICES: se aes FACTORIES: 
4-5 Holborn Circus Bryant 5958 10 Dyers Buildings 
London, E. C. Jondon, E. C. 
INDIA 
Bombay Calcutta Rangoon 


When in London a visit to our London office and factory will be of interest to you. 
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Greater Competition This Year from Other Industries 





By Conrad J. Brotherly, President, A. N. R. J. A. 

















HOSE engaged in the jewelry industry 
regard 1425 business prospects with 
interest. Optimism is justifiably felt and 


expressed by well-known representatives of 
pu: financial and = industrial institutions. 
Our fundamental economics are sound. Ex- 
pert statisticians predict good business con- 
ditions. 

The term “good business conditions” is 
It includes every known line of en- 
djeavor. Literally it means that every busi- 
ness person or firm is in a better position 
to compete for the more liberally distributed 
family dollar. It also means that the con- 
sumer is less restricted in his ability to ful- 
fll more than his immediate wants, by spend- 
ing his money for those things other than 
food and clothing and shelter, that most 
appeal to his state of mind. 

Consequently we have on one hand, a 
large number of organized industries seeking 
increased business. On the other hand we 
have a huge multitude of consumers whose 
money will be spent in the direction of the 
industries that make the highest bid for it. 

When we speak of “good business” then 
first think in the terms of the 
nation’s welfare. Second in the terms of our 
own industry’s competitive possibilities. We 
must at this juncture divorce the jewelry 
industry from the floral industry, the paint 
and varnish industry, the automobile in- 
dustry, and every other line of endeavor. 
Because our thought has led us into the 
realm of sales. And the element of sales 
immediately means competition, and com- 
petition between industries. This element 
is what we must deal with constructively and 
comprehensively if we are to do the most 
business of which we are capable, especially 
when conditions are most favorable. 

This year, every indication points to an 
increased effort on the part of almost every 
industry to sell more of its guods in prefer- 
ence to those sold by other industries. The 
jewelry industry must do its pare, and it 
's with this necessity that we Have to treat, 
Because the share that we have been gettin 
's far from what it should be. 

A recent survey estimates that the retail 
sales of the United States total approxi- 


bre ad. 


we must 


mately thirty-five billions of dollars, or 
about one-half the total income of the 
nation. This trade is apportioned among 


the various lines of retail business as fol- 
lows: 


Per Cent 





* Billions of the 
of dollars Whole 
Ly OTE OE . 44.0 
crags, ROT 77 220 
Furniture and Furnishings... 1.3 3.5 
Automobiles and Supplies... 3.5 10.0 
Tobacco and Products..... 1.7 5.0 
Candy and Beverages...... 15 4.2 
Jewelry and Musical Instru- 
Instruments ............. 1.0 2.8 
Miscellaneous ............. 3.0 8.5 
ona EEO eee 35.0 100.0 


These figures show that the jewelry in- 


dustry, together with the producers of 
musical instruments, does the least percent- 
age oi any of the other enumerated lines. 
As a competitive industry, we make the 
poorest showing. of all. 

The answer to this problem is simple 
and direct. Other industries have made 
their product wanted by the consumer in 
preference to jewelry. The public has 
spent more of its money for radios, victrolas, 
expensive furs, automobiles, and other 
things that have made a strong sales ap- 
peal, and less and less has been spent for 
jewelry products. 

The time is at hand when we must decide 
what we are going to do in order to remedy 
the situation. We have good times in store 
for us. We have other industries redoubling 
their already active methods for competing 
against us. 

In the business forecast for March, Roger 
Jabson says: 

“The records show conclusively that 
every trade improvement is preceded by 
an increase in the amount of * * * 
advertising. In view of this tendency, 
it is interesting to note that, allowing 
for the seasonal trend, advertising is 
now increasing. Hence, with the 
opening of Spring business we expect 
son “thing more than the usual seasonal 
improvement in wholesale buying and 
later on this should be apparent in retail 
trade.” 


This means that our competing industries 
are preparing for stronger sales efforts than 
in the past, through the medium of increased 
advertising, which is also another name for 
trade publicity. 

The jewelry industry is singularly alone in 
one respect, and that is its neglect to keep 
its products ever in the mind of the con- 
sumer. We have done nothing to compete 
in modern \,ays against other industries that 
are maintaining publicity bureaus that are 
doubling anc-trebling their sales. We are 
gradually being eliminated from the ranks 
of successful enterprise. 

Local advertising cannot produce the kind 
of results we look for. Direct, or local 
advertising, simply conveys the advertiser’s 
desire and need to sell. It is used for the 
purpose of influencing the purchaser to buy 
jewelry from our store, rather than from 
other local jewelry stores. 

Sut publicity aims to produce a desire to 
buy. And in our case it aims to pro- 
duce a desire to buy our products in 
preference to those of other industries that 
take our customers from us by creating a 
stronger desire for them through national 
publicity. 

We jewelers have an opportunity to come 
to the fore and change this serious condition. 
We can place our industry in.a position to 
make more people want to buy more jewelry 
than ever before. We can do this only 
through national publicity. The achieve- 
ments of other industries are an indication 
of what we too may accomplish if we will 
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use modern and up-to-date means of at« 
tracting the attention of the public to the 
point of purchasing. 

Industries utilizing national publicity in- 
clude: 


Greeting Card Association. 
Portland Cement Association. 


Wallpaper Manufacturers’ Associa- 
tion, 
American Malleable Castings Asso= 
tion. 


Associated Knit Underwear Manu- 
facturers of America. 

National Knitted Outerwear Asso- 
ciation. 

Joint Coffee Trade Publicity Com- 
mittee. 

Cast Iron Pipe Publicity Bureau. 

National Electric Light Association. 


American Bankers’ Association. 
National Lumber Manufacturers’ 
Association. 


California Redwood Association. 

Hardwood Manufacturers’ Association, 

California White and Sugar Pine 
Manufacturers’ Association. 

Associated Tile Manufacturers’ Asso- 
ciation. 

Davenport Bedmakers Association. 

Oak Flooring Manufacturers’ Asso- 
ciation. 

The Common Brick Manufacturers’ 
Association of America. 

National Kraut Packers’ Association. 

And many others too numerous to 
mention. 


With these examples of stimulated sales 
before us, we need not wonder why it is 
that the products sold by the industries men- 
tioned have been bought in larger quantities 
by the consumer in preference to ours. 

In contemplating good business conditions 
for 1925, retail jewelers will do well to 
consider what they are going to do in order 
to get their share. [ would like to urge 
every one of them to utilize national pub- 
licity, and to subscribe without any delay 
to the funds needed by the National 
Jewelers Publicity Association. 

The campaign now being conducted by 
the American National Retail Jewelers’ 
Association is well under way. It was 
undertaken after the utmost thought had 
been devoted to the most successful and 
efficient method for saving our business. 
It is suggested that every retail jeweler, 
whether he be a member of this association 
or not, sign his pledge without any further 
delay. If such a pledge is not immediately 
available, an application to our offices at 239 
Springfield Ave., Newark, New Jersey, 
should be made for one. 

The more time that is lost in deferring 
action, the farther away our possibilities 
of greater sales recede, the less opportunity 
we will have to compete with other indus- 
tries that have made their plans for sharing 
in the good business conditions that lie in 
wait for all of us. 








It was reported last week that Referee in 
Bankruptcy Elmer W. Demarest has ap- 
pointed Abraham Levitan, an attorney, as 
receiver for the business of Leon Chanaud, 
a jeweler at 211 Bergenline Ave., Union 
Hill, N. J. Mr. Chanaud filed a voluntary 
petition in bankruptcy recently. 
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To the Eye Identical 


but to the Purse 
a Far Different Story 


Just as the oyster builds the real pearl 
layer on layer, so “ORIENTA” Pearls 
are constructed coat upon coat. As in 
the real pearl, the rich iridescent lustre of 


the ORIENTA comes from the sea itself. 


In ORIENTA Pearls, science has 
produced gems that in alluring beauty and 
lustre rival the genuine pearl of the Orient. 
Even though this is true, they are not the 
same in cost, for the genuine pearl is far 
beyond the reach of the majority, while 
ORIENTA Pearls are available for the 
joy and happiness of all. They bring to 
those with a taste for the finer things of 
life all the subtle charm of the genuine 
pearls at a cost within reach of the average 
purse. 


Painstaking care through all of the many 
processes of manufacture, however, has 
been necessary to maintain the superb 
quality that one readily recognizes in 
ORIENTA Pearls. In the finer grades, 
as many as 60 successive coatings or layers 
have been built on a foundation of specially 
prepared glass. It is this method of apply- 
ing these layers and the expert care of 
drying and hand polishing them after each 
application that gives to ORIENTAS the 
wonderful brilliancy and rich, deep lustre 
found only in the costly natural pearls. 


One particularly convincing evidence of 
ORIENTA quality and beauty is the fact 
that many women of wealth and_ social 
position use them to duplicate real pearl 
strands or ornaments. 


Today, milady may have ORIENTA 
Pearls for her personal adornment in many 
attractive jewelry creations other than in 
single strand necklaces. 


Craftsmen have fashioned many artistic 
creations such as sautoirs, bracelets, chokers, 
three-strand necklaces and earrings, mount- 
ing them with diamonds in Platinum or in 
18K White Gold with and without dia- 
monds. The fastidious gentleman, too, may 
wear ORIENTAS mounted in scarf pins 


and stud sets of distinctive design. 


There’s no pearl more like an Oriental 
than an ORIENTA, so say many of the 


leading ‘jewelers throughout the country. 
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EXTENDS PUBLICITY DRIVE 





4 NLR. J. A. Campaign to Complete Re- 
 tilers’ Quota to the Funds of the 
National Jewelers Publicity Asso- 
ciation Gains Headway in 
Many States 

Newark, N. Jy March 19.—The cam- 
gaign of the American National Retail 
ers’ Association to complete the re- 
wilers’ quota to the funds needed by ‘the 
National Jewelers’ Publicity Association 
tgs gained considerable headway during the 
past 10 days. Several State and local 
chairmen have reported that there is a keen 
vnterest felt by retail jewelers in the pub- 
licity movement in their sections, 
The personnel acting in behalf of the pub- 
licity campaign is as follows: 


Jewel 


CoLoRADO 

State Chairman.—Max Strasburg, Trini- 
dad, Colo. 

CONNECTICUT 
State Chairman.—George A. Fairchild, 
Bridgeport, Conn. 
Local Chairmen—G. W. True, Middle- 
town; Fred Weber, Meriden; John Fergu- 
son, Norwich; George Spaar, Torrington; 
lohn C. Whittlesey, Rockville; George 
Dyson, New Britain; L. Gregory, Derby; 
Ff. G. Crabb, New Haven; Ralph U. 
Wolmer, Willamantic; W. Deacon, Dan- 
bury; M. W. Hall, Waterbury; F. M. 
Todd, Bridgeport; George Lux, Hartford; 
R, Benedict, Norwalk; C. Costello, New 


London. 


ILLINOIS 
State Chairman.—Thomas H. Craig, 
Champaign, III. 

INDIANA 
State Chairman—Allen Jay, Richmond, 


Ind. 
KENTUCKY 

State Chairman.—P. B. Stith, Louisville, 
Kentucky. 

LOUISIANA 

State Chairman.—Louis Hausmann, New 
Orleans, La. 

Local Chairmen.—Jos, Goldberg, Alexan- 
dria; J. Simon & Son, Baton Rouge; 
Hollins and Kreamer, Lake Charles; 
Coster Jewelry Co., Monroe; Keller- Young- 
blood Jewelry Co., Shreveport. 


MICHIGAN 
State Chairman.—Herman Hiss, Bay City, 
Mich. 
NEw HAMPSHIRE 

State Chairman—R. A. Quimby, Clare- 
mont, N. H. 

Local Chairmen—F. H. Stearns, Keene; 
A. U. Burque, Nashua; George W. Stuart, 
Concord; A. B. Duncan, Portsmouth; 
Lemay Bros, Manchester; David W. 
‘oltey, Berlin; Mr. Spencer, Dover. 

NEW JERSEY 

tate Chairman.—Jerome Wiss, Newark, 
N, :. 

NEw York 


State Chairman.—Emil fe 
Rochester, N. Y, 


Scheer, 


NorTH DAKOTA 


State Chairman.—C. G. Sherdahl, Fargo, 
N. Dak. 
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OHIO 


State Chairman.—Glenn PP. 
Massillon, Ohio. 


OKLAHOMA 


State Chairman.—Carol 
Shawnee, Okla. 

Local Chairmen.—Amos Williams, Altus ; 
F. G. Ward, Anadarko; James Ford, 
Antlers; Dave Strasmick, Ardmore; Miss 
B. Haupt, Bartlesville; F. Rovertson, 
Blackwell; Dearing & Jones, Blair; J. 
Owsley, Chickasha; L, Dean, Clinton; M. 
Woods, Davis; R. Fretwell, Drumright; G. 
Howe, Duncan; W. Gumm, Durant; F. 
Mensfee, El Reno; C. Jan, Enid; Gilpin 
& Coo, Frederick; F. Sverkiskovsky, 
Yukon; F. Lutz Co., Guthrie; T. Black, 
Henryetta; Osborn Jewelry Co., Lawton; 
De-Al-Mater, Ray & Co., McAlester; W. 
C. Montrogery, Shawnee; A. Y. Boswell, 
Tulsa; Davis-Mohr Jewelry Co., Woodward. 


OREGON 


Heckert, 


E. Rountree, 


State Chairman—Frank  Heitkemper, 
Portland, Ore. 
TEXAS 
State Chairman.— Arthur A. Everts, 
Dallas, Tex. 
VERMONT 
State Chairman.—Arthur G. Mansur, 
Burlington, Vt. 
Local Chairmen.—C, Collins, Bellows 


Falls; P, Bogle, White River Junction; J. 
Wood, Bennington; G. Hascall, Rutland; W. 
Preston, Burlington; M. Armstrong, St. 
Albans; C. Searles, Newport; C. Howe, St. 
Johnsbury; H. F. Edmonds, Morrisville; 
Doe Bros., Bradford; W. Reed, Montpelier. 


WASHINGTON 


State Chairman.—K. Falkenberg, Walla 
Walla, Wash. 


WEST VIRGINIA 
State Chairman.—Frank Wallace, Hunt- 
ington, W. Va. 
Other acceptances of appointments are 
being received each day, and these names 
will be published at a near future date. 








Programme of the Convention of the Kansas 
Retail Jewelers’ Association 


Mankato, Kans., March 19.—The Kansas 
Retail Jewelers’ Association will hold its 
annual convention at the Hotel Lasson here, 
April 14 and 15. 

The tentative program is as_ follows: 
“Remarks and Recommendations,” by Presi- 
dent Bangs, of the association, Selina; ‘“Re- 
port of the National Convention of St. 
Louis,’ by Past President Ralph M. Ship- 
ley, Mankato; “Advertising as Applied to 
Retail Jewelry Stores,” by Prof. L. N. 
Flint, Kansas University, Lawrence, Kans. ; 
“Constructing a Mesh Bag,” by C. C. 
Whiting, of Whiting & Davis Co., Plainville, 
Mass.; “The Inside of Your Store,” by F. 
R. McWilliam, Mankato; “The American 
National Retail Jewelers’ Association,” by 
Vice-President C. P. Woodbury, Kansas 
City, Mo.; “The Work of the Jewelers Se- 
curity Alliance,” by Supt. J. E. Lawler, of 
the Kansas City branch of the Pinkerton 
National Detective Agency. 

A feature of the meeting each day will 
be the Question Box. On Tuesday evening, 
the Association of Travelers who make 
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Kansas their territory, and known as the 
“Kaw Krows,” will have charge of the pro- 
gram and provide the entertainment. 








SUFFER FIRE LOSS 





Harrisburg, Pa., Jewelry Store and Two 
Adjoining Buildings Swept by Flames 


LANCASTER, Pa., March 20.—A fire that 
started at 11 o’clock last night in the jewelry 
store of Rudolph Hersch, 1208 N. 3rd St., 
Harrisburg, formerly of Lancaster, caused 
the destruction of that and two adjoining 
stores. 

The fire started in the workshop of the 
jewelry store, where two employes were 
cleaning clocks, and was due to an explosion 
of gasoline, which was near a gas jet. One 
of the workmen was severely burned. 

The police salvaged several hundred dol- 
lars’ worth of jewelry. The total loss is 


placed at $8,000. 








Legality of Milwaukee Jewelry Auction Law 
Again Upheld 


MILWAUKEE, Wis., March 19.—Legality of 
the Milwaukee ordinance forbidding auction 
sales of jewelry after 6 p. M. was recently 
upheld for the third time when Judge Oscar 
M. Fritz handed down a ruling to that ef- 
fect. The legality of the ordinance had been 
upheld in a previous decision by Judge Fritz 
and one by Judge Gregory. 

The ruling was handed down in the suit 
of George Bogardus against the city. Mr. 
Bogardus conducts a jewelry store at 3401 
North Ave. and an auction sale had been in 
progress there, with selling after 6 Pp. M. 

Mr. Bogardus procured from William H. 
Timlin, court commissioner, a temporary in- 
junction restraining enforcement of the ordi- 
nance until March 28, when arguments were 
to have been held by Judge Gregory on 
whether the injunction should be made per- 
manent. 

Chief of Police Jacob Laubenheimer con- 
tended that the injunction was _ obtained 
merely to give the jeweler a chance to dis- 
pose of his stock before he could be inter- 
fered with. When the order to show cause 
was returned, Judge Fritz dissolved the in- 


junction. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended March 21, 1925 
The U. S. Assay Office reports: 


Gold bars exchanged fer gold coin.. $1,609,113.62 
Gold bars paid depcsitors........+.. 105,404.23 


Total $1,714,517.85 
Of this the gold bars exchanged for gold 
coins are reported as follows: 


Deposits 


Exchanges ‘t 
$456,195.38 


WEARER 8G aici canis deawsccwlacaceoan 
pS Yaa ee ae eee 142,208.58 
NSB ca bore nie eo w aoe ote aim aii 638,821.52 
MINT EO ecw aie sh imidin ee wea avre cane 174,342.05 
OE ee COC PCC Pee 116,397.21 
RRO EO ccc can kbeuseenpacueues 81,148.88 

SORE 6. hs Senecio ewnecene. $1,609,113.62 








Fire of unknown origin damaged the F. B. 
Downard jewelry store and adjoining struc- 
tures at Webster City, Ia., with a total loss 


estimated at $10,000. 
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The News from England 





Conditions in the Diamond Market—Comment on Discovery of Platinum in 
the Northern Transvaal—Reward Offered for Return of Stolen Gems 
—Jewelry Styles—Find Diamond Rings in Shaving Stick Case 




















—_— 

Loxpon, March 12.—Prices in the polished 
diamond market continue very firm, in fact, 
some of the polished goods recently to hand 
are exceptionally high and some doubts are 
entertained in the home market whether they 
will be readily salable. Backes & Strauss, of 
Kimberley House, Holborn Viaduct, com- 
menting on the present situation in the rough 
and polished diamond markets say: “Tn the 
rough market the Wesselton goods shown 
last week by the London Diamond Syndicate 
were nicely assorted, and the shipment was 
entirely sold out. Manufacturers both in 
Antwerp and Amsterdam are as eager as 
ever for rough, and the demands for sights 
are ever increasing. In the polished market 
‘here has been fair business in both centers, 
prices remaining very firm. In the home 
market, while there seems to be at present 
general cause for complaint, some important 
parcels have been sold in mélees, smalls and 
larger sizes. The demand for brilliants of 
from two to six carats remains constant, and 
very few stones of the larger sizes seem to 
come into the market. We still notice that 
the prices for these goods fresh from the 
mills are excessively high, and doubts are 
entertained that they will be readily salable. 

* * 2k 

Since the optimistic reports concerning the 
new platinum discoveries in the Northern 
Transvaal have reached the jewelry trade 
here there has been considerable speculation 
as to the ultimate effect of the precious metal 
developments on platinum prices. Hatton 
Garden is not unduly disturbed over the new 
platinum areas that will be exploited in the 
Transvaal. The price of platinum will not 
he affected as it is believed that all the 
platinum produced will be absorbed since its 
preference over gold as a jewelry setting is 
now generally acknowledged. Jewelers 
would be glad to see platinum prices cheaper 
since it would mean such articles as diamond 
rings (now set in platinum) would be avail- 
able for a greater number of purchasers to 
whom price is a pertinent factor. 

* * x 

A reward of $250 was offered last week 
by the assessors following the mysterious 
theft of some $3,000 worth of jeweled scarf 
pins, pendants, gold lockets and so on from 
the premises of a firm of goldsmiths in a 
South Coast resort. The reward was claimed 
by a workman who discovered most of the 
jewelry hidden on the roof of the pier 
pavilion where he was doing repair work. 
As a result of the find an engineer has been 
arrested and charged with the theft. 

x * * 

At the most recent mannequin parades in 
London the new styles of wearing the large 
ropes of pearls are shown. One of the latest 
methods of wearing the pearls of very long 
ropes is to arrange them across the corsage 
carrying them around to the back where they 
are crossed and brought to the front again, 
the heavy loop reaching almost to the knees. 


Neediess to say pearl ropes of this type are 
artificial although of very fine quality and 
appearance. Another way of wearing the 
pearls is displayed by mannequins who draw 
the rope around the throat, knotting it at the 
back where it falls in two unequal ends, one 
reaching to the waist. 
* * + 
A new idea in jeweled straps is the band 
that goes outside the high coat collar and is 
of the same material as the coat. This 
jeweled circlet holds the high collar close on 
chilly days. At lunch time, indoors, the 
jeweled strap is taken off and worn around 
the neck thereby becoming a necklace. It is 
made up in a variety of gems. 
x * x 
Eastbourne, a south coast pleasure resort 
in the Summer, has since Christmas been 
made the target for jewelry thefts by clever 
jewel thieves two of whom have been caught 
and charged respectively with stealing and 
Jewelers have been the chief 
sufferers. Some 350 articles of jewelry so 
far have been found and identified. Some 
of the stolen jewelry was hidden at the 
thieves’ flat, evidently rented for the purpose. 
Other jewelry was hidden in a dog’s kennel. 
* ok Ok 
Nearly 40 diamond rings found in the 
shaving stick case of a photographic artist 
have been identified as part of the property 
of T. Fattorini Ltd., jewelers of Skipton. 
The photographic artist is charged with 
stealing the rings and another charge of the 
theft of jewelry valued at $5,000 from Hugh 
Edwards, Harrogate jeweler, is also being 
preferred. A tray of 44 diamond rings 
valued at $5,000 was taken from the Fattorini 
store windows by a man who drove up in 
an automobile and smashed the window with 
a hammer. ‘The police think the photog- 
rapher is the right man. His car was so 
constructed that any number of number 
plates could be used in the space where the 
front number plate is fixed. Blank identifi- 
cation plates and a quantity of paint and 
paint brushes were found at a garage of 
which the photographer had exclusive use. 
3y means of the rapidly changed number 
plates the owner of the car has been able to 
evade arrest and prey on various jewelers in 
widely separated towns. 


receiving. 








Consul Reports Drop in Exports of Dia- 

monds from Antwerp to United States 

in 1924 

WasHInctTon, D. C., March 21.—The ex- 
ports of cut diamonds. from Antwerp to the 
United States fell from a value of nearly 
$30,000,000 in 1923 to slightly more than 
$25,000,000 last year, reports Consul H. S. 
Fullerton to the Commerce Department. 
The large market for Antwerp and Amster- 
dam cut diamonds in the United States is 
the principal reliance of these markets and 
exports to the United States are quoted at 
from 75 to 90 per cent. of production. 

Activity at Antwerp increased, however, 
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after Jan. 15, when foreign buyers appeared 
in larger numbers and purchasing was de- 
scribed as normal for the season, Consul Ful- 
lerton advised. Buying was far from uni- 
form throughout the month, but there was a 
good demand for white piqué mélée. Ameri- 
can buyers showed a preference for top sil- 
ver capes, melée up to four grains, and good 
quality Bulfonteins. 

There was very little business with Paris 
in January. It is estimated that purchasing 
from. South America will be considerably 
better as Spring advances. Italian buyers 
were in the market for all kinds of white 
piqué goods. Business with the Far East 
was extremely slack, partly owing to the ap- 
plication of the luxury tax in Japan and the 
fall of the Japanese exchange. The Russian 
stones released through Amsterdam and 
Antwerp several months ago still are being 
liquidated gradually, but dealers state that 
these stones have been released so cautiously, 
for the most part, that their appearance in 
the market has not seriously affected price 
levels. 








THREE HOLDUPS IN CHICAGO 


Bandits Get Jewelry Worth $16,500 at Two 
But Them 

from a Third 

Cuicaco, March 21.—The crime calendar 
of the week included three holdups (two suc- 
cessful and one unsuccessful) and one win- 
dow smashing. 

M. J. LIPKIN’S Loss Is $6,500 

On Wednesday morning the sounding of a 
burglar alarm brought investigators to the 
store of Maurice J. Lipkin at 6621 Cottage 
Grove Ave. sandits had entered while 
Henry Meyer, a clerk, was opening up the 
store and arranging the goods in the cases. 
After tying him up in the usual fashion, they 
placed him in the back room and proceeded 
to gather up about $6,500 worth of jewelry. 
When the bandits had left, Meyer dragged 
himself to a button and sounded the alarm. 


Stores Alarm Scares 


GET $10,000 FROM MR. LEVINSON 

About the same time a report was made to 
the police by Joseph Levinson, owner of a 
pawnshop at 739 N. Clark St., that bandits 
had tied him and Peter Siegal together, and 
after placing them in a back room, robbed 
the safe of about $10,000 worth of jewelry. 

ALARM FRIGHTENS BANDITS AWAY 

Presence of mind on the part of Mrs. John 
Nickell saved the valuables in the store of 
her husband’s at 3317 N. Clark St. on Thurs- 
day morning. She and her son were in the 
store at the time three bandits entered with 
guns drawn and ordered them to put up their 
hands. As the men entered, Mrs. Nickell 
stepped to a position near an alarm button. 
When she sounded the alarm with her foot 
the bandits became frightened and ran. 
WINDOW OF LINCOLN AVE. 

JEWELER 

Thursday evening about 7:35 pe. M., while 
busy at a display case in the rear of his 
store, Albert Scherer, retail jeweler at 3420 
Lincoln Ave., heard a crash of glass and 
upon investigating found a man had broken 
one of his front windows with a large piece 
of concrete pavement and had taken jewelry 
amounting to $265. Mr. Scherer grabbed 
his revolver and gave chase, but the bandit 
escaped in a dark alley off of Newport Ave. 


THIEVES BREAK 
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JEWELER KILLS BANDIT 
Revolver Shot Ends Life of Crook Who 
Attempted to Hold Up Kansas City 

Retailer 


Kansas City, Mo. March 23.—John 
\ednikow, retail jeweler at 117 E. 13th St., 
;ecounted for one bandit Saturday. The 
yandit tried to hold up the store. Mr. Med- 
sikow shot him through the head, killing 
him instantly. 

It was the same man who had held up the 
gore just a week ago, on March 14, and se- 
cured several hundred dollars’ worth of 
iewelry and watches. He was wearing one 
of the rings stolen on that occasion from 
Mr. Mednikow, and had in his pocket one 
{ the watches taken by him at that time, 
said the jeweler. 

The bandit entered the store early in the 
afternoon. But he had been preceded by a 
young woman, who may or may not have 
had a part in the program. This young 
yoman asked to be shown rings. Mr. Med- 
nikow waited on her. He was instantly sus- 
picious, because, for some reason or other, 
she kept her hands in her sleeves. Anyway, 
he was alert, and when a young man entered 
and stood behind the woman, the jeweler, 
watchful for some untoward event, recog- 
nized him as the bandit who had held him 
up the previous Saturday. 

The bandit “got the drop” on Mr. Med- 
nikow, threatening him with a revolver. The 
bandit stood behind the young woman. He 
demanded the larger diamonds which had 
not been given to him the previous week. 
These large diamonds were in the display 
window. It was evident that the bandit, see- 
ing these, had recollected that his haul pre- 
viously had been comparatively small. 





Mr. Mednikow, under the threat of the re- 
volver, walked back to the safe and opened 
it He got out all the money it contained, 
821, and handed it to the bandit. The latter 
insisted then that he turn over the large dia- 
monds. Mr. Mednikow said they were all in 
the window, and started towards the front 
of the store to secure them to hand over. 

\t this moment, W. J. Chalmers, watch- 
maker in the store, entered the front door. 
Mr. Mednikow shouted to him that this was 
te man who had held him up a week ago 
nd was trying to do the same thing again. 
Chalmers grappled with the bandit, catching 
hold of his arms. While the two were thus 
engaged, the bandit trying to lift his right 
arm and fire his revolver, Mr. Mednikow 
picked up his own revolver from his desk, 
right at hand. He fired quickly, but with 
pertect aim. The bullet entered the half- 
pen mouth of the bandit, who collapsed al- 
most in the arms of Mr. Chalmers. 

_ Lhe incident was dramatic in the extreme. 
The watchmaker, noting the plan of the 
eweler, held his head as far as possible from 
tat of the bandit. Then the shot was fired. 
a all happened so quickly, in scarcely a min- 
ute ol time, that calculations were out of the 
(uestion, The men acted instinctively, but 
‘-ordinated for the satisfactory outcome. 

_ When the bandit was examined, it was 
8 that on one finger he wore a ring 
‘tolen the previous week. A watch, also 
‘rom the Mednikow store, was found in his 
pocket, 

are Mednikow was positive of the iden- 
“cation of this bandit as that of the one 
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who robbed him a week ago. The only dif- 
ference in appearance was that the man wore 
glasses the second visit, and had not worn 
them on the first visit. 

The woman disappeared during the inci- 
dent. 

Two names were found on the dead man, 
and it does not seem certain yet which is 
his own, 


OBTAINS BOOTY WORTH $2,500 











Allentown, Pa., Jeweler’s Window Looted 
in Full View of Passersby 


ALLENTOWN, Pa., March 20.—Jewelry 
valued at about $2,300, most of it being rings 
set with diamonds, was stolen from the dis- 
play window of the jewelry store of Paul M. 
Koehler, 121 N. 6th St., Allentown, Tues- 
day evening, March 17, by a thief, who man- 
aged to make good his escape. The burglar 
was seen at work by pedestrians and might 
have managed to make a still larger haul if 
it had not been for a casual remark made 
by Mrs. Charles K. Fretz, who, with her 
husband, was sitting in their automobile, 
parked in front of the store. Mr. Fretz 
called to Mr. Koehler, who resides over his 


‘store, and this scared the thief away. 


No trace of the man was secured. He 
gained entrance to the store room by forcing 
a rear window leading to a workroom. This 
window is about five feet above the level of 
the ground. Minus hat and coat he went 
to the show window. Carelessly tossing 
back his hair and brushing it down with his 
hands, the thief started to gather in the rings. 
He worked as though he had a right there 
and was sorting the valuables to put them 
away for the night. One dozen wedding 
rings valued at $125, and 15 diamond rings 
ranging in worth from $15 to $550 were 
picked up before Mrs. Fretz called her hus- 
band’s attention to the man. 

Mr. Fretz is proprietor of the Allentown 
Sporting Goods Co. store, at 123 N. 6th St. 
next door to the jewelry store. He had just 
closed his place of business about 8:30 Pp. M. 
and entered his waiting automobile. Mrs. 
Fretz remarked that she was unaware that 
Mr. Koehler had a male clerk, a fact that 
was news to her husband. He lost no time 
in getting to the hallway and calling to his 
business neighbor. This call gave the thief 
his cue, and he made a hasty exit, leaving 
through the rear window he had opened. 

Mr. Koehler grabbed a revolver and start- 
ed for the store. The police were also called. 
They were told by the jeweler that shortly 
after 7 o’clock he had received a ring on his 
telephone in the apartment, and that as soon 
as he answered, the party calling hung up. 
No word was spoken. Friends then came 
and they were being entertained while the 
thief was at work. Mr. Koehler said that it 
was his custom to leave his windows dressed 
and lighted until about 9 o’clock each night, 
when he returns to his store and places the 
valuables in his safe. 

The safe was closed but not locked, and 
contained all the valuables from the show- 
cases in the store. These are insured, but 
the police say that the jewelry in the win- 
dow did not carry insurance as long as it was 
outside the safe. 

It is an easy matter to get to the rear of 
the store from Law St., and in the darkness 
the thief could work with little fear. Police 





believe he had an accomplice, who was wait- 
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ing with an automobile, probably parked on 
Law St. 

The thief is reported to have been a clean- 
cut chap, about five feet eight inches tall and 
well dressed. He wore a dark suit and had 
light wavy hair. 








GETS VERDICT FOR $100,000 


Wife of W. Herbert Oskamp Wins Suit 
for Alienation of Husband’s Affections 
Brought Against His Family—De- 
fendants to Appeal 


Cincrnnatl, O., March 23.—A motion for 
a new trial was filed by Attorney Froome 
Morris in the Superior Court in Hamilton 
County, Saturday, following the decision that 
was made by a jury in the alienation suit 
filed by Mrs. Louise Grimm Oskamp against 
W. S. P. Oskamp, prominent jeweler and 
members of his family. The jury awarded 
the woman $100,000 damages, which is the 
largest verdict of its kind ever given in Ham- 
ilton County courts. The woman sued Wil- 
liam S. P. Oskamp and members of the 
family on a charge that they alienated the 
affections of her husband, W. Herbert 
Oskamp, for which she asked $150,000 and 
was awarded two-thirds of the amount. 

Fourteen points were enumerated by At- 
torney Morris in his motion for a new trial, 
in which he charges attorneys for the plain- 
tiff with “misconduct in appealing to the pas- 
sion and prejudice of the jury, both as 
against counsel for the defendants and against 
the defendants themselves; in misstating and 
distorting the evidence in closing arguments 
on behalf of the plaintiff and in arousing 
class and religious prejudice in the minds 
of the jury.” There were six men and six 
women on the jury. 

Together with the verdict, the jury re- 
turned answers to six interrogatories, re- 
quested by Attorney Michie. They gave as 
their opinion in their answers that the plain- 
tiff showed by a preponderance of the evi- 
dence that the Oskamp family conspired to 
alienate the affections of Herbert Oskamp 
from his wife; that William S. P. Oskamp 
was actuated by malice toward Mrs. Os- 
kamp in what he said and did; that William 
S. P. Oskamp was not actuated by a desire 
to improve his son’s physical condition and 
secure his peace of mind; that Herbert Os- 
kamp did not voluntarily separate from his 
wife. 

When Herbert Oskamp, about whom the 
legal storm has raged, was informed by his 
family in his room at the home of his father, 
where he lies paralyzed, he said: 

“You have all suffered on my account. 
If I had not got sick I could have fought 
my own battles. You tried to take care of 
me, and now they place a $100,000 verdict 
against you.” 

The verdict closed a case which has at- 
tracted widespread attention for three weeks. 
It began on March 2. It was the fourth suit 
brought against the Oskamp family by Mrs. 
Oskamp. Attorneys ascribed the verdict in 
large part to the personal testimony of Mrs. 
Oskamp herself. They agreed in saying she 
made almost a perfect, witness, bringing out 
all that could be produced on direct exami- 
nation, and refusing to be shaken on keen 
cross-examination. 
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Test Case Started Under Platinum Law 





New York Jewelers Charged with Violating Section 445 of the Penal Law— 
Defendants Enter into Stipulation as to Facts and Attorneys 
Are to File Briefs 




















— 

A test case under the New York State 
Platinum Stamping Law _ has been started 
against Abraham Suderoy and Max Suderov, 
of 66 Nassau St., New York, the specific 
charge being a violation of Sec. 445 of the 
Penal Law. The case was submitted last 
Thursday to Magistrate George W. Simpson 
in the Criminal Frauds’ Division of the City 
Magistrate's Court. The filing of this com- 
plaint brings to an issue a question which 
has been of great importance in the jewelry 
industry for sometime past, and the outcome 
will be watched with unusual interest |) 
every branch of the trade. 

The defendants are charged with selling 
a flexible bracelet stamped “Plat. top, 18K.” 
The bracelet was purchased by Thomas F. 
Morgan, inspector of the Mayor’s Bureau oi 
Weights and Measures, and assayed by 
B. G. Shields, chief assayer of the United 
States Assay office. This assay disclosed 
that the bracelet contained less than one per 
cent of platinum and less than one-quarter 
of one per cent of palladium, making a total 
of 1.23 per cent of metals belonging to the 
platinum group. Assistant District Attorney 
Max Solomon and Greenbaum, Wolff & 
Ernst, by Newman Levy, counsel, represent- 
ing the National Jewelers’ Board of Trade, 
contended that the mark on the bracelet was 
unlawful. The defendants were represented 
by Mr. Solomon, of Jasie & Solomon. The 
defendants have expressed their willingness 
to co-operate with the District Attorney and 
counsel for the National Jewelers’ Board of 
Trade in this matter, and entered into a 
stipulation as to the facts in the case, thereby 
saving the burden, time and difficulty of a 
trial. 

Judge Simpson reserved decision and gave 
counsel until April 7 to file briefs. 

The New York State Platinum Stamping 
law was adopted in 1920 and went into effect 
Sept. 1, 1920. The standard set forth in the 
law provides that the articles stamped “‘Plati- 
num” must contain 925/1000 of the platinum 
group. The law introduced rather a new in- 
novation in stamping legislation by providing 
that the statute relates to the tag, bill, label 
or any other written paper accompanying the 
merchandise with equal force as if the article 
itself was stamped. 

Since the enactment of the law, conditions 
had been growing steadily worse in the 
Jewelry trade until April 23, 1924, when the 
Good and Welfare Committee of the Na- 
tional Jewelers Board of Trade called a 
meeting of the white gold and platinum 
manufacturers to discuss the question of 
marking and stamping platinum and white 
gold jewelry. At that time the members of 
the industry at the meeting discussed the 
questions thoroughly and pledged themselves 
to discontinue the use of the word platinum 
or abbreviations thereof on any article made 
of platinum and white gold. The leading 
houses in the industry had for sometime just 
made goods of white gold and platinum, but 
had refused to either stamp or tag them with 


the word “platinum.” At the time the meeting 
was held it was hoped that a new national 
law would be enacted at an early date, and 
it was suggested that temporarily the trade 
should not disapprove the use of the term de- 
scribing platinum and white gold if such 
use was limited to the tag, invoice or adver- 
tisement and providing that the extent to 
which the platinum was used was clearly and 
completely described on the tag, invoice or 
in the advertisement. 

At that time the Good and Welfare Com- 
mittee pointed out that such an arrangement 
in regard to the use of the word “platinum” 
on written matter, in connection with white 
gold and platinum articles might possibly be 
in contravention of the statute. 

Of the large number who attended the con- 
ference at that time, the majority have lived 
up to their pledge. Some members of the 
trade have, however, violated the agreement, 
and there has been an increasing number of 
complaints about the situation. This has 
finally culminated in bringing the test case 
above mentioned. 








Pennyweighters Secure Diamond Ring 
Valued at $2,500 from Baltimore Concern 


3ALTIMORE, Md., March 20.—Warning to 
jewelers here and in other cities was issued 
last week by Detective Captain Charles H. 
Surns following the reported theft of a 
diamond ring, valued at $2,500, from the 
store of the Hennegen-Bates Co., 7-9 E. 
Baltimore St. 

The theft was discovered by James Glenn, 
who reported the loss to Detective Lieu- 
tenant William F. Carey. Detectives Law- 
rence King and William O’Bryan were as- 
signed to make an investigation. Detec- 
tives expressed the opinion that the Hen- 
negen-Bates store was victimized by an ex- 
ceedingly clever female pennyweight thief. 
It is believed that the ring was stolen 
March 13, its loss having not been reported 
to the police until March 16. Mr. Glenn, 
of the sales staff, casually asked “Who sold 
the big ring?” He referred to a platinum 
ring mounted with a diamond weighing 260 


points with small diamonds encrusted on 
the sides of the shank, three on either 
side. 


An examination of the tray of rings was 
made and it was found that a white gold 
ring mounted with a diamond valued at ap- 
proximately $200 had been inserted in the 
place formerly occupied by the $2,500 ring. 
A salesman remembered having shown the 
tray to several women on the day that the 
ring is believed to have been stolen. On 
the inside of the ring stolen from the Hen- 
negen-Bates store was a scratch mark, 6455. 
Detectives believe that a man and woman, 
operating the pennyweight game, visited the 
store several days before the ring was stolen 
and acquainted themselves with the move- 
ments of the salesmen. 
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Chairman of Ways and Means Committee 
Gets Another Protest Against the 
Continuation of the Tax on 
Jewelry Sales 


Emil W. Kohn, president of the Retail 
Jewelers’ Association of Greater New York 
and Vicinity, last week sent to the chairman 
of the Ways and Means Committee of the 
House of Representatives, the following let- 
ter of protest against the continuation of 
the present tax on jewelry sales above $30 
and asking its repeal. His letter reads: 

“New York, March 17, 1925. 
“Hon. William R. Green, 
“Chairman Ways and Means Committee, 
“House of Representatives. 
“My Dear Sir: 

“T am taking the liberty of writing to 
you in the interest of the jewelry trade. 

“As you know, jewelry sales of over $30 
and watch sales of over $60 still bear a 
five per cent. sales tax. 

“Tt is to be presumed that jewelers sell- 
ing the costlier class of goods have had this 
special tax imposed on their sales on the 
assumption that they could readily bear the 
extra or additional tax. This assumption 
is false. 

“Every retail jeweler regards the five per 
cent. sales tax as a business expense and 
as such it is a heavy burden. 

“As a matter of fact, it often represents 
the difference between profit and loss. 

“The Harvard Business Research Bureau 
in its survey of our industry has demon- 
strated that fact conclusively. 

“Needless to state, competition and gen- 
eral high cost of doing business play their 
part in this situation. 

“You have been recently quoted as stating 
that the receipts of the Treasury Depart- 
ment far exceed all estimates. Under the 
circumstances, we have a right to protest 
against our sales tax and to demand relief. 

“We protest especially against imposition 
of the sales tax on the ground that it is 
discriminatory and therefore unjust. 

“Tf Congress had declared that all lux- 
uries should be taxed as a principle of tax- 
ation, we might have no cause for complaint. 

“When, during the war period, sales taxes 
were generally imposed on nearly all lux- 
uries, we not only did not object, but aided 
the (Government in preparing a complete list 
of articles dealt in by jewelers. 

“These sales taxes have been repealed in 
most cases. 

“Congress has actually singled out three or 
four industries in which the tax is wholly 
or partially still imposed. 

“It is this ‘hit or miss’ policy which we 
oppose. We have been unfortunate in hav- 
ing been hit. 

“We see no moral justification for singling 
out our industry as a special or particular 
source of revenue. 

“T urge you, therefore, to use your great 
influence to bring about a complete and total 
repeal of all sales or excise taxes. 

“May I state, moreover, that I will be 
pleased to appear before your committee to 
present our case at any time you suggest. 

“Thanking you for your kind interest in 
this matter, 

“Yours very truly, 
“Emit W. Koun, 
“President of the Jewelers’ Association 
of Greater New York.” 
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GIFT AND ART SHOW 





Elaborate Preparations Under Way for Ex- 
hibit from March 30 to April 4 


PHILADELPHIA, Pa., March 23.—Elaborate 
preparations for the Gift and Art Show, 
the first of its kind on so large a scale here, 
are being made at the Hotel Adelphia, Chest- 
nut and 12th Sts., and all indications point 
to its being the largest and most comprehen- 
sive affair of the sort ever held in the east. 
Already 72 exhibitors have engaged rooms 
and even more are expected before the open- 
ing of the show, which was scheduled for 
March 30 and to last until April 4. 


Manager Cleever of the Adelphia jis en- 
thusiastic over the prospects for the show. 
He is making arrangements at this end and 
and told a JEWELERS’ CIRCULAR representa- 
tive that the affair will be the biggest thing 
in its line ever held. All the representative 
gift shop and art ware folk have been com- 
municated with long ago and are showing 
intense interest in the affair. A novelty in 
the exhibition line will be the arrangement 
of the wares, which for the most part will 
be displayed in the rooms assigned to each 
exhibitor instead of the customary booths. 

This will give a more intimate touch to 
the affair as each exhibitor will in a literal 
sense be by himself or herself and can talk 
more freely than if in a partly open booth 
while a more elaborate display of exhibits 
can be made than in a booth. The majority 
of the rooms assigned to exhibitors are on 
one floor and every arrangement for the com- 
fort and convenience of both exhibitors and 
visitors is being made. 

Arrangements are also under way for the 
Greeting Card Show which will be held at 
the Adelphia under practically the same ar- 
rangements from April 27 to May 2. In 
this every maker and jobber in all kinds of 
seasonal cards will be represented. 

Exhibitors and the rooms assigned to them 
for the Gift and Art Show are as follows: 
Rena Rosenthal, 622; James McGee, 701; 
Atlantic Refining Co. (C. W. Fallows), 
702; Alfred Orlik, 703; Art Metal Works 
(C. A. Weil), 704; J. Goldhill, 705; Nor- 
wood Co., 706; Mitteldorfer Straus, 707; 
Gene Loeb Co., 708; Franklin Novelties, 
709; P. F. Volland Co., 710; Hy-Sil Mfg. 
Co, 711; Mary Ryan, 712; Geo. R. West 
Sales Co., 714-715; Cowan Pottery Studio, 
714-715; Lazarus & Rosenfeld, 716; Colonial 
Candle Co. of Cape Cod, 717; Samuel Edel- 
man, 718; B. Hyman, 719; I. Tuska, 801; 
Heintz Art Metal Shop, 802; Wm. B. Pow- 
ell, 802; Handcrafts of Italy, 803; Chas. 
Hall, Inc., 804; A. H. Bein, 805; E. & J. 
Bass, Inc., 806; E. R. Thieler, 807; Leo 
Schlesinger & Co., 808; Daycraft, Inc., 809; 
Art Metal Products Co., 810; Roman Art 
Iron Works, 810; A. L. Pfersich & Co., 
811; Mountain Community, 812; Huyler’s, 
814; Arthur Goodman Co., 815; Gift House, 
Inc., 816; J. S. Voorhees, 817; Baltimore 
Clipper Imp. Co., 818; E. D. Sanford—Gifts 
Bazaar, 819; Arts & Crafts Studio, 901; 
Eastern Specialty Mfg. Co., 902-903; Fulper 
Pottery Co., 904; Chas. W. Schaffer Co., 
95; La France Textile Industries, 906; 
A. L. Reed Co., 907; Millard Novelty Co., 
X8; A. H. Poynter, 909; Rudolph E. Hahn, 
910-911: Art Industries, Inc., 912; W. W. 
Jacobs, 914-915: Simondetti, 916; De Luxe 
Leather Goods Co., 917; Wolf, Brown Co., 
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918; Pompeian Bronze Co., 919; Franklin 
Pen Co., 920; Kappaport Bros., 921; J. 
Nixon, 1001; Leathersmith Shops, 1002; 
Emil Larsen, 1003; Decorative Plant Co., 
1004; Hy Van Pragg, 1005; Jane Staggers 
Lutz, 1006; Buzza Co., 1007; Corning Glass 
Co., 1008; Napier Co., 1009; Rustcraft, 
1010; John A. Murphy Co., 1011; G. Gra- 
nata & Co., 1014; Italian Specialty Co., 
1015; Butterworth Co., 1016; Nathan Strauss 
& Sons, 1017; Bagby Howe Co., 1018. 








DEATH OF M. L. WILKINSON 


President of Mermod, Jaccard & King 
Jewelry Co., St. Louis, Mo., Dies 
of Heart Disease 


St. Louts, Mo., March 19.—Melville L. 
Wilkinson, 61 years old, president of Mermod, 
Jaccard & King Jewelry Co., and prominent 
leader in civic and financial activities, died 
Sunday, March 15, of heart failure, follow- 
ing an operation on March 7 for hernia. His 
death was entirely unexpected, since phy- 
sicians had reported he was recovering satis- 
factorily. 

Mr. Wilkinson came to St. Louis in 1911 
as the president of Scruggs-Vandervoort- 
3arney, which purchased the Mermod, Jac- 
card & King Jewelry Co. in 1917. In 1922 
Vandervoort’s acquired the Z. L. White Dry 
Goods Co., Columbus, O., and in 1924 the 
Denver Dry Goods Co., Denver, Colo. 

A statement of the firm, issued by Robert 
Johnston, senior vice-president, was as fol- 
lows: 

“We can say to the public that all of Mr. 
Wilkinson’s associates are profoundly af- 
fected by the news of his death. During the 
14 years Mr. Wilkinson was president of 
the institution he found a warm place in 
the hearts and affections of all our employes, 
and his loss is the loss of a friend. 

“While Mr. Wilkinson was the directing 
head of Scruggs-Vandervoort-Barney, and 
the associated institutions at Denver and 
Columbus, he organized an executive com- 
mittee who, for several years, have con- 
ducted the actual store management. 

“To this committee, Mr. Wilkinson had 
imparted in detail his business policies and 
plans for the future. This executive com- 
mittee will continue to direct the store man- 
agement as heretofore.” 

Mr. Wilkinson, whose father was an In- 
diana preacher, started his business career 
in a country store at Butler, Ind., of which 
he became the owner. Though this store 
was successful, he felt the opportunities were 
limited, and, at the age of 32 years, Mr. 
Wilkinson sold out and went to work for a 
wholesale jobbing house in Cleveland—be- 
cause it was another branch of merchandis- 
ing he wished to learn. In 1906 he went to 
Buffalo, where he became president of the 
Wm. Hengerer Co., dry goods, and the J. N. 
Adams Co., Buffalo, and also president of 
Thomas Watkins, Son & Co., Hamilton, On- 
tario. This position he left in 1911 to come 
to St. Louis. 











Edwin M. De La Porte, Dunkirk, N. Y., 
has taken over the jewelry store of W. M. 
Anderson at Silver Creek, N. Y., and will 
open it shortly under the name of the De La 
Porte Jewelry and Gift Shop. Mr. De La 
Porte was formerly a jewelry salesman. 
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DEATH OF OVIDE MARTIN 





Woonsocket, R. I., Jeweler Passes Away at 
His Home in That City 


Woonsocket, R. I., March 21.—Ovide 
Martin, for more than 20 years connected 
with the retail jewelry business of this city, 
died Wednesday afternoon at his home, 436 
Rathbun St., in his 55th year. He had been 
in ill health for more than a year. Born in 
St. Robert, Canada, a son of Mr. and Mrs. 
Michel Martin, he obtained his education in 
the schools of his native place and then 
learned the jewelers’ and silversmith trade. 
In 1900 he came to the States and after a 
brief stay in Boston, went to Manville, R. I., 
where he opened a retail jewelry store which 
he conducted successfully for a period of 
about five years. 

Some 20 years ago he came to Woonsocket 
and after employment in several retail 
jewelry establishments, accepted a position 
as silversmith in the jewelry establishment 
of Arthur Beaudet, on Main St., where he 
has since remained. He was very well 
known among the business men of the city 
and very active among the French Canadian 
residents. He was a member of the Franco- 
American Chamber of Commerce for a 
number of years; was a member of the 
Alliance National, Independent Foresters; 
Cercle Lacordaire No. 20, Sacred Heart 
League and Union of Prayer of St. Louis 
parish. 

Mr. Martin is survived by his widow, Mrs. 
Alexandrine (Provensal) Martin, one son, 
three brothers and three sisters. His funeral 
was held this morning with a solemn high 
mass of requiem at St. Louis Church with 
the interment of the body at the Precious 
Blood Cemetery. 








DEATH OF TYLER E. GREGORY 





Syracuse, N. Y., Jeweler a Victim of Heart 
Disease in His 56th Year 


Syracuse, N. Y., March 21.—Tyler E. 
Gregory, vice-president and treasurer of 
E. J. Howe, Inc., jewelers, died late Thurs- 
day night at his home, 839 W. Onondaga St. 
He had been suffering for a year from heart 
disease. He had been away from business 
since Christmas. 

Mr. Gregory was born 56 years ago of 
English descent and graduated from the 
Syracuse High School in 1886. Later he 
became a clerk and bookkeeper for H. J. 
Howe and acquired an interest in 1897. 
When the business was incorporated in 1916, 
he was chosen secretary, Mr. Howe being 
president and treasurer. 

The company was reincorporated in 1917 
after the death of H. J. Howe, E. C. Howe 
was made president and Mr. Gregory became 
secretary and treasurer. E. C. Howe died 
in 1919, and C. H. Howe became president. 
At that time Mr. Gregory was made vice- 
president and treasurer. 

Mr. Gregory was married to Miss Minnie 
Evelyn West June 22, 1892, and besides the 
widow there survive one son, T. Gerald 
Gregory. 

Mr. Gregory was a member of Central 
City Lodge, F. & A. M., Chamber of Com- 
merce, Citizens Club and the Automobile 
Club of Syracuse. 
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THE ROSENTHAL HOLDUP 


Details as to Developments Following Recent 
Trial of Bandits 


PHILADELPHIA, Pa., March 23.—Philadel- 
phia justice has apparently worked on a 50-50 
igsis in the case of the S. Rosenthal & Son 
jewelry store $69,000 holdup and the rob- 
bery of the Glen Brook Farms Restaurant 
io which two salesmen for M. Simons, 
ieweler, lost about $10,000, for one of the 
men accused in the Rosenthal case was 
acquitted, only to be promptly convicted in 
the restaurant holdup. Meantime, the third 
member of the trio accused in the Rosenthal 
case, is fighting hard against coming to trial 
here, 

In the Rosenthal case John Feenicks and 
Michael Flynn, both of New York, but who 
have spent considerable time in Philadel- 
phia’s underworld, where they have many 
friends, were both arraigned, Feenicks being 
convicted while Flynn was acquitted. Be- 
fore he left the courtroom, he was re-ar- 
rested on the charge of being concerned in 
the restaurant holdup and at his trial last 
week was convicted, greatly to his surprise 
and that of his friends, who haunted the 
corridors of the courtroom in City Hall. 

The holdup occurred on Dec. 8, only a 
few days before the Rosenthal robbery. 
Alfred J. Loupheimer, proprietor of the res- 
taurant had made a telephone appointment 
for the afternoon with the jewelry firm to 
have one of their salesmen call at his place 
as he wished to select Christmas jewelry for 
his wife. As a measure of safety the sales- 
man sent there with pieces of diamond 
jewelry valued at about $9,000, was accom- 
panied by another salesman. Hardly had 
they entered the place and begun to show 
Loupenheimer their goods when four men 
entered and flourishing revolvers, made the 
salesmen, Raymond L. McColley and Wil- 
liam G. Worthington, and Loupenheimer hold 
up their hands, while they went through 
them, first bundling up the jewelry samples 
and then taking whatever cash there was in 
the safe. Then they bound their victims 
after gageing them and left the place. After 
awhile Loupenheimer managed to roll from 
where he had been left at the rear of the 
testaurant to a front window, which he 
broke with his feet and attracted attention 
of passershy who came in and released him 
The fact that the gang 
was unmolested during the robbery is due to 
the tact that the restaurant does only a noon 
luncheon business and there are no patrons 
after 3 o'clock. 

_Flynn’s defense was an alibi but he was 
identified positively by Loupenheimer as the 
man who had tied him up. Worthington and 
Me( olley were unable to positively identify 
Flynn but Daniel R. Wilson, proprietor of 
1 soft drink stand opposite the restaurant 
Which is at 412 Market St., was positive 
that Flynn was one of two men who had 
“og tg his place on the afternoon of 
v robbery. He had noticed them because 
they kept their eves on the place and he 
heard fragments of conversation which indi- 
cated they were discussing plans for a 


holdup, 


and the salesmen. 


: Flynn and his friends had expected an 
acquittal and the prisoner was downcast 
eta heard the verdict of the jury. He 

€n indicted on five bills, three charg- 
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ing robbery, one charging entering to rob 
and the other conspiracy to rob. By direc- 
tion of Judge Finletter, who heard the case, 
the last two counts were merged and this 
caused some confusion in the minds of the 
jurymen who came back for instructions. 
The sealed verdict that had been reached 
the night before was handed up and Flynn, 
who had his overcoat and hat in hand, ready 
to leave court so confident was he of acquit- 
tal, was stunned when lie heard the fore- 
man’s “guilty on all counts.” 

Prison terms aggregating 50 years can be 
imposed under the counts. His counsel at 
once moved for a new trial and Judge Fin- 
letter announced he would hear arguments 
on April 3. Meantime Flynn was sent back 
to Moyamensing Prison to await sentence 
which was deferred until after the hearing 
on the new trial motion. Feenicks is also 
there awaiting his sentence in the Rosen- 
blatt case, 


Meantime, the third member of the gang 
indicted for the Rosenblatt robbery, Joseph 
(Sheik) Stephens, of New York, is putting 
up a hard fight against being brought to 
trial. His counsel has applied to Judge Fin- 
letter in Quarter Sessions court to have the 
indictments against Stephens quashed on the 
ground that only one witness against him, 
John J. McGuckin, a former city detective, 
had appeared against his client before the 
Grand Jury and that his evidence was only 
hearsay. 

It was admitted by Assistant City Solicitor 
Schofield that if this was true the indictment 
was faulty. Judge Finletter announced that 
he would make a personal investigation in 
the case and announce his decision next 
week, 








A PECULIAR ROBBERY 


Philadelphia Police Investigating Disappear- 
ance of Watch Movements from Estab- 
lishment of Local Concern 


PHILADELPHIA, Pa., March 23.—Police are 
investigating one of the most peculiar rob- 
heries ever known in the jewelry trade here 
and confess themselves puzzled at certain 
features of it, while Cohen & Hofstein, the 
victims, are equally at sea. The firm, which 
is a comparatively new one, occupies the 
second floor of 718 Sansom St. with a large 
workroom in the rear while the office and 
a smaller workroom are at the front. The 
office door as well as that leading to the 
large workroom from the hallway are both 
locked every night while the large workroom 
door also is bolted from the inside after the 
employes leave. 

Last Friday the firm purchased 118 wrist 
watches, the cases and movements separate. 
As the consignment was not received until 
late in the afternoon, the numbers on the 
movements were not taken down, the mem- 
bers of the firm planning to do that the first 
thing in the morning. When they arrived at 
their shop on the following morning they 
were informed by their foreman that he had 
found the door to the large workroom un- 
bolted and a quick survey of the shop 
showed that the 118 movements which had 
been left in the office were missing. 

Strangely enough the cases had not been 
touched although they had been left in the 
front workroom in plain view. Inspection 
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also revealed that nothing else had been 
taken and that no attempt had been made to 
open the safe or even the showcases. A 
squad of police, headed by an experienced 
sergeant, was soon at the office and after 
a thorough inspection of the place and hear- 
ing all the circumstances, so far as Cohen 
& Hofstein were able to give them, left 
announcing that they had decided it was an 
“inside job.” 

Members of the firm and the police are 
puzzled over the fact that the cases were 
not taken and they cannot understand the 
motives of the thief or thieves in taking 
only the movements. The rest of Sansom 
St. is likewise puzzled. 








DIAMOND CONTROL BILL 





Adverse Comment in London on South 
African Measure to Regulate Mining 
of Diamonds 


Lonpvon, Eng., March 12.—According to a 
Reuter cable received here the South African 
Minister of Mines considers that since the 
London Diamond Syndicate has had a prac- 
tical monopoly of diamond buying in the 
Union for 30 years or more it is high time 
there was some measure of protection for 
the diamond producers. The Diamond Con- 
trol Bill now before the House of Assem- 
bly will, it is hoped, give this. 

In speaking on the bill recently the Mines 
Minister said it was never a sound position 
that shareholders in large syndicates should 
control the destinies of certain producers, 
there being no competition whatever. If 
profits were reasonable, he is reported to 
have said, it would have been a different 
matter, but he understood that the Syndicate 
handling diamond production had, over a 
long period of years, been pocketing millions 
at the producers’ expense. 

There has been considerable said and 
written about the bill the past month or two, 
much of it of an adverse character and some 
in commendation of its good points. The 
diamond trade here does not see many good 
points about it. According to some there is 
no redeeming feature of any sort in it. The 
alluvial diggers, it is understood, are ex- 
empted from the provisions of the measure 
and this is regarded by some producers as 
not only a weakness but an injustice. As a 
result of the bill there is the possibility of 
reversion of the practice of a central asso- 
ciation holding the diamonds produced which 
might be more beneficial than otherwise. 
Commenting on this feature of the case the 
Daily E-xpress says: 

“The net result mav be the resumption by 
one party or the other of the former back- 
ing of the diamond market. This consisted 
of buying and the ultimate holding of the 
stones by the Diamond Syndicate for better 
times. In the course of time this practice 
is said to have been abandoned, restriction 
of output being substituted. Consequently 
holders of the stones have become the trade, 
whose resources are limited.” 








Dr. H. G. Cook will establish his own 
business on April 1 in the new Journal build- 
ing, Knoxville, Tenn., after nearly 36 years 
of active service in the H. J. Cook Co., 
jewelers of Knoxville. 












































































THE JEWELERS’ CIRCULAR March 25, 1925 Me 


Artificial Pearl Necklaces 
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FIGHT BUYING IN CANADA 








Buffalo Retail Jewelers to Ask Treasury 
Department for More Stringent Regu- 
lations of Tourists to Prevent 
Smuggling 
perrao, March 20.—Recent efforts of 
jalers in chinaware along the Niagara 
srontier, many of them jewelers as well, to 
inuce the United States Treasury Depart- 
ment to more explicitly define the term 
“oyrist” with a view to halting promiscu- 


ys smuggling into this country from 
Canada, has struck a responsive chord 
smong members of the Buffalo Retail 


Jewelers’ Association. 

" From the trend of discussion at the regu- 
lar meeting of the latter organization on 
Yay 19 at the Hotel Lafayette, it was 
vathered that the practice complained of in 
gard to English patterns of chinaware, 
applied likewise to diamonds. Thousands 
of dollars are taken annually from the 
yekets of jewelers along the border by 
those in the neighboring Dominion, because 
of the treasury ruling permitting the im- 
portation “for personal use” of merchandise 
to the value of $100, duty free. The com- 
ing of the automobile has facilitated this 
so-called smuggling, which is not, according 
to local jewelers, confined to persons who 
can ill afford to pay American prices for 
diamonds and jewelry, but is more flagrant 
on the part of some of the city’s well-to-do 
families. 

Canadian jewelers solicit such business on 
this side of the border by direct mail ad- 
vertising, and until about two years ago did 
so through ads in local dailies. One Toronto 
frm offered to pay the transportation of 
prospective customers on the strength of a 
profitable diamond sale. Pressure, how- 
ever, was brought to bear upon the local 
papers by their American advertisers, and 
such copy has since been refused. 

As a remedy, it is proposed that Ameri- 
can “tourists” be forbidden from importing 
duty free purchases in Canada, unless they 
return to this country through some other 
collection district than that from which they 
departed. This would discourage the prac- 
tice of shopping in Canada, to some extent, 
it is believed. 

While some Buffalo and Rochester firms 
a individuals have written local congress- 
men to intercede with the Treasury Depart- 
ment, the members of the Buffalo Retail 
Jewelers’ Association are of the opinion that 
al appeal would carry more weight if 
backed by the New York State Associa- 
tion, and instructed Vice-President Edward 
Leininger, of that organization, to present 
the situation at the executive meeting of the 
ang association at Albany next Wednes- 
ay, 
_A questionnaire prepared by William F. 
Ehmann, having as its object the acquisition 
*t accurate data on Buffajo jewelers, for 
ise when required by daily papers and the 
trade press, was approved by the members 
and the secretary authorized to have forms 
Printed and distributed among the trade. 

Mice the suggestion of Gustav A. Frisch 
te Pa decided to give an educational touch 
wh the May meeting of the organization by 
etd a set of stereopticon slides per- 
‘ming to the mining of diamonds and other 
Precious stones. These slides will be ob- 
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tained through the courtesy of the Society 
of Natural Sciences of which several 
jewelers are members. 

It was announced by Mr. Leininger that 
the State convention would in all probability 
be held at the Hotel Ten Eyck, Albany, on 
July 20, 21 and 22, and urged members to 
bear these days in mind when planning vaca- 
tions, in order that Buffalo be adequately 
represented at the convention. 

White gold jewelry is more than a pass- 
ing fancy, in the opinion of local jewelers, 
as voiced at last night’s meeting during a 
discussion as to the possibility of yellow 
gold jewelry returning to popular favor. It 
was the consensus of opinion that demand 
for the latter variety was steadily diminish- 
ing and that inquiries are even being re- 
ceived for white gold collar buttons and 
club emblems. It was believed that with 
platinum the most coveted metal, those who 
could not afford it would purchase that 
which closest resembled platinum. 








Imports of Platinum and Allied Metals 
During January 

WasHincrTon, D. C., March 20.—Figures 
just compiled by the Department of Com- 
merce, showing the imports of platinum and 
allied metals during January, indicate that 
the value of iridium brought in during that 
time was $24,561, while osmium and osmi- 
ridium imported amounted to 312 troy ounces 
valued at $36,602. The rhodium and 
ruthenium received here from other countries 
was worth $18,621, while the value of palla- 
dium brought into this country amounted to 
477 Troy ounces worth $29,587. The value 
of unmanufactured platinum brought here 
was $467,625. 

The figures showing the imports by coun- 
tries are as follows: 

Unman- 
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DEATH OF L. J. WEIKERT 





Waynesboro, Pa., Jeweler Passes Away in 


Washington, D. C. 


Waynesporo, Pa., March 21.—Luther J. 
Weikert, well known jeweler of this city, 
died in Washington Sunday evening at the 
home of George Kieny, brother of Mrs. 
Weikert, death coming suddenly following 
an attack of illness. Mr. and Mrs. Weikert 
with his brother, E. D. Weikert, went to 
Washington, where Mr. Weikert was taken 
ill. aac 

Mr. Weikert was born in Adams County, 
Pa., a son of James Weikert, coming to 
Waynesboro 21 years ago. He was a mem- 
ber of the Lutheran Church and ranked high 
in Masonic circles, being a member of 
Acacia Lodge, F. & A. M., Waynesboro; 
George Washington Lodge, R. A. M., Con- 
tinental Commandery, Knights Templar, 
and of the Zembo Temple Shrine at Harris- 
burg. Surviving are his widow and son, 
John A.; one brother, E. D. Weikert, and 
two sisters, Mrs. J. C. Cannon, Annville, 
Pa., and Mrs. Grace Klingel, New Oxford, 
Adams County, and stepmother, Mrs. James 
Weikert, Greenmount, Adams County. 

The funeral was held last Thursday af- 
ternoon from Mr. Weikert’s home, E.. Main 
St., the services being conducted by Rev. 
Dr. J. M. Francis, pastor of the Lutheran 
Church. Masonic services were held at the 
grave. 








A. N.. R. J. A. Convention to Be Held at 
Richmond, Va., the Second Week 
in September 


RicHMOND, Va., March 21.—It has been 
decided that the annual convention of the 





ufactured 6631 Osmium and 6633 Rhodium and 
platinum Tridinm osmiridium Palladium ruthenium 
Countries Oz. Troy Oz. Troy Oz. Troy Oz. Troy Oz. Troy 
i Oe OC rere 193 ofcaiass 3 0 0——t—s—nwewew 179 
NE ic pid eikign.e 0 viens ada 270 owes  j. deena eee 
United Kingdom .......... 2,445 212 400 110 
Ce Ni dt Dies se bse wesiess 56 aaa aaa 77 aa 
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COMERS caecrresase ween 506 Qo seebe jo evese jj. waa 
PRUNE 50-6 -a5bi6. ie: aw ds a 0r8 paeinee ere re 
Total—quantity ......... 4,501 86 312 477 289 
Total—value  .6...ccccc0 $467,625 $24,561 $36,602 $29,587 $18,621 





Exports of Platinum During January 


WASHINGTON, D. C., March 20.—Figures 
just compiled by the Department of Com- 
merce show that during the month of January 
platinum valued at $175,102 was sent out 
irom this country. Of this amount $161,128 
represented platinum ingots, sheets, wire, 
alloys and scrap, while the remainder of 
$13,974 was the value of manufactures of 
platinum, except jewelry, exported during 
the month. The figures showing the coun- 
tries to which the metal was sent follow: 


Ingots, Shects 
Wire, Alloys 


and Scrap 


Manufacturers 
of Platinum 
Except Jewelry 


—_———_—_— -—-— nT, 
Countries Oz. Troy Value Oz. Troy Value 
Germany ....... 1,000 $111,944 ies — 
Norway ......-.- ow —_ 2 $597 
United Kingdom. 100 8,092 - ee 
a ee 47 5,787 48 6,386 
Honduras ...... er 3 98 
DECKIOO 5 0:0. 0:60.00 oem or 1 164 
Argentina ...... ines aus 63 6,729 
British India.... 40 1,440 wats wie 
ce 300 33,865 P 
| | eae 1,487 $161,128 117 $13,974 











American National Retail Jewelers Associa- 
tion will be held at the Hotel Jefferson, in 
this city, the second week in September. 
A. W. Anderson, secretary of the American 
National Retail Jewelers’ Association, and 
Henry F. Stecher, superintendent of exhibits, 
have been hard at work making preliminary 
arrangements for the entertainment of the 
members of the association who are expected 
to attend the meeting. 

After a conference with Secretary Wil- 
liam T. Dabney, of the local Chamber of 
Commerce, plans for the entertainment of the 
delegates were made, and it was said that 
this year’s exhibit of jewelry and kindred 
lines will probably surpass all those of 
former years. 








The Greenleaf & Crosby Co., Jackson- 
ville, Fla., who maintained a store on the 
first floor of the Breakers Hotel, at Palm 
Beach, Fla., which was destroyed by fire 
March 18, rescued the entire stock. All 
other shops in the Breakers lost everything. 
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LEGEND OF THE STAR SAPPHIRE : Emblems and Princess Initial Rings 
A sapphire, jewel of the skies, 
craig my lady’s hand— Rygpitipece 
A stone of pure celestial blue m " 
Set in a golden band: | Sold through sobbers only 
A gem that owes its beauty to = es = —— 
No lapidary’s art. Py yy | wee 
But to the marvel of a star | ~ ae. Fae is e / ey) "fate 
Imprisoned in its heart. | r “Sa NES eee NST 
A star beheld an earthly mind | SE BT UE rt RE OZ OS dvr l= 
In ages long ago. 
And fell from midnight’s spangled vault 
To dwell with her below, 
And never more may it return 
To heavenly heights above, | 
But in a sapphire cell must pay THE BUYERS’ DIRECTORY 
The penalty of love. 
—MINNA IRVING. | Price $1.00 


| The Sun, May 14th, 1924. | 
The Jewelers’ Circular, 11 John St., New York 
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Canadian Imports of Clocks, Watches, Jewelry and Gems 





Toronto, Can., ‘Mar. 20, 1925.—The monthly report of the Trade of Canada for January 
gives the value of imports for home consumption in the jewelry and allied trades as follows: 


Ten Months 
Ending January 








Month 
of January 




































































a Se sclleeaadiiciesasac sda hc aaiaiaaiaiaeaiali 
1924 1925 1924 1925 
Clocks 1... - + ste reece ee enceeenceeencees -United Kingdom ...... $1,153 $1,243 $25,535 $23,919 
United States ...i6006% 25,400 22,098 305,514 240,318 
fp mm 117 868 3,018 15,159 
SERRE Ose dlescacees 21,977 2,419 185,928 175,830 
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See ee .-United Kingdom....... 1 516 3,584 5,232 
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TREOMOES Vena c-acloleadawers aie 560 1,594 6,338 
Gere. as views cases 1,636 615 44,933 18,438 
SWIHZOTIANG: aisiesiseccae 10,992 9,065 94,830 138,425 
Other countries ....... eames 1,256 161 
WO. wish ecu sass 13,701 12,330 154,859 182,376 
Watch cases and parts thereof, finished orUnited Kingdom ...... 262 127 1,211 1,813 
POR Corer ee eee ree ee United States ..ocss0 4,952 6,251 130,942 110,294 
Of A ee posters siometens 80 1,600 
Switzerland 66 « ssiee00's 2,904 5,915 54,742 77,738 
Other countries ....... eames reece Sisters 1,339 
OUAL siaoreie or ois eis le 8,118 12,293 186,975 192,784 
Watch actions and movements and partsU'nited Kingdom ...... 820 300 4,176 4,556 
thereof, finished or unfinished, includingUnited States ........ 25,893 19,030 325,919 248,689 
winding bars and siecves...........+00+ ee ne pene ee 527 3,432 5,457 
SWiUZETlIANG .diéw cess 45,794 86,034 651,463 823,861 
Other countries Soruacars wears 2,723 872 
TRG a Weeoe ee 72,507 105,891 987,713 1,083,435 
DN SID) aor s- sis-6. «see seo che vies eetaie United Kingdom ...... 8,040 7,711 133,231 - 157,381 
United States ..ccsces 48,407 38,275 764,309 670,259 
Cvecho-Slovakia ....... 25,501 10,119 121,505 145,545 
bac eran ea ear ar 2.639 2,226 51,482 70,413 
Reem Geb esideiee aia 2,750 4,617 45,863 87,659 
MANS Giggs 6 oe biard Senta 72 313 7,437 7,057 
Other countries........ 570 493 15,208 16,715 
PRERL Y S dies a oceb viet 87,979 63,754 1,139,035 1,155,029 
Electroplated ware and gilt ware, n.o.p....United Kingdom ...... 16,673 18.001 330,413 392,586 
Umited States) ..sic ce 7,790 6,262 132,712 142,135 
ee ee ee 225 66 3,659 16,834 
Other countries ....... 46 763 4,979 5,987 
PORE? «dst eaecwwasia 24,700 25,032 471,763 557,542 
Sterling or other silverware, n.o.p........United Kincdom ...... 5,541 5,254 149.026 125,345 
United States <.c.60000 2,202 2,373 50,672 59,603 
TRGUMEFIOMGS asccclewaawe seein inane 4,439 2,848 
Other countries ....... 5¢ 402 1,356 6,995 
fo eee 7,793 8,029 205,493 194,791 
Manufactures of gold and silver, n.o.p.....United Kingdom ...... 631 840 23,850 9,012 
United States 2.026002 7,283 2,944 85,286 99,962 
Other countries ....... 6 348 4,974 3,633 
ener 7,920 4,132 114,110 112,607 
Precious stones and imitations thereof, notUnited Kingdom...... 2,104 7,166 64,526 116,507 
mounted or set, and pearls and imitations'Jnited States ......... 12,210 3,504 80,062 67,417 
WOMIUEMEE Paha ts che hice echo REC lar a areas eeeeeeCzecho-Slovakia pee laters 270 1,983 2,067 
PORE “varasee saw Sees 11,091 3,266 113,077 75,198 
CHOPIASOY.  .ksisored den 3,270 566 12,649 11,976 
WOURUNAIEY i w'ainco ihe! aleiole'Oiavalave 3,944 3,581 55,794 47,242 
SWIECTION o's o:0.s wislsis 438 150 3,370 4,555 
Other countries ....... wr 34 1,589 33,413 
TO. sakes ecaess 33,057 12,537 333,050 358,375 
Diamonds, oo ROE TOC -United Kingdom ...... 60,442 10,256 619,654 574,319 
United States ......00 oe 4,897 4.871 9,483 
re 55,201 115,257 660,276 503,613 
BYOROE cose issvewsswos ‘incelsioem ere 16,371 20,905 
Netherlands ......ccees 53,140 29,561 622,544 567,186 
Other countries........ aati 3,750 249 32,427 


eee eeeeeeee 





168,783 








163,721 1,923,965 1,707,933 
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Statistics of Commerce Department Show 
$74,594 Shipped Abroad During 
January 
WasuinctTon, D. C., March 21.—Exports 
of domestic jewelry during the month of 
January amounted to $74,594, according to 
the reports just completed by the Bureau 
of Foreign and Domestic Commerce. As 
usual, the largest customer for our jewelry 
was Canada which took shipments of $19,- 
594 and the next largest was Finland with 
shipments of $10,582. Shipments of over 
$6,000 each were sent to Cuba and Brazil, 
while Sweden, Switzerland, England, Mexi- 
co, Argentina, Chile, Colombia, and the 
Philippine Islands were also large customers. 
The full list of countries to which jewelry 
was shipped and the amount shipped to each 

is given as follows: 


Countries Jewelry 
Value 

PREP oo aic.cih bur dealer ener eneteeen $10,582 
Ce siracdcs ie naan de Rates ume 55 
MU aci ie. cholate wdsnraimnanivtradk s Malsueene mone 363 
IN CEMGOINENGD 'o iccarcccvcsnwin-d-ecate dre.e'ginte esters Hare 250 
NONE 5 5b Sleiai dara xinnsaoranoitaditeeeiiees 142 
SWORN bi 5b5c ceencddtetiwiseagarepee 1,058 
SONNEI 5i0b'6-d see alataccccam awecemedoas 3,601 
EE NII Sass 04's Saleen slecoes 2,518 
CRO | aisle a 658i ois sro are Deere anata 19,594 
CO as ss or et aslnca sca eae eee 441 
CHRMIUINETN © esa Sine bs Hiswnwaleonccnoa weds 430 
ROUTINE URE a aiar'sh ack hievard oa’ elelhe cao wlames 195 
PAM Cire cidade Ae eesie nia iam eaee 254 
SOMIOE 5. sik a: aislatenie macoae asikicameasmoues 113 
ONIONS 2S Sian deals Racnnste dieses eee ante 4,247 
WME oa ohne alana edad e dae 140 
fe RR APE OE Ee er eS oe 132 
Trinidad and Tobago ...... sak oeie aes 214 
CRIN a ariel oo ue OAs cand bowers 6,048 
PP OMPMRIONTE TRODUONIO oi aise ecare.ccarsiaidinaereida 267 
RST 5 OS ONS Sodan ei dale tree ere 652 
TNE 5. ass weirs ecincdeaalepele tae eie 1,992 
GM a cic drad sae wnatanomemeten ele aaeee 6,344 
CH be cinswdovcinserdarciawoatanaamanae 2,340 
CN a shin icswakianddecnmeaaadelteeee 4,571 
OE ac acacia acd eater siecans eee ee eas 257 
POUEROOE 6<.5.0 2idaracawacenteeestmande 127 
EE sd ding Rais ACRE RED RAED ORR ROO Caen 520 
NO i dil as0:s-sneemeecswnaaliicawwels wees 156 
NURSE iin cok ndlivce ore Daa wmennan ames 588 
OCR RONIEIE x chika wren wee rmegardamneees 428 
SHER AID SOCUIOMONIG s iicicee.caseauwmneian 130 
CE ioc siivin nk d ean waa naseceene Knee 253 
FIOM MIINS Si cea ciieiaardacdgccmineaweEns 700 
NADIE Oo Gitanccchnneduacantnsemnneanewes 48 
Parestitie (900 Sel sciisccsacerimwwnrcs 75 
PRONE TANGO oi: oii 6 cee ctciwamaeades 3,153 
SRNR 503 i ies owe caeRe wane eaee en was a 743 
POI) — 5 new eric etna cdsewslakmennele 482 
Peitish South: Atria sisiccincicedccctavsnels 391 
FORE 6 v.das,ntalnddetaicaceweeponemans $74,594 








Members of Kalamazoo Jewelers’ Club 
Elect Officers 


KaALAMAzoO, Mich., March 18.—At the an- 
nual meeting of the Kalamazoo Jewelers’ 
Club, held March 11, the following officers 
were elected for the ensuing year: Ben 
Steelman, president; Russell Wenner, vice- 
president; Irving Blumberg, secretary, and 
Case LaRoy, treasurer. 

Meetings of the club are held every second 
and fourth Wednesday of each month at the 
Park American Hotel, in this city. 

Officers of the club extend a cordial in- 
vitation to jewelry salesmen who are in 
Kalamazoo the last Wednesday of each 
month to attend the social meetings of the 
club. 








At Mulhall, Okla., Ferdinand F. Ball has 
been succeeded to by R. R. Richardson. 
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Dean of Jewelry Trade Celebrates 90th Birthday 





Many Tributes Paid to Lewis J. Mulford, President of The Jewelers’ Circular Publishing Co. Who at Four. 
score and Ten Years Starts His 75th Year of Service in the Jewelry Industry—Leaders of 
Jewelry Trade Send Letters and Telegrams-of Congratulations and Good Wishes 


—— 
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To reach the age of four score and 10 
years and to serve one industry steadily for 
74 years is a record that has not been given 
to many men in any line of business to 
achieve. But to do this and to still be in 
active harness, hale and hearty, is something 
so unusual as to mark an event that is more 
than worthy of celebration. ut such an 
event was celebrated Saturday and Sunday 
by Lewis J. Mulford, president of The 
Jewelers’ Circular Publishing Co., who is 
not only one of the oldest meimbers of the 
jewelry trade in the country, but probably 
the oldest in point of service as he starts 
this month on his 75th year in the jewelry 
industry in the United States. About one 
half of Mr. Mulford’s career was served 
actively in the manufacturing jewelry busi- 
ness as a member of several of the leading 
firms of New York and also as a traveler 
in the pioneer days of jewelry selling and 
the other half has been served as the head 
of the organization publishing the pioneer 
and leading trade paper of the industry and 
in these two capacities he has been in daily 
contact with the jewelry trade for three- 
quarters of a century. 

Mr. Mulford’s 90th birthday took place 
Sunday, March 22, which was celebrated by 
his friends in New York and Montclair, the 
day before. In New York, on Saturday 
morning by simple ceremonies at the offices 
of The Jewelers’ Circular Publishing Co., 
and at his home in Montclair, Saturday eve- 
ning, by a banquet of a number of the lead- 
ing citizens of that city, tendered to him at 
the Hotel Montclair. [It had been the in- 
tention of Mr. Mulford’s friends in the 
jewelry trade of New York to mark the 
unusual event by having a luncheon to 
be attended by the leaders of the in- 
dustry on Saturday afternoon, but ow- 
ing to the fact that his friends in Montclair 
had arranged to have him at a banquet in 
the evening, it was felt that it was hardly 
proper to put him under the strain twice 
during the same day, with the result that a 
formal celebration in the trade was called 
off, the event being marked by a brief re- 
ception given to him by the employes at 
the office, at which he was presented with 
momentos of their affection and esteem. 


Employes of Jewelers’ Circular Honor 
Their President on His Ninetieth 
Birthday 
The employes, who are brought into 
everyday touch with Mr. Mulford, had no 
idea of letting the event of his 90th birth- 
day pass unnoticed. Every workaday morn- 
ing, “Mr. L. J.”, as he is affectionately called 
at 11 John St., is one of the first in the 
office and his usual routine was not changed 
in the least on Saturday morninz. Although 
he knew he would be the guest of honor at 
a dinner at Montclair, N. J., that evening, 


he arrived at the office at his usual time and 
the regular work of a busy Saturday morn- 
ing proceeded. 

A little after 10 a.m., Mr. Mulford had 
cleared his desk of the rush mail and was 
still hard at work when nearly every mem- 
ber of the office staff gathered in his office. 
He stopped work and turned attentively 
as a large bouquet of roses from the girls 
of the office staff was placed upon his desk, 
and T. Edgar Willson, editor of THE 





LEWIS JAMES MULFORD, WHOSE 9OTH BIRTH- 
DAY WAS CELEBRATED BY HIS FRIENDS 
LAST WEEK 


JEWELERS’ CIRCULAR in a few informal re- 
marks, presented him with a cigar humidor 
appropriately engraved. 

Mr. Willson said that it was not the in- 
tention of the office staff to make an elabo- 
rate affair of the presentation, as he felt sure 
that an informal and home like gathering 
would be more in keeping with Mr. Mul- 
ford’s wishes. He then briefly voiced the 
sentiment of the entire staff when he spoke 
of the love and esteem in which Mr. Mulford 
is held. 

After Mr. Willson had presented the hu- 
midor, the gathering broke up with every- 
body taking the occasion to congratulate 


our 90 years young president who holds ; 
high place in the affection and esteem 
all those with whom he is associated, 
Friends in Montclair Give a Banquet 1 
Celebrate Ninetieth Birthday of 
Lewis J. Mulford 


Montcrair, N. J., March 21.—There have 
been many banquets in this city and many 
celebrations of various kinds in past years 
but few, if any of these, have ever had the 
enjoyable and unique features that were 
manifest at the dinner given tonight at the 
Hotel Montclair, to Lewis James Mulford 
president of the Jewelers’ Circular Publish. 
ing Co., of New York, and for about 4 
years one of the leading citizens of thi 
Jersey town. 

The dinner, which was to commemorate 
Mr. Multord’s 90th birthday, was the ide: 
of a number of his personal friends wh 
have been intimate with him for many years 
and who wished to testify to their deep ap- 
preciation and esteem. Those who were re- 
sponsible for the dinner included: W. I. Lin- 
coln Adams, Henry H. Arthur, J. Stuart 
3rown, Frederick CC. Brush, Archibald 
Black, Charles G. Burd, Elford G. Chamber- 
lin, Arthur H. Churchill, Hubert B. Cutting, 
George J. Carr, Louis F. Dodd, Charles M 
Dutcher, John R. Emery, William G. Frost, 
Albert French, Frederick S. Gage, Percy f 
Hogan, Benjamin V. Harrison, Frank | 
Hutchinson, Frank H. Jones, Frederick 8 
Lovejoy, George Welwood Murray, George 
H. Russell, Rufus W. Sprague, Jr., Cha‘ 
C. West and Solomon Wright. 

All but five were able to be present. Sug: 
gestions were made to have the affair mut! 
larger but owing to Mr. Mulferd’s age an 
the fact that this is the first evening func- 
tion he attended for sometime it was decided 
to limit it to the above prominent citizen’ 
and intimate friends in order that it be @ 
affair of a purely intimate character. 

Altogether the dinner was one oi the mos 
enjoyable in which the guests had ever pat 
ticipated for a spirit of good _ fellowship 
and comaradie was manifest throughout 
The speeches, while interesting, did 1 
partake of a too formal character and there 
was an element of levity between the part 
pants and the guest of honor that lasted u 
til the end. 

The guests were seated around one lo 
table which was beautifully decorated wi 
smilax and carnations in the center of will 
was a large basket of choice flowers sem O} 
Mr. Mulford’s son Louis, a resident of Dee 
ver, Colo. As Mr. Mulford entered » 
room, the sight was an unusual one. +* 
lights had been extinguished and the 
illumination was from “sparklers” wi 
were held by each one of the diners. +* 
effect was as startling as it was unique. ° 
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place was a beautiful place card and a 


each j : : 
special menu which also gave a list of the 
The menu was as follows: 
MENU 
Grapefruit Cocktail 
Queen Olives 


diners. 


Cuery Hearts Almonds 
“Cream of Fresh Mushroom Soup 
Filet of Sole 
Julienne Potatoes 
Filet Mignon 
Au Gratin Potatoes 
Hearts of Romaine Salad 
Russian Dressing 
Toasted Saltines 
Corono Perfectos 
Fresh Strawberry Parfait 
Assorted Fancy Cakes 
Demi-Tasse 
Just after the ice cream was brought on 
there came a little surprise in the form of 
an enormous birthday cake about 30 inches 


Dinner Rolls 


New Peas 


Cigarettes 





THE JEWELERS’ CIRCULAR 
touched upon the wonderful period in which 
Mr. Mulford had lived, and he covered 
quickly but succinctly the progress of the 
world in the 90 years just passed, speaking 
particularly of the many wonderful inven- 
tions that had taken place since 1835. 

He was followed by Rev. Archibald 
Black, the pastor of the guest of honor, who 
paid a most beautiful tribute to Mr. Mulford 
and the many qualities he possessed as a 
man, as a Christian and as a citizen. And 
a similar tribute was paid by the next speak- 
er, the Rev. Chas. G. Burd, who also kept 
the guests in good humor with his witty re- 
marks and many real new stories. 

Dr. Burd was followed by W. I. Lincoln 
Adams, who spoke most feelingly of his 
long friendship with Mr. Mulford and ended 
by reading a poem on the subject of “Friend- 

















THE HUMIDOR PRESENTED BY THE EMPLOYES OF THE JEWELERS’ CIRCULAR PUBLISHING CO. 


in diameter. Large as the cake was, how- 
ever, it was not large enough to hold all the 
9) candles that would have been appropriate, 
so one large candle was used in its place. 

The cake was presented to Mr. Mulford 
with the request that he cut it and he for- 
mally inserted the knife. The cake was 
then cut and divided among the guests, many 
of them taking it home as a souvenir of the 
occasion. The cake was especially made for 
the occasion by Dean, the cakemaker. In 
lrosting it was inscribed with his initials 
and the year of his birth, 1835 and the year 
1925. 

J. Stuart Brown who acted as the toast- 
master, read a number of letters from old 
Iriends of the guest of honor as well as 
several telegrams. One of these letters was 
'rom the secretary of President Coolidge in 
which Mr. Coolidge asked that his felicita- 
— be expressed to Mr. Mulford. One of 
a telegrams was from the traffic officer at 
Broadway and John St., New York, who 
had heard of the banquet and wished to be 
remembered to its guest. 

The first speaker introduced by the toast- 
Master was George Welwood Murray, who 


ship.” He, in turn, was followed by Archi- 
bald Churchill and Rufus W. Sprague, Jr., 
who spoke briefly but feelingly of the im- 
portance of this occasion. 

During the speeches, Mr. Mulford was 
somewhat affected by the encomiums heaped 
on him by the previous speakers. He thanked 
the assembled guests for this mark of their 
friendship which he said he would never 
forget and amused them first by humorously 
telling of the conditions under which he had 
accepted the invitation to be present on the 
occasion, the most important of which was 
that they would see that he was “tucked in 
bed by 10 o’clock.” He then touched on the 
question of friendship, a note scunded by so 
many of the speakers who had preceded him 
and said in part: 

“The French have an aphorism to the ef- 
fect that ‘Night brings wisdom’ and it seems 
to me that.this applies to the evening of our 
lives as well, for those who, like myself, have 
reached the twilight zone, believe that we 
have a much better idea of the real things in 
life than we had when we first began to chirp 
at the sun. For we are looking backward 
more than forward and in retrospect, our 
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eyes are given a _ proper perspective. 

“Now, as I look back on all the good 
things that have come to my life, the things 
worth while struggling for, in youth and 
manhood, there is one jewel that seems to 
shine out brilliantly above them all, and that 
is, the jewel of friendship. It tarnishes not 
with the ages but instead its beauty freshens - 
rather than stales as we become more and 
more accustomed to it. It is the friendships 
of life that I have found that have brought 
me the most happiness in my home, in my 
business and in the outside world. It is 
friends and friendships that have made life 
worth while. 

“Some one has defined friendship as ‘mu- 
tual regard cherished by kindred minds,’ but 
I think that Robert Blair, the poet, defined 
it very much better in these few words, 
‘Friendship! Mysterious cement of the soul, 
sweetener of life and solder of society’. For 
it is the great sweetener of life; for without 
friends, real friends, life is useless. Far 
more valuable are they to us than riches; 
yes, even than health, for in them and with 
them only is happiness, at least the happiness 
worth while. Surely we should heed the 
words of the immortal Shakespeare as ex- 
pressed in Hamlet, 

“*The friends thou hast, and their adop- 
tion tried. 
Grapple them to thy soul with hooks 
of steel.’ 


“One cloud in the sky of those who pos- 
sess real friendships comes in the dread of 
the loss of friends and he who has lived a 
long life must suffer that loss many times. 
How well the poet, James Montgomery, has 
put those lines in his poem on Friends, 


“*Friend after friend departs— 
Who hath not lost a friend? 
There is no union here of hearts, 
That finds not here an end.’ 


“But as I look around me tonight and see 
so many dear faces, I hardly realize that I, 
who have lost so many friends at the hands 
of the Grim Reaper, should still have so 
many left. They used to say that if you 
were to measure a man’s iniquities, you 
should take him around the girth, but I feel 
that if you should measure a man’s true suc- 
cess, you should count the number of friends 
he possesses. Anyhow, that is the success 
that I want, and the one which you, dear 
friends, have, by this reception, made me 
feel that I have attained. For this I can 
only say, and with much emphasis, that from 
the bottom of my heart, dear friends, J thank 
you.” 

This ended the ceremonies and Mr. Mul- 
ford was then escorted back to the home of 
his son on Mountain Avenue, in time to keep 
within the conditions which his friends had 
agreed to. 

HIS LONG CAREER IN THE JEWELRY TRADE 


Not only is Mr. Mulford one of the oldest 
jewelers in the industry today, but he is 
probably the oldest in point of service of 
any man still active, for he has just cele- 
brated his 74th year in the jewelry business. 
His career in the industry began in March, 
1851, with the old manufacturing jewelry 
firm of Peckham, Dennison & Co., then at 17 
John St., New York, with which house he re- 
mained until 1856. After being away from 
them by reason of illness for a short time, 
he returned to the firm to travel for his 
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We are sure you will want more 


Fishel Nessler Company 


Makers of Novelties—Since 1886 











To be worn as a Shoulder Pin or Hat Ornament 


Let us send you a dozen $2 50 
+h 
assortment to retail for ® e€ac 


184 Fifth Avenue New York 
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CHAINS 


1924-1925 Edition 





Platinum and Gold 


STONE SLAVE BRACELETS 

SNAP SLIDE CORD SAUTOIRS (patented) 
SILVER ENAMEL BRACELETS 

SILVER SAUTOIR CHAINS 

SPRING RINGS & SWIVELS 

SILVER BAG CHAINS 

CHAIN BY THE FOOT 

PEARL NECKLACE SNAPS 

FLUTED CORD ENDS 

BILL CLIPS 


Chains Lengthened and Refilled 
Stock Always on Hand 


WALTER LAMPL 


20 WEST 477TH STREET 
NEW YORK CITY 


Telephone Bryant 7286 








Price One Dollar 





E. E, HARWOOD 
1110 Heyworth Bldg. HERBERT 8. BRANDT 1] John Street New York, N. Y. 
Chicago, IIl, San Francisco, California. 





The Jewelers’ Circular 


Buyers’ Directory 


Useful to Buyers and as a Directory of 
the Jewelry and Allied Lines 


The Jewelers’ Circular Publishing Co. 
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The New 29 Piece Set 
COMMUNITY PLATE 


= aosceemmaee =: A Complete Service for Six 
The 29 Piece Petit Buffet The Tray is Free 


Here at last, the 29 most useful 


pieces of correct table service. At 
Sse J. W. JOHNSON 
CONTENTS ° i 


6 knives, 6 forks, 12 teaspoons, 3 table- 14 Maiden Lane New York 


spoons, 1 butter knife, 1 sugar spoon. 
The Tray Is FREE Telephone Cortland 4644-4645 
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successors, Peckham, Merrill & Co. | For 
this house, he visited the jewelers of the 
country, covering the territory from Maine 
to the Mississippi River. He remained with 
the firm and its successors, Merrill, Fitch & 
Allin, until Feb. 1, 1863, after which he 
yas employed for a short time by Samuel 
| Smith of 10 Maiden Lane, and then com- 
menced business on his own account as a 
maker of seal rings at 32 John St., on the 
te now occupied by the Sheldon building. 
The following year he bought out the in- 
terest of W. P. Smith of the firm of Smith 
& Ford, 24 John St., and the firm of Ford 
& Mulford continued at the same address 
ys manufacturers of 18 karat jewelry. 

On the death of Mr. Ford on April 30, 
1871, the firm was changed to Mulford & 
Co, and some years later S. Cottle became 
a partner, the firm name remaining the same. 
In 1873, Seth W. Hale joined the concern 
and the firm was changed to Mulford, Hale 
& Cottle, and again changed on Feb. 18, 
1877, to Hale & Mulford when Mr. Cottle 
withdrew. 

In 1882, Mr. Mulford sold his interest to 
Mr. Hale and later for a while was with 
the New Haven Watch Co., (later the Tren- 
ton Watch Co. and in 1887 he quit the 
manufacturing jewelry business altogether 
to join the corporation of The Jewelers’ Cir- 
cular Publishing Co., of which his former 
partner, Mr. Hale, had become president. 
On the death of Mr. Hale in 1889, Mr. 
Mulford became the general manager and 
in 1898, the president of the company, a 
position which he has held actively ever 
since. 

Four years ago Mr. Mulford’s old friends 
in the jewelry trade celebrated his three 
score and 10 years in the jewelry industry 
with a dinner at the Bankers’ Club, New 
York, at which time he was presented with 
a handsome loving cup, in recognition of 
his many years of service in the jewelry 
field. At this dinner, Mr. Mulford gave 
some reminiscences of the early firms in the 
jewelry trade in New York that he had 
known which was such a complete history 
of the jewelry trade of the metropolis as it 
existed 70 years ago and the changes that 
had taken place in the principal firms, that 
at the request of the Maiden Lane His- 
torical Society this address was put among 
its archives as one of the most valuable 
contributions to the history of the jewelry 
industry that has ever been compiled. 


Mr. Mulford’s many old friends in the 
jewelry trade, who were tunable to partici- 
pate in either of the two ceremonies, marked 
the occasion by sending him telegrams and 
letters of congratulation and good will, a 
number of which are to be found in the 
following : 


Some of the Letters Sent by Friends 


PRESIDENT COOLIDGE SENDS 
“My dear Mr. Brown: 
“I have your note of the 10th instant to 
the President, telling him of the plans for 
the dinner which you and your associates are 
'o give to Mr. Lewis J. Mulford, on the 
‘vening of March 21. 

‘ The President asks:me to request that 
you will present his felicitations and con- 
Sratulations to Mr. Mulford, with his wishes 


FELICITATIONS. 


THE JEWELERS’ 


for many more years of success and pros- 
perity. 
“Most sincerely yours, 
“EVERETT SANDERS.” 
x * x* 
LETTER FROM GEORGE F. KUNZ, VICE-PRESIDENT 
OF TIFFANY & CO. 

“Dear Mr. Mulford: 

“It is my pleasure and honor to congratu- 
late you upon this, your ninetieth anniver- 
sary. 

“As the usurer, who was charging 9 per 
cent. interest, when brought before the court, 
upon being admonished by the judge, who 
said, ‘How dare you charge 9 per cent. in- 
terest, knowing that the Lord is looking 
down from above at you?’ replied, ‘I charge 
9 per cent. interest, Your Honor, because 
the Lord looking down upon the 9 takes it 
for a 6.’ So I think from your appearance, 
your activity and your usefulness to society, 
I should say that when the Good Angel looks 
down, the 9 must seem to him to be a 6. 

“You know to be ‘sterling’ you must be 
92.5. When you have become the ‘sterling’ 
age, we trust that you will be able to oc- 
casionally devote a few hours to the 
frivolities of life, 

“As one who has devoted himself for 
nearly half of your age to the Art of Cel- 
leni, of whom you were a disciple, I wish 
you many happy returns of the day. 

“Very sincerely yours, 
“GEORGE F. Kunz.” 
* * x 
LETTER FROM JAMES H. NOYES, SECRETARY OF 
THE JEWELERS SECURITY ALLIANCE 

“Dear Mr. Mulford: 

“Having been recently informed of your 
impending birthday I take great pleasure in 
writing you this letter of congratulation and 
felicitation-on the completion of 90 years of 
usefulness and activity, and upon the excel- 
lent health which you are still enjoying and 
which I hope will continue for a number of 
years to come. 

“Among the. great variety of memories 
which you must have of the many years 
which have passed I hope those which re- 
main with you will be so largely of a happy 
character that you wiil forget all the others 
and will continue to enjoy the serenity of 
mind, which has been so characteristic of 
you and no doubt had contributed to your 
unusual and remarkable longevity. 

“With sincere regards and most hearty 
good wishes, I remain 

“Yours very truly, 
“JaMEs H. Noyes.” 
* * * ‘ 


TELEGRAM FROM ALFRED G. 


PHILIPPE 

“Dear Mr. Mulford: 

“T am one of your host of friends who can- 

not be with you but join the good wishes 

and loving expressions of those who are 
helping you celebrate. 


STEIN, OF PATEK, 
& CO. 


“ALFRED G. STEIN.” 
* * * 
LETTER FROM JOHN W. SHERWOOD, PRESIDENT 

OF THE SOLIDARITY WATCH CASE CO. 

“To My Young Friend, L. J. Mulford: 

“Wishing you many happy ones. If I 
looked as well as you do, as youthful and as 
fit, I’d count my birthdays backward, and 
get away with it. 

‘From his old friend, 
“JoHN W. SHERWOOD.” 
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LETTER FROM DAVID KAISER, POWERS & MAYER 
MFG. CORP. 


“Dear Mr. Mulford: 


“T take great pleasure in congratulating 
you upon your 90th birthday—not alone upow 
reaching such a ripe old age, but on the fact 
that you have been such an active and useful 
citizen of the community for all those many 
years, 

“My recollection extends back over a 
period of almost 60 years in the trade—and 
I consider myself a youth in comparison with 
you, because in the many years that I have 
had the pleasure of knowing you, it has 
always been with the profoundest respect 
and admiration—not alone for your active 
services in the trade but as the head of the 
journal that has been a factor in promoting 
the best interests for the welfare of all the 
jewelers, 

“Sincerely hope that I will have the privi- 
lege of congratulating you upon your 100th 
birthday—and that you will be able during 
that period to continue your activities. 


“Sincerely yours, 


“Davin KAISER.” 
* pa * 


LETTER ‘FROM WILLIAM BARDEL, EX-UNITED 
STATES CONSUL AND FORMER VICE-PRESI- 
DENT OF THE OLD JEWELERS’ LEAGUE 


“Dear Friend Mulford: 


“It was with deep regret that I learned 
today when calling at your office, after you 
had left, that a program for a little festivity 
intended by some of your old friends for the 
celebration of your 90th anniversary had 
collapsed on account of some of your per- 
haps younger friends at Montclair having 
obtained your presence at their festive board. 

“It is for this reason that I have to im- 
pose on you the arduous task of deciphering 
this, my scrawl. Still, after knowing you 
now for fully 58 years, in which I always 
found you to be a faithful friend, I would 
consider it unpardonable on my part, should 
I not join the many who will send or bring 
you their felicitations for this remarkable 
day. 

“Now, instead of the usual ‘many happy 
returns of the day,’ I will express to you the 
wish that when [ shall celebrate my 90th 
anniversary, you will be present at the ‘blow- 
out’ similar to the one your old friends had 
intended to give you. 

“With kindest remembrance 
remain 


to you, I 


“Your old friend, 
“WILLIAM BaARDEL.”’ 
x * * 
LETTER FROM JOHN N. TAYLOR, OF TAYLOR & 
CO., INC., NEWARK, N., J. 


“My dear Mr. Mulford: 


“T trust that you will permit, what must 
be one of the few old friends that are left 
to offer you congratulations, congratulations, 
congratulations upon your having attained, 
still retaining so much mental and physical 
vigor, what would be the very ripe age for 
an ordinary man, of three score and 30 years, 

“The Bible tells us the days of a man’s 
years are three score and 10 and that if 
they go beyond that time, still there is 
‘strength, labor and sorrow.’ I believe the 
latter part of this quotation will not apply 
to you as I have reason to also believe that 
vou are having some of the best and happiest 
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BLACK OPALS 
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EVERYTHING IN THE STONE LINE 


S. NATHAN & CO. 


IMPORTERS AND CUTTERS OF 


DIAMONDS, PEARLS, PRECIOUS, 
SYNTHETIC AND IMITATION STONES 


Saati ee 


which reason we have just imported various 


Piva shapes in calibre are the vogue, for 


unusual shapes and sizes in sapphires, rubies, 
and emeralds, both in precious and synthetic. 
It will pay you to look over our line. 


71-73 NASSAU STREET, NEW YORK, N. Y. 
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THE WASHBURN 


SECURITY MAGIC NUT 

Automatic Holder for ear studs, scarf-pin, 
for all sizes of scarf- wm 

pin wire. Guaranteed. 


EAR WIRES 


for unpierced ears. 





SAFETY CATCH 


or Brooches, ete. 
c. an be applied to any 
work where pin ton Igue 
are usec d. 


Open. Closed. Open. ® 
Descriptive Circular on Application, 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 
C. IRVING WASHBURN, 108 Fulton Street, N.Y, 
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Price, $1.00 
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ONYX RING STONES 


Furnished for Any Si 
Diamond 


EARRING STONES 
ONYX and AMBER BEADS 
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Hercules Bead Cord 


A great time saver, simply slide the beads from 
the old string on to ‘Hercules.’ We will sead 
you a detailed instruction sheet and sample post- 
paid without charge. 

GEORGE PHILLIPS & COMPANY, 
Scranton, Pa. 
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davs of sour long life during these latter 
years. 
“wf think that I am very old, in my 78th 
and [ frequently say that it seems to me that 
almost everyone whom | have known dur- 
ing the last 60 years, is dead although there 
are, of course, a few left but the proportion 
is yery small. You are only 18 years nearer 
the other side, that is so far as time goes, 
probably you will outlive me yet. At any 
rate, kindly accept from me my heartiest 
wish that you will continue to enjoy health 
and happiness for years to come and with 
my warm regards and kind recollections of 
jormer years. 

‘Cordially and sincerely yours, 

“Joun N. TAY or.” 


LETTER FROM C. G. ALFORD 

“Dear Mr. Mulford: 

“Upon my return home yesterday from a 
business trip through the south I was re- 
minded that tomorrow, March 22, you will 
reach your [Oth milestone. 

“As the dean of the jewelry trade, which 
you surely are, you have the very best 
wishes of us all, and IT join with the host of 
friends in the hope that you may be spared 
many more years of your long and honor- 
able career 

‘I too, am reaching a fairly ripe age, 
even though when we meet, you call me a 
‘kid.’ In a few weeks | will reach my 80th 
birthday. And like yourself am still in the 
harness. 

“Again with my heartiest congratulations 
and best wishes, 

“Sincerely yours, 
“CLG. ALForD.” 
os 
LETTER FROM JOHN LAMONT, OF JOHN LAMONT 
& SON, INC. 

“My dear Mr. Mulford: 

“It has been my good fortune to have 
known you for a great many years. Longer 
than almost any one else in the trade, longer 
than almost any one else in the world. 

“Longer indeed than you have known me, 
I am sure, for 60 years ago I was only a 
small boy to whom the young man of 30 
loomed as an important and middle aged 
individual. 

“For a long time, however, | have not 
thought of you as middle aged, but as peren- 
nially young, setting an example to those 
less wise who would let youth slip away. 

“On this, your birthday, I salute you and 
congratulate all those who have been so for- 
tunate in having your companionship and 
mspiration for so many years, and my sin- 
cere hope is that they may enjoy them for 
Many years to come, 

“Cordially yours, 
“JoHN LAMONT.” 
LETTER FROM HARRY C. LARTER, “MAYOR OF 
MAIDEN LANE” 
“My dear 
Mulford - 

. “It hardly seems but a few months ago in- 
stead of a few years ago that it was our 
Pleasure to sit around the luncheon table in 
celebration of one of the milestones in the 
history of your business life, and yet time 
may an aud we are just advised that on 
bi om Fe nite will celebrate your 90th 
inthday, and e, therefore, desire to express 
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our hearty congratulations on your reaching 
this point in your life’s history. 

“Tf we could project an X-ray into your 
mind we are wondering what we could find 
located there in the way of memories and 
happenings of your 90 years of activity. We 
are quite confident that located there must 
be some very wonderful experiences which 
we hope you will take time enough, just 
now, to try and recall. 

“Tf we ever have the good fortune to live 
as long and as well as you have done, and 
it is our hope that we may, when we reach 
the same point that you have, we hope to 
enjoy as good health as we sincerely trust 
is. your good fortune on this your 90th 
birthday. 

“Very truly yours, 


“Harry C. LARTER.” 


* % * 

PELEGRAM FROM AUGUST OPPENHEIMER 

L.. J. Mulford, care of Jewelers’ Circular 
Pub. Co., 11 John St., New York: 

“Members of my firm join me in sending 
you congratulations and best wishes for 
your birthday. 

“AUGUST OPPENHEIMER,” 
x * * 
TELEGRAM FROM LEOPOLD STERN, STERN BROS. 
& CO, 

“Louis J. Mulford, 11 John St., New 
York: 

“Accept my very hearty congratulations 
on tomorrow’s important event in your life 
and best wishes for many more years of 
good health and uninterrupted happiness. 

“LEOPOLD STERN.” 
e+ % 
LETTER FROM M. L, BOWDEN, JR., OF J. B. 
BOWDEN & CO. 

“Dear Mr. Mulford: 

“I wish to take this opportunity to con- 
gratulate you on your birthday and with 
very best wishes for your good health, I am, 

“Sincerely yours, 
oe. As. 


ee Ss 


JOWDEN, JR.” 


LETTER FROM JOHN R. GREASON, JR., OF JOHN 
RK. GREASON & SON 

“My dear Mr. Mulford: 

“T have just learned that tomorrow you 
will be 90 years young. Kindly accept my 
heartiest and sincerest congratulations. How 
I wish father were here, to shake your hand, 
on this happy day—he thought so much of 
you, as do all your friends, and it is a great 
privilege for me to be able to creep into 
that circle and wish you happiness and 
health. 

“Very sincerely yours, 
“JouNn KR. GREASON, JR.” 
x * * 
CARD FROM LEO WORMSER 

“There are all kinds of wishes for all 
kinds of days, sent to all kinds of people 
in all kinds of ways, but here’s only one 
wish for an old friend like you, and that's 
for a birthday that’s clear gold all through. 

“LEO WORMSER.” 
* K cg 
LETTER FROM W. H. TARLTON, OF WIGHTMAN 
& HOUGH CO. 

“My dear Mr. Mulford: 

“Many happy returns of the day and may 
you live many, many more years to celebrate, 
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which you have justly earned, because of 
earnest and steadfast application to business. 
| want to congratulate you and hope you 
may live to enjoy many more years. 
“Sincerely yours, 
“W. H. Tariton.” 
x * Ox 
LETTER FROM FRANK JEANNE, PRESIDENT, WM. 
S. HEDGES & Co, 

My dear Mr. Mulford: 

“Permit me to offer you sincere congratu- 
lations of myself and associates on your 90th 
birthday. 

“It is a great age to attain and | trust 
you are in enjoyment of good health and 
wll be spared much longer to your family 
ond friends. 

“With our best wishes, we remain, 

“Yours very sincerely, 
“Wa. S. Hepces & Co., 
“Irank Jeanne, Pres.” 
x Ok 
LETTER FROM GEORGE L. DARTE, FORMERLY OF 

THE STAFF OF THE JEWELERS’ CIRCULAR 

“My dear Mr. Mulford: 

“The news comes to me that on Sunday 
you celebrate your 90th birthday, and will 
you not permit me to express to you 
my congratulations, and at the same time 
express the sincere hope that you will have 
many more years of active service. 

“You have always had the happy faculty 
of endearing to you all those with whom 
you came in contact, and even though my 
associations with you have been broken dur- 
ing the past 10 years, I still retain the very 
fond recollection of them. 

“Very truly yours, 
“GEORGE L. DARTE.” 
re 


LETTER FROM GEORGE E, FAHYS, PRESIDENT OF 
JOSEPH FAHYS & CO. 

“Dear Mr, Mulford: 

“We learn that on Sunday, March 22, you 
will have reached the good old age of 90 
years, and we wish to take this opportunity 
to extend to you the good wishes of the 
directors of our company, and wish to assure 
you that we have looked back for many 
years to the very pleasant relationship both 
with you personally and with your organiza- 
tion. 

“Trusting that this finds you in the very 
best of health, and with kindest personal 
regards from the writer we beg to remain, 

“Very truly yours, 
“TosEPH Fanys & Co., 
“George E. Fahys, President.” 
k * * 
\ LETTER FROM ALPHEUS L. BROWN, PRESIDENT 
OF THE JEWELERS SECURITY ALLIANCE 

“My dear Mr. Mulford: 

“A little bird has just whispered to me 
that on Sunday, March 22, you will cele- 
brate the 90th anniversary of your coming 
to this country ;—90 years you have spent 
in the profitable pastime of adding much to 
the happiness and welfare of those with 
whom you have come in contact. I con- 
gratulate you heartily on having reached this 
honorable age, sure of the respect and affec- 
tion of a multitude of friends. 

“T recall what they tell of one of my 
grandfathers who, on the morning of his 
90th birthday, reminded the family of that 
fact and added, ‘If I live to another birth- 
day, I'll be a hundred.” He slipped up a 
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Three Important Milestones 
in the Progress of Fine 
Watchmaking 


an out as especially alee deed SemiThin, the 
VeriThin, and the U/tra-VeriT hin. 


The Gruen SemiT hin is a thoroughly practical watch of the usual 
thickness, for the man who wants a good timekeeper priced as low as 
$25. Nowhere else can such value in quality of movement and case 
be found to retail below $35. 


With the usual four operating planes reduced to three, and with 
other technical improvements, the Gruen Ver:Thin becomes grace- 
fully thin without loss of accuracy or durability. Retailing at $50 
up, there is no watch made as thin that equals it in value—due to 
quality of parts and superior mechanical construction. 


In the Gruen UVtra-VeriThin retailing at $100 up, the operating 
planes are reduced to two, without the slightest loss in accuracy or 
durability. No watch of this thinness and character has ever been 


offered at less than $250 retail. 


Each of these three watches, as an examination of their construction 
will show, represents an important milestone in the progress of fine 


watch making. 


GRUEN WATCH MAKERS GUILD 
Time HIbLyi, CIncinNaTI, Ouro, U. S. A. 


Canadian Branch: ‘Toronto 


kngaged in the art of watch manufacturing for more than half a century. 
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March 25, 1925 
matter of 10 years, but his faculties were 
not unimpaired as are yours. 

“With the hope that the years that are 
still to be yours among us will be passed 
in good health and contentment, I remain, 

“Most cordially yours, 
“ALPHEUS L. BROWN.” 
* * 


A LETTER FROM ALBERT ULMANN, HISTORIAN 
OF THE MAIDEN LANE HISTORICAL SOCIETY 


“Dear Mr. Mulford: 

“It affords me the very greatest possible 
pleasure to greet you upon your 90th anni- 
versary and to wish you continued content- 
ment, good health and the enjoyment of 
work. 

“Sincerely yours, 
“ALBERT ULMANN.” 
* * * 


A LETTER FROM JOHN FRICK 


“My Dear Mr. Mulford: 

“Tl am advised that today you will cross 
the line of your 90th year of existence and 
I take the liberty of offering my best wishes 
for a continuation of your heretofore re- 
markablely good health, 

“Yours, 
“JOHN Frick.” 
* * * 
A LETTER FROM JOSEPH D. LITTLE, SECRETARY 
OF THE MAIDEN LANE HISTORICAL SOCIETY 


“Dear Mr. Mulford: 

“They tell me that you are to pass a 90th 
milestone tomorrow, and [ am writing to 
offer my heartiest congratulations on the 
occasion and I hope you will live to pass 
many more, and may every birthday bring 
increasing happiness. 

“Very truly yours, 
“JosepH D. LITTLE.” 
* * * 


FROM HENRY ABBOTT, OF THE 

CALCULAGRAPH CO. 

“My Dear Mr. Mulford: 

“When I became an employe of Gaven 
Spence, jeweler in Newark, N. J., in 1866, 
one of my first jobs was to check up the 
items purchased on invoices from the firm 
of Merrill, Fitch and Allin. On January 
1, 1871, I put up a shingle as watch-tinker 
at No. 7 Maiden Lane, and recall errands 
at your business office during many years 
thereafter. 

“I wish now to add my congratulations 
to the many others you are sure to receive 
on the occasion of your birthday. I feel 
sure that your uniform cheerful disposition, 
optimism and sense of humor have con- 
tributed to your long life. May you con- 
tinue to enjoy it. 


A LETTER 


“Sincerely, 
“Henry ABBOTT.” 
* * x 


A LETTER FROM W. H. STRAWN, VICE-PRESIDENT 
OF THE CHATHAM & PHENIX NATIONAL 
BANK AND TRUST CO. 

“My Dear Mr. Mulford: 

“Heartiest congratulations upon your 
th birthday and most sincere wishes for 
happy days to come. 

“Very sincerely yours, 
“W. H. Strawn.” 


Many other letters and telegrams were 
also received from friends in banking circles 
and in the publishing business and from 
Intimate friends and social acquaintances. 
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CHARGED WITH SMUGGLING 





Purser of Leviathan Arrested as He Is 
Leaving the Ship and Asked to Explain 
About $40,000 Worth of Diamonds 
As Victor De Caro, purser on the steam- 
ship Leviathan of the United States Lines, 
was leaving the ship on Tuesday, March 
17, he was taken into custody by customs 
authorities and after preliminary examination 
was charged with smuggling diamonds. On 
the same day De Caro was arrested he 
was arraigned before United States Commis- 
sioner Boyle on a charge of smuggling two 
packages of unset diamonds worth $40,000 
and after waiving examination, was sent 

to the Tombs in default of $40,000 bail. 

De Caro was looked upon as one of the 
most trusted employes of the United States 
lines and was considered an excellent man 
in his work. According to information made 
known at the District Attorney’s office last 
week, numerous complaints were filed with 
customs authorities in New York, in which 
it was charged that large quantities of 
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thought the gems belonged to the wife of 
Governor Smith and that he intended to turn 
them over to the company at its offices. 
He stated, it is alleged, that the gems had 
been found on a table in the inquiry and 
mail room of the Leviathan the day before. 
lt was admitted by the purser, however, ‘it 
is claimed, that Mrs. Smith had not re- 
ported the loss of any jewelry. 

De Caro was thereupon brought before 
Commissioner Boyle and after his failure 
to furnish $40,000 bail, was placed in the 
Tombs. 








BRONX RETAILERS MEET 


Hugo Falkenstein, Former President, Pre- 
sented with 14-Karat Gold Life Mem- 
bership Card—Officers Installed 

An important meeting of the Bronx Retail 
Jewelers’ Association, Inc., was held on 
Tuesday evening, March 17, at Ebling’s 
Casino, after which the members enjoyed an 
informal dinner. The feature of the eve- 
ning was the presentation of a 14-karat gold 














RRA SION he SETA SID 





ALannAu, Ptad 











GOLD LIFE MEMBERSHIP CARD PRESENTED TO HUGO FALKENSTEIN 


loose diamonds are being smuggled into this 
country. Customs officials were thereupon 
detailed to watch for gems coming into this 
country without the usual payment of duty. 

As De Caro was about to leave the U. S. 
Lines Pier 86 at the foot of W. 46th St.. 
where the Leviathan was docked, he was 
stopped by Customs Guard Louis P. 
Cassidy. The purser was carrying a brief 
case and was asked by the customs man 
what was in the case. The purser first 
objected to opening the case but finally 
consented and a search revealed a number 
of ships papers and among them it is 
charged was concealed two envelopes con- 
taining loose diamonds. The purser was 
questioned about these diamonds and ac- 
cording to information made known, claimed 
that he believed they had been lost by Mrs. 
Alfred E. Smith, wife of Governor Smith, 
of New York. He told the customs guard 
that he was taking them to the U. S. lines 
offices at 45 Broadway. 

The envelopes, it is claimed, were opened 
in the presence of W. W. Trumbull, chief 
of the Bureau of Customs Guards, and when 
it was discovered they contained the dia- 
monds, De Caro was placed under arrest. 
When taken to the custom house, it is 
claimed that De Caro explained that he 


life membership card to Hugo Falkenstein, 
former president of the organization and 


‘one of the most active members. 


The card is illustrated herewith and 
measures three and _ seven-eighths inches 
high and four and three-eighths inches wide. 
The border of the card is beautifully en- 
graved. The card was presented to Mr. 
l’alkenstein in a black leather case. 

Another important event on the evening’s 
program was the installation of the newly 
elected officers. They include: A. Landau, 
president; W. Schneiderman, vice-president ; 
Murray Max, secretary; and Ferdinand 
Alpers, treasurer. The trustees are: H. 
Falkenstein, M. Korsunsky and J. Stern, 

The need of more adequate police protec- 
tion: in the Bronx was one of the leading 
topics of discussion before the meeting. 
Many spoke of the necessity of a larger 
force of policemen to guard against rob- 
beries and to chase up the criminals. In the 
future any policeman who kills a_ bandit 
robbing or attempting to rob a Bronx 
jewelry store will be rewarded. 

E. H. Quigley, secretary to President 
3rotherly of the American National Retail 
Jewelers’ Association, who was present, 
spoke briefly on the problems confronting 
the retail jeweler. 
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Wayne S. Searles, of this city, has been 


granted a patent on an opththalmic mounting. 

Harold W. Ostby, president of the Ostby 
& Barton Co., is spending a few days at 
Pinehurst, N. C. 

The People’s Savings Bank has discharged 
, mortgage for $5,000 against property of the 
Tilden-Thurber Corp. 

Samuel A. Olevson, of Olevson Bros., 
Arctic, has returned from a week’s business 
visit to New York city. 

Louis Luther returned home the past week 
from an extended business trip through the 
east in the interests of the Beeber Mfg. Co. 

Mortgages held against property of Max 
Gertsacov have been discharged by b. Ber- 
linsky for $2,670 and A. Slepkow for $2,200. 

William Leys, treasurer of the William 
Leys Dry Goods Co., Newport, is under 
treatment for illness at the Newport Hos- 
pital, ,; 

Simon Wolk and wife have given a mort- 
yage for $25,000 to Nathan Yohalem on real 
estate with improvements on the south side of 
Dudley St. 

Albert Danenberg, formerly with the Cap- 
itol Mfg. Co., this city, is now connected 
with the Hercules Novelty Mfg. Co., at 
Newark, N. J. 

Maurice M. Berrin has given a chattel 
mortgage for $25,000 to Rose Epstein on 
personal property in the retail jewelry store 
at 222 Westminster St. 

At the organization of the new Civitan 
(lub, this city’s latest luncheon organization, 
Chris W. O’Brien was elected a member of 
the Board of Governors. 

Announcement has been made that Esther 
Kaplan has withdrawn from the Weybosset 
Diamond Co., which will be continued by 
Samuel and Israel Kaplan. 

Chief Frederick H. Colvin, of the Phenix 
Fire Department, has been appointed chief of 
the employes’ fire brigade at the Gorham 
Mfg. Co.’s plant at Elmwood. 

Frank Kelley, representing the Manufac- 
turing Jewelers Board of Trade, was a busi- 
ness visitor among the trade in New York 
city and Newark the past week. 

Charles B. Gilleran, formerly proprietor 
of Luke Gilleran’s at Woonsocket, is now 
with Kennedy’s men’s store, corner of West- 
minster and Dorrance Sts., this city. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers 
Board of Trade, was in Framingham, Mass., 
the past week on business for the Board. 

Mr. and Mrs. Samuel F. Williams and 

their daughter, Miss Hope Williams, are in 
New York for a brief stay, following which 
they will spend two weeks at Atlantic City 
before returning home. 
George Briggs has given a mortgage for 
$25,000 to the Rhode Island Hospital Trust 
Co. on 12 lots of land with improvements 
on Blackstone boulevard, Grotto and Mount 
Aves, and Magellan St. 

The Alden Co. is the name of a new 
manufacturing jewelry concern that has re- 
cently started in business at 11 Peck St. 
Charles H. Fish has filed a statement at the 
“ity clerk’s office that-he is the owner. 

Myles B. Preston, formerly in the jewelry 
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advertising business in this city, is the owner 
of the Progressive Engraving and Electro- 
type Co. at 95 Fountain St., according to 
his statement filed at the city clerk’s office. 

R. A. Buckey, of Old Orchard, Me., had 
a booth at the “Home Beautiful Exposition” 
held by the Square Club of Masons of this 
city at Rhodes-on-the-Pawtuxet the past 
week, in which was a fine exhibit of jewelry 
of all kinds. 

The Shelloid Co. of this city, which was 
recently incorporated under the laws of 
Rhode Island, has filed notice at the Secre- 
tary of State’s office of an amendment to its 
charter, increasing its capital stock from 
$200,000 to $500,000. 

Springler & Manchester is the style of a 
firm that has recently started in the watch, 
clock and jewelry repair business at 185 
Thames St., Newport. Both members of the 
concern were formerly associated with T. J. 
siesel of that city. 

The case of J. A. Foster Co. against Ray- 
mond §. Champlin was heard before Judge 
Rueckert in the civil session of the Sixth 
District Court on Wednesday on a disputed 
hook account, and, on motion, judgment was 
entered for the plaintiff for $25 and costs. 

The T. R. Lewis, Jr., Co., whose plant in 
the Lind building, corner of Friendship and 
Eddy Sts., where they have been located for 
the past five years, was badly damaged by 
lire, water and smoke, have removed their 
office and factory to larger quarters at 19 
Calender St. 

The regular monthly meeting of the direct- 
ors of the Manufacturing Jewelers’ Board 
of Trade, was held at the Turks Head Club 
on Friday afternoon, where, following a 
luncheon, considerable routine business was 
transacted and a number of new members 
elected. President Baker presided. 

Samuel Asadorian, youngest member of 
the wholesale jewelry firm of the A. B. Mfg. 
Co., 183 Eddy St., this city, sailed on the 
steamer Canada of the Fabre Line last week 
on a three months’ recreation trip, going to 
Mediterranean ports, including Egypt, Beirut, 
Syria and different countries in Europe. 

Stock in the store of the Westminster 
Hardware and Jewelry Co., 703 Westminster 
St., was considerably damaged by a fire that 
broke out in the rear of the establishment 
shortly after 9 o’clock Thursday evening. 
Most of the damage was occasioned by 
smoke and water. The store is owned by 
Harry Heckler. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: Mr. Blocher, of S. Blocher & 
Son, Philadelphia; Mr. Nassr, of Jose Nassr 
& Co., New York City; Miss Falters, of 
Gimbel Bros., Inc., New York city; Joseph 
Mayer, of A. Steinhardt & Bros., Inc., New 
York city; Mr. Margolis, of the Princess 
Jewelry Co., Montreal, Can. 

The co-partnership heretofore existing be- 
tween Louis H. Block and Israel Possner 
at 54 Page St. under the firm name of 
()’Beill & Block, has been dissolved by mu- 
tual consent, Mr. Possner withdrawing. 
Mr. Block will continue the business under 
the same name and address, Simon Wolk, 
formerly of the Wolk Jewelry Co., having 
joined with him. Mr. Block is president of 
the new concern and Mr. Wolk secretary 
and treasurer. 

\ party consisting of upwards of 50 of 
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the officers, employes and guests of the Teller 
Optical Co. celebrated the first anniversary 
of the firm with a dinner dance at the Crown 
Hotel last Saturday evening that proved very 
enjoyable. Mr. and Mrs. Louis J. Teller 
and Mr. and Mrs. J. V. Smith, of the firm, 
and Frank W. Young, head of the sales 
forces, were guests. The affair was arranged 
by a committee consisting of Felix DeGrange 
and William Seyferth. 

“Bill” Shawcross, of Monroe Block & Co., 
may not be a “son of an Irish king” as he 
proudly proclaims himself, but he is a “jolly 
good fellow” and that counts for much more 
these days than being a scion of royalty. 
Attest of this was the conclave of the 
“chosen score” that assembled in one of the 
private dining rooms of the Providence-Bilt- 
more Hotel, March 21, in response to cards 
received from “Bill” which read: “Here I 
am again fellers! Giving another §t. 
Patrick’s party and J] hope you'll attend, at 
the Biltmore, Saturday, March 21 at 12:30 
py. M.—Bill Shawcross.” Of course no one 
could refuse such an invitation, for when 
issued by “his majesty” it is tantamount to 
a command. And so it was construed. The 
gang was all there, and although corralled 
in one of the private dining rooms, this did 
not prevent Mr. Shawcross and his friends 
from a most enjoyable gathering as all will 
testify who attended. 

Members of firms and representatives of 
a number of the manufacturing jewelry con- 
cerns and allied branches of this city were 
among those who attended the joint annual 
banquet of the National Metal Trades Asso- 
ciation and the Employers’ Association of 
Rhode Island, held in the Turks Head Club 
Thursday evening, March 19. Each associa- 
tion held its annual election of officers and 
among those chosen were: Paul C. DeWolf, 
of the Brown & Sharpe Mfg. Co., of this 
city, and W. N. Gladding, of the Morse 
Twist Drill Co., of New Bedford, as direc- 
tors of the National Metal Trades Associa- 
tion and Raymond D. Ostby, of the Ostby & 
Barton Co., and Albert S. Vennerbeck, of 
the Vennerbeck & Clase Co., of this city, as 
directors of the Employers’ Association of 
Rhode Island. The principal speaker follow- 
ing the dinner was John E. Edgerton, of 
Lebanon, Tenn., president of the National 
Association of Manufacturers. 





Plainville, Mass. a. 


Mr. and Mrs. Wyman J. Bartlett have 
been visiting relatives at Melrose, Mass. 

The Central Men’s Club held another of 
its enjoyable whist parties last Thursday 
evening in the offices of the J. F. Sturdy’s 
Sons Co, 

The Lac Finishing Co., whose plant was 
badly damaged by fire recently, has removed 
its business to the brick building next to the 
Sweet paper box factory at Chartley. 

Mr. and Mrs. George W. Lake entertained 
a party of 17 over the last week end, among 
them being four generations in one family 
including Mrs. Susan PB. Tuttle, of Dama- 
riscotta, Me., her three daughters, grandson 
and great grandson. 














J. C. Holtzman, wife and family, Penns- 
burg, spent the week-end with friends in 
East Texas and Shimersville. 





































































































































































































































































































































The lessee of the Slater store on Tremont 
St. is S. Glickman, and not Gleekman Bros., 
as stated last week. 

Mr. and Mrs, E. E. Hardy have returned 
from an extended visit to Bermuda, much 
refreshed and benefited by the vacation. 

. The Sanger Co. has made considerable 
alterations in the layout of its offices, with 
a special department for diamond business. 

Pickett & Stuart, Concord, N. H., have 
taken a lease of the store formerly carried 
on by J. C. Derby. They will open with 
a new stock about April 6. 

Miss Blanche L. Congdon, who was a 
member of Norling & Bloom Co., and was 
with that concern for 10 years, is now asso- 
ciated with Harris & Lawton. 

Charles O. Lawton was one of the guests 
of one of the Palm Beach hotels which 
suffered from the high seas. Mr. Lawton 
lost everything except the clothes he stood 
up in. 

John A. Kenealy, 20, of Harwichport, and 
Kenneth Kerr, 17, of Everett, who admitted, 
following their arrest by Boston police, that 
they robbed Homer’s jewelry store in Har- 
wich Port, March 18, were turned over to 
the police of that town for arraignment on 
charges of larceny. The police said that the 
young men were carrying watches and rings 
valued at $900 when arrested. A charge of 
carrying a loaded revolver was also preferred 
against Kenealy. 

Shreve, Crump & Low split even in their 
match with M. S. Page, March 19, in the 
Boston Jewelers’ Bowling League, and are 
now tied for first place with A. Stowell, 
which lost all four points to D. C. Percival. 
Smith, Patterson rolled 1,396 for the highest 
team total. The scores: Smith, Patterson, 
1,396-Bigelow Kennard, 1,345; Hodgson 
Kennard, 1,390-E. B. Horn, 1,334; Shreve, 
1,388-M. S. Page, 1,329; Percival, 1,366-A. 
Stowell, 1,287; Long, 1,346-Lenox, 1,306; 
Harkins, 1,359-I. Alberts, 1,279; Ripley 
Howland, 1,363-Kirby, 1,361. 

The 28th annual meeting of the Society 
of Arts and Crafts was held March 18 at 
the 20th Century Club. The reports showed 
the society had an active and successful year. 
The total membership is now 1,200. The 
election was as follows: Councillors for 
three years, C. Howard Walker, Frank G. 
Macomber, Guy Lowell, Edwin J. Hipkiss; 
craftsmen advisory board, Arthur E. Baggs, 
Lester H. Vaughan, Miss Gertrude Peet, 
Mrs. R. B. Stone, Elwyn G. Gowen; com- 
mittee on nominations, Henry Hunt Clark, 
Miss Alice Morse, Edward E. Oakes, Miss 
Mabel P. Cook, Walfred Thulin. 

The committee on legislative affairs has 
reported the jewelers’ bill against fake auc- 
tioneers. It is now being amended to meet 
the suggestions of the committee and it 
provides that the premises shall be licensed. 
It does not require that auctioneers supply 
inventories, or that no sales be allowed after 
6 o'clock in the evening. These last two 
provisions were especially advocated by the 
jewelers as being necessary to curb the auc- 
tioneers. It is believed, however, that the 
licensing of the premises will put a stop 
to much of the evil practice. 

The E..H. Saxton Co., Washington build- 
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ing, has just celebrated the rounding out of 
40 years in business. The occasion was 
marked by the presentation to Mr. Saxton 
of a beautiful bouquet by his employes who 
gathered around him on his arrival in the 
offices to congratulate him on the record 
established. Mr. Saxton, who was agreeably 
surprised by the kindness of his employes, 
suitably returned thanks, recalling some of 
the mileposts passed on his way to the promi- 
nent position the concern now holds in the 
jewelry trade. The presentation was made 
by Edward W. Stone, who has been with 
the company for 33 years, and to whom 
much of the success is due. Mr. Saxton 
started on his career with a capital of only 
$130 in the old Marlboro building. At that 
time he used two small drawers in the safe 
of Delos Davidson, an old-time jeweler. Now 
the company is capitalized at many thousands 
of dollars, has a large corps of efficient 
assistants and a clerical force. The Boston 
offices are among the largest in the city, 
and the company has two large factories in 
Leominster for the making of shell goods. 
It has just added a wholesale radio depart- 
ment, James F, Russell in charge. 











Ralph B. Keagan is reported as gaining 
steadily at the Sturdy Hospital after his re- 
cent operation. 

Charles Mathewson spent the past week 
in New York and vicinity in the interests of 
the C. H. Eden Co. 

David Sinclair, of Sinclair-Flanders Co., 
was among the business visitors in New 
York and vicinity last week. 

Bids are being secured on the new addi- 
tion to the Sturdy Memorial Hospital for 
which funds were recently raised. 

The Attleboro Plating Co. has been mak- 
ing some extensive alterations, additions and 
improvements at its plant at 45 Railroad Ave. 

Charles R. Gage, who underwent an opera- 
tion at the Sturdy Memorial Hospital on 
Wednesday, is reported as being in a favor- 
able condition. 

Milton Sandfelder, manager of the Chi- 
cago office of the D. F’. Briggs Co., who has 
been visiting the firm’s factory here the past 
few weeks, returned last week to his terri- 
tory. 

Mr. and Mrs. George Shepardson enter- 
tained Mr. and Mrs. Charles Douglas and 
Mr. and Mrs. Robert Hanna over last week- 
end at their Summer home at Nyatt, over- 
looking Narragansett Bay. 

The members of Company I, which in- 
cludes a number of the manufacturing and 
journeymen jewelers of this city, went to 
3oston last Tuesday, where they participated 
in the annual Evacuation Day parade. 

Members of the Leach & Garner Relief 
Association are busily engaged with plans 
for a post-Lenten dance which they are en- 
deavoring to make one of the most attractive 
social events of the season. The date has 
not yet been announced. 

Invitations have been issued for the annual 
banquet and ladies’ night of the Attleboro 
Chamber of Commerce which is to be held 
Thursday evening, March 26. Those in 
charge includes EF. V. Sweet, Joseph F. 
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Rioux, James L. Wiggmore and Leonard | 
Lamb. 

Thomas E. McCaffrey the past week Dur. 
chased of the New York, New Haven 4 
Hartford Railroad one of the most valuable 
tracts of land in the city which gives hip 
the entire corner of Park and Union Sts. 
except the Carnes building. 

The burning of a lot of old paper by the 
watchman of the Bigney building on Coynty 
St. caused considerable excitement just he. 
fore 8 o'clock last Monday evening. Attract. 
ing the attention of neighbors an alarm was 
given, but the firemen, after a quick run, 
found their services were not needed and the 
recall was sounded. 

Edward M. Spencer, for more than 3 
years an expert engraver in the employ of 
the Smith & Crosby Co., died last Sunday 
at the Sturdy Memorial Hospital, in his 51s 
year, following an illness of more than three 
months. He was born at Bristol, R. I., Noy. 
19, 1874, but came to Attleboro as a young 
man and entered the employ of the Smith & 
Crosby Co., with whom he always remained, 
He had leave of absence during the Spanish. 
American War, when he enlisted as a private, 
but was promoted to a sergeant. He wasa 
member of the various Masonic bodies and 
the Spanish War Veterans. He is survived 
by one sister. 











J. J. Sommer has returned from a four 
months’ trip through the west. 

W. C. Highland left the past week on a 
business trip for the George L. Paine Co. 

Some of the departments of the George 
L. Paine Co. have been closed down the past 
week, 

In the Evans Case Co. bowling tourna- 
ment last Wednesday evening at the Anawan 
alleys, Team No. 3 defeated Team No. |! 
two games. Ouellette was high man with 
a single of 114 and a total of 284. 

Harold Ballou has returned from a busi- 
ness trip for the R. Blackinton Co. He 
spent a brief time with his family at Cam- 
den, S. C., where they are for the Winter. 

In the inter-town bowling series the Whit- 
ing & Davis Co. five trimmed the D. F. 
sriggs Co. team last Wednesday evening 
two games. Reynolds, of the Briggs aggre- 
gation, starred with a single of 106 anda 
total of 295. 

The Republican ticket made a clean sweep 
at the annual town election on Tuesday last, 
in which only about 50 per cent of the total 
vote was cast. Frederick E. Sturdy, of J. 
Sturdy’s Sons Co., was given the highest 
vote for the Board of Selectmen, with Frank 
Lester Holbrook, of the Webster Co., a close 
second. 

A large gathering was present at the St. 
Patrick’s Day party given by Mr. and Mrs. 
Alvah H. Whiting last Tuesday evening 
their home, 118 Division St., the occasion 
also serving as a surprise miscellaneous 
shower for Miss Etta Reed, who is shortly 
to be married to George A. Livingston, of 
Barden Bros. Miss Reed came to No 
Attleboro about three years ago to enter the 
employ of the Webster Co. and later was 
bookkeeper for the Le Stage Mfg. Co. 
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The necklace, bead and cheap jewelry busi- 
ness conducted for several months at 101 S. 
gh St, under the name of C. Winthrop, 
has been discontinued after an auction sale 
of the stock. 

J. M. J. Costello, 721 Sansom St. diamond 
dealer, signalized his return from Florida 
py selling his building, 706-708 Sansom Bt; 
to J. Milner. The property is assessed at 
$70,000 and is subject to a ground rent of 
$2,050. 

Among out of town callers on Louis 
Sickles in the Jefferson building last week 
were Mrs. N. J. Edwards, who came all the 
way from Goldsboro, N. C., to look over 
watches, and G, William Eberman, 
Bethlehem. 

Rats which gnawed through the wires of 
a burglar alarm system at the Abrams pawn- 
shop, Vine and 10th Sts., caused the alarm 
to ring and brought a detail of police on 
the run, The police guarded all exits from 
the building and searched for almost an hour 
before discovering the cause of the alarm. 

Theodore Seidel, said by the police to be 
a jewelry salesman, but who withheld from 
them the name of his employer, retrieved a 
sample case which several boys were rifling 
in his automobile which he had left parked 
at Auburn and Belgrade Sts. He captured 
one of the lads who was held for a hearing. 
Seidel arrived on the scene before the boys 
had opportunity to escape with any of his 
samples. 

Because of an error in the police report 
of the case it was inadvertently stated in 
Tue JeweLers’ CrrcuLar’s account of a 
robbery at the Fairfax Co., jewelry store, 
that it was the second theft from the estab- 
lishment within six weeks. As a matter of 
fact this was the only time the store, which 
is at 936 Market St., was robbed. Another 
error was made in stating that J. G. Jacob- 
son is manager of the store when he is the 
proprietor. 

Lewis Nelson, jeweler at 1105 Broadway, 
Camden, N. J., just across the river from 
this city, is the victim of a window smasher, 
who apparently timed the movements of the 
policeman on the beat and broke Mr. Nel- 
son’s display window while the patrolman 
was some distance away from the store at 
an early hour Saturday morning. He es- 
caped with three diamond pins, several 
watches and other goods aggregating about 
$600 in value. 

A large number of Philadelphia’s jewelers, 
wholesale and retail, are interested in the 
Palestine Foundation Fund drive which is 
'o open on May 10 and last for 10 days with 
$350,000 as this city’s quota. As usual there 
is a jewelers’ team and Max E. Gordon, of 
Aisenstein & Gordon, will head it. Mr. 
Gordon also is an active member of the cam- 
Paign executive committee in charge of the 
drive. Last year the jewelers’ team went 
over its share of the fund and there is no 
doubt it will do the same this year. 

Elaborate preparations for the banquet of 
the Fulmer & Gibbons employes which 
marked the culmination of their bowling 
‘ournament, made the affair, which was held 
at Kugler’s this week, one long to be re- 
membered. The final game in the series was 
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rolled on Tuesday night and the winners 
received a fine trophy at the banquet. About 
50 persons, including the members and of- 
ficials of the firm, were present and an 
elaborate entertainment program was pre- 
sented, the affair being one of the pleasant- 
est of its kind in the city’s industrial his- 
tory. 

Philadelphia police and pawnshop owners 
have been notified of a bold jewelry theft 
at Allentown, where a robber forced the 
store door and while occupants of an auto- 
mobile parked outside the place looked on 
in surprise, cleaned out the display window 
and then calmly opened the safe and walked 
out with an envelope containing unset dia- 
monds, By the time the persons in the auto- 
mobile recovered enough from their astonish- 
ment to give an alarm, the robber was on 
his way. In the meantime the proprietor, 
Paul M. Koehler, who lives over the store, 
had heard a noise down stairs and dressing 
hurriedly started an investigation but arrived 
too late to catch the thief. 

Five bandits who held up a cigar store at 
901 N. Franklin St. last Thursday night 
and robbed 15 customers of money and 
jewelry aggregating $1,400, missed diamonds 
valued at $20,000 in possession of one of 
their victims who told the police he was 
a jewelry salesman but refused to give his 
name or that of his employer as he said 
the latter would penalize him for not leaving 
the stones in the store. The salesman was 
at the end of the line of the men held up 
and told police he almost collapsed when 
obeying orders, emphasized by revolvers, to 
hold up his hands, he felt the fingers of 
one of the gang go all over his person but 
miss the packet of gems in his inside breast 
pocket. He might have been searched more 
closely had not the “look-out” for the hold-up 
men given a signal at which they ran from 
the store and into a waiting automobile, The 
salesman said he had intended going to his 
employer’s office to put the stones in the 
safe for the night but had been delayed. 

Extensions and improvements to the offices 
of J. J. Cohen, diamond dealer in the Vic- 
tory building, Chestnut St., have transferred 
them into what is really a jewelry studio 
and the artistic effect is heightened by ex- 
pensive rugs and bric-a-brac. Mr. Cohen’s 
many friends in the business world here “said 
it with flowers” on the occasion of the com- 
pletion of the changes, the rooms being 
literally banked with emblems of good 
wishes. The flowers, however, were not all 
in the way of congratulations for when Mr. 
Cohen unpacked a large case addressed to 
him, he found in it a charming oil painting 
of “Dowsabell,” a sylvan scene, painted by 
T. Davidson, which took a gold medal at the 
Royal Academy of Art in London in 1877. 
This was the gift of five of Mr. Cohen’s 
‘friends and touched the recipient deeply. He 
now cannot be made to believe there is no 
sentiment in business. A fine example of a 
Chinese lamp is another noticeable feature 
of the decorations. Jewelry, however, will 
not be the only things of value to be seen in 
the studio as Mr. Cohen has acquired a fine 
collection of bric-a-brac from an old English 
family and will handle antiques as well. 








Ralph Pitcher, a jeweler at Conneaut, O., 
has sold his jewelry store to E. H. Phillips, 
Morgantown, W. Va., and will take pos- 
session May ]. 
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Samuel Heller, directing head of the 
Castelberg National Jewelry Co., Park Ave, 
and Lexington St., has sailed on a pleasure 
and business trip to Europe. 

H. C. Kirk, president of Samuel Kirk & 
Son Co., Inc., has returned from a business 
trip to Chicago and New York. Mr. Kirk 
is particularly optimistic over the outlook in 
the silver manufacturing trade. 

Arrangements are being completed for the 
entertainment by Baltimore jewelers of the 
members of the Maryland-Delaware-District 
of Columbia Retail Jewelers’ Association who 
hold their annual convention here May 
21 and 22. Jacob Engel, president of 
j. Engel & Co., a moving spirit in jewelers’ 
circles here, is confident that the convention 
will be one of the most successful ever held. 











Mr. and Mrs. Robert Monahan, Gillespie, 
Ill., visited the local market during the last 
week. 

W. E. Vogel, representative of the 
Gutfreund-Arnold Jewelry Mfg. Co., re- 
turned last. week from a 10 weeks’ trip 
through the south. 

Mrs. Rosina Daniels Paulter, mother of 
Paul E. Paulter, secretary of the. Brooks 
Jewelry & Optical Co., died last Wednesday 
at her home in Evansville, III. 

Mrs. Virginia K. Raymond, nominal sec- 
retary and treasurer of the bankrupt Na- 
tional Jewelry Co., was examined by Referee 
in Bankruptcy Coles last week. This con- 
cern, as has been told, was thrown into 
bankruptcy through the operations of Jacob 
W. Ufland, its president. Mrs. Raymond 
testified she was entirely ignorant of busi- 
ness methods, and that she merely followed 
Ufland’s instructions. 

Testimony was heard last week by Walter 
D. Coles, referee in bankruptcy, to determine 
where Al Rosenberg and Michael Yedlin 
obtained the money with which they bought 
the stock and equipment of Herman Rosen- 
thal, their brother-in-law, who failed for 
approximately $100,000. The two men are 
now operating the Rogers Jewelry Co. in 
Rosenthal’s former stores. Rosenberg and 
Yedlin, who are respectively 26 years and 23 
years old, gave an account of their living 
expenses to show how they saved the money, 
which neither of them had ever placed in a 
bank. Both of the young men had earned 
$40 a week working at their brother-in- 
law’s three stores. Rosenberg said he had 
spent $20 to $22 a week to support himself 
and his wife. Yedlin, however, lived on $5 
a week before he was married three years 
ago, after which his expenses increased to 
$6 a week until the birth of a child a year 
later. In the last two years, he said, his 
expenses have been around $30 a month, 








J. Harold Lockhart, N. Tarrytown, N. Y., 
a veteran of the World War, will open a 
new jewelry store in the Petri building, at 
the corner of Main and Washington Sts. 











































































Mr. and Mrs. J. L. Straub are home from 
a month’s visit to Augusta, Ga. 

J. F. Apple, of the J. F. Apple Co., spent 
last week in Pittsburgh on business. 

Louis Glick, of Hammel-Riglander & 
Co., New York, was a recent visitor here. 

Joseph C. Hand, of the H. S. Meiskey 
Co., is back from a visit to their trade in 
the Cumberland Valley. 

Frank J. Carlin has gone to New Orleans, 
with the expectation of opening a repair 
shop in that city, his former home. 

Eugene H. Keller, 12 E. Chestnut St., is 
holding a removal sale, as he will move 
about April 1 to 20 W. Chestnut St., the 
new Widmyer building, now nearing com- 
pletion. 

S. Kurtz Zook, jeweler, is among the 
fourteen men nominated for the board of 
directors of the Lancaster Chamber of Com- 
merce. Seven will be chosen when the elec- 
tion takes place. 

Two of the trade are about deserting the 
East End of Lancaster for the West End, 
having recently purchased handsome homes 
there. George R. Weber, of Louis Weber & 
Son, goes to Columbia Ave., and J. F. 
Apple, of the J. F. Apple Co., will go to 
Wheatland Ave. 

S. Ray Irvin, Winston-Salem, N. C., and 
Antonio Mussolini, Washington, D. C., have 
entered the Bowman Technical School as 
students. O. B. Charles, Donora, Pa, a 
former student, visited the school last week, 
having been a visitor to his old home in 
Mountville, Lancaster County. 

The jewelers of Lancaster are co-operating 
with other jewelers of Pennsylvania in 
working for the passage of a bill, No. 736, 
in the Legislature, now in session, regulat- 
ing the activities of salesmen, the object of 
the measure being primarily to end the sale 
of spurious goods at auction sales. The 
auctioneer is bonded, as well as licensed, and 
goods sold must bear a descriptive tag of 
the article. A severe penalty attaches to 
violation of the proposed act. 








Allentown, Pa. 


W. H. Appel has on display in his window 
an exact reproduction of the famous Madame 
Thiers pearl necklace, the original of which 
is said to be valued at $1,500,000. 

R. Stanley Goodhart, formerly in charge 
of the optical department at Joseph Rein- 
inger’s jewelry store before the death of Mr. 
Reininger, has opened an office at his home, 
N. 2nd St., Easton. 

George S. Shindel, formerly in the jewel- 
ry business in Palmerton, but lately travel- 
ing for several manufacturers on the road, 
contemplates opening a jewelry store in 
Lansford, Pa., in the near future. 

Edwin Fox bought out the interest of Eli 
Fulmer in the jewelry business of Fox & 
Fulmer Co., Inc., 421 Northampton St., 
Easton. The firm now consists of James 
Kuhns, Wesley Weiss and Edwin Fox. 

C. H. Fulmer, the veteran Easton jeweler, 
who has been confined in the Sacred Heart 
Hospital, Allentown, for some wecks past. 
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was operated on recently for an affection 
of the great toe, and is now convalescing. 

Paul Milnes, the genial representative of 
the Oneida Community, Ltd., in this locality, 
took leave of his friends in the trade prior 
to his going to Toronto, where he will now 
represent his company in a similar capacity. 

Abraham Cohen, the jeweler of “Come 
down the hill and save a bill’ fame, 393 
Hamilton St., is advertising his 19th anni- 
versary sale. 

The Art Gift Shop, 321 New St., Beth- 
lehem, announces its first annual sale of dia- 
monds, watches and jewelry, in connection 
with which they are featuring a mystic pack- 
age sale. The package sale is going strong, 
since as many as 1,700 packages at 50 cents 
each have been sold in one day. 

Last lall, C. C. Vogt, Jr., son of Vogt, 
the jeweler, arranged a very unusual window 
display of pearls, using a large fish aquarium 
as a part of the layout. To his complete 
surprise, Mr. Vogt just received a marked 
copy of the Commonwealth Jeweler, a trade 
paper published in Australia, containing a 
write-up, with illustration of the window in 
question. 

The following manufacturers’ representa- 
tives have been calling on the trade in this 
territory: C. W. Blade, FE. Ingraham Co.; 
Gabriel Sulzer, Bernard Rice’s Sons, Inc.; 
G. J. Duprey, Homan Mfg. Co.; J. Rodney 
Allen, Oneida Community, Ltd.; C. A. 
Quincy, Colonial Silver Co., Inc.; W. J. 
Royal, Illinois Watch Case Co.; David J. 
Kroll, Benjamin F. Levy, Inc., and Mr. 
Wilson, Arlington Works. 

Retail jewelers in this locality have been 
notified by letter that W. A. Lamb, repre- 
senting the Wilcox Silver Plate Co., has de- 
cided to retire from active traveling. Mr. 
Lamb has made many friends among jewel- 
ers in this territory who will miss his pe- 
riodical visits. He will be succeeded by W. 
I. Nourse, who has represented other lines 
in this locality, and is, therefore, not an en- 
tire stranger to the trade hereabouts. 

Reininger’s Jewelry Store, 214 Northamp- 
ton St., aston, is now but a memory. Jo- 
seph L. Hand, the New York auctioneer, 
sold at auction recently all the fixtures, fur- 
niture, safes and store equipment to the high- 
est bidder. Everything sold brought good 
prices. Many jewelers attended the sales, 
including: Ira H. Landes, of Faust & 
Landes, Allentown; Carl H. Schnurman, of 
the Allentown Jewelers’ Supply Co., Allen- 
town; Peter H. Loeper, Ashland; Henry C. 
Harrisburg; Alexander Kagan, 
Paul M. Koehler, Allentown; 
Preston A. Freeman, Allentown; John A. 
Martin, Bethlehem; George S. Shindel, 
Palmerton, and Abraham Davidson, Wash- 
ington, N. J. 


Claster, 
Reading ; 








Jewelry of unestimated value was taken 
last night from the sales and stock rooms 
of Eliasoff Bros., wholesale jewelers in the 
City Savings Bank building, 100 State St., 
\lbany, N. Y. Several other offices in the 
building were also entered and _ valuables 
taken. The burglars obtained entrance to 
the rooms of the jewelry company by break- 
ing a window. Watch chains, mesh bags and 
rings made up most of the goods taken. 
David H. Fisher, the manager, said that an 
inventory is being taken to ascertain the 
exact value of articles stolen. 
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Louis Winitzky, of Louis Winitzky & 
Son, Titusville, Pa., was a caller on the local 
jobbing trade last week. 

Samuel Lefkovitz, watchmaker, has opened 
a small repair shop and jewelry store oy 
Genesee St., two doors east of Michigan 
Ave. 

ert Fischer, formerly identified with the 
firm of Schneider Bros., which sold out to 
Striker Bros. several years ago, and who 
since has conducted business from his home. 
last week opened a jewlry store at 372 Gene. 
see St. 

George R. Fox, optician, 634 Main St., has 
been appointed captain of the jewelers’ team 
for the annual Joint Charities drive, May 
2-12, and will select representative members 
of the trade to assist him in raising the 
quota allotted. 

Herman A. Reinhardt, Lovejoy St. 
jeweler, has been appointed a member of the 
committee of the Lovejoys, a_ social or- 
ganization comprising men of the 11th ward, 
which plans to hold its annual outing at 
Goettlemen’s ‘Grove, Ebenezer, this year. 

With the disappearance of the snow and 
the arrival of Spring-like weather, Fred J. 
Dorn, pioneer Genesee St., jeweler, is pre- 
paring to forsake his city apartment for his 
Summer home at Crystal Beach, Ont. Mr. 
Dorn sold his city residence some time ago 
and plans to spend eight months of the year 
at the Canadian resort, commuting daily to 
his store. 

An iron bolt, wrapped in a handkerchief, 
was thrown through the window of Harry 
Gamler’s jewelry store, 259 Main St., early 
on the morning of March 18. Robbers were 
evidently attracted by the dazzling display of 
imitation stones, but obtained few of these, 
as police were summoned through the dis- 
trict telegraph bureau alarm, turned in 
when the window crashed. The proprietor 
was notified, came to the store and made a 
quick inventory, reporting little of value 
missing. 

Sensational charges were made last week 
in a statement to police by a young man, who 
was arrested on a charge of burglary, first 
degree, growing out of the robbery of a 
jewelry store last March. In his statement 
the accused charged that the jeweler who 
was robbed offered him $100 to burglarize 
the jewelry store. They met, according to 
the thief, in a restaurant and planned the 
robbery; the jeweler agreeing to pay him 
$10 on the night of the robbery and $90 af- 
ter his instructions were fully carried out. 
The $10 bill was supposed to be found under 
a certain tray of diamonds. The thief told 
police that after planning the theft the 
jeweler took him over to the store and 
pointed out the articles he wanted stolen. 
The jeweler denies the crook’s story and 
pointed out that the crook made no mention 
of a conspiracy when first arrested. No 
charge has been made against the jeweler, 
beyond the crook’s statement. The district 
attorney’s office is investigating the case 
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A new jewelry store is to be located at 
29 Court St., Binghamton, N. Y., and will be 
owned by the Alvin Jewelry Co.. Ine. 
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Dave Glasser, of the Merit Co., has started 
ther trip down State, 
h, of the Sigler Bros. Co., who 
has been making an extended trip through- 
out the west, has returned to the office. 
“e W. Matalene, Newark, N. J., is ex- 
pected in Cleveland the coming week to 
yjsit W. G. Van Horne, of the Cowell & 
bard Co. 
a nn of the Cleveland 
jewelers Supply Co., who has been ill with 
pneumonia for the past few weeks has re- 
covered and is now back at work again. 

E. R, Abrahamsen, jeweler and optome- 
trist, who is now located in the old Arcade, 
has just installed new apparatus in his fitting 
room and has an up-to-date optical depart- 


on ano 
L. B. Bac 


ment. . 
Dr, Otto C. Radde, optometrist, who has 
had offices with the Sigler Bros. Co. for a 
considerable time, has moved and opened 
ofices on the fourth floor of the Superior 

Arcade. 

An unusual window display is being 
featured this week by Brown Bros. in the 
Colonial Arcade, who are devoting one win- 
dow exclusively to showing vessels used in 
church services. ; 

Among out of town jewelers in Cleveland 
this week were R. A. Pitcher, Conneaut ; 
C, W. Jellife, Mansfield ; George F. High, 
Medina; A. R. Kimpton, Oberlin, and Mr. 
and Mrs. Kempner, Painesville. 

Extensive remodeling including the putting 
in of an entire new store front is under way 
at the store of Gruebel & Titus, Ashtabula, 
and when work is completed they will have 
one of the finest stores in the town. 

H. L. Roxbury, of the Cowell & Hubbard 
Co. who has been enjoying a well earned 
vacation in Florida, is back home again. Mr. 
Roxbury, who is an ardent fisherman, caught 
a nine-foot shark while deep sea fishing. 

A visitor from Geneva, Switzerland, in the 
person of L. W. Mueller, who represents 
Patek Philippe & Co., was in Cleveland last 
week and spent the day with W. G. Van 
Horne, vice-president of the Cowell & Hub- 
hard Co, 

J. A. Conn, auctioneer, who has been so- 
journing in various parts of Florida during 
the latter part of the Winter, alternately 
conducting sales and fishing, is expected 
back home the coming week.. He is driving 
hack to Cleveland, 

Business is particularly quiet in Cleveland 
at the present time not only in the jewelry 
trade but in all other lines as well. How- 
ever, an optimistic feeling pervades the trade 
as there promises to be much activity in 
ouilding, and with the coming of warmer 
Weather business conditions are expected to 
improve considerably. 

The “Music Box,” one of Cleveland's most 
popular restaurants was the scene of a de- 
ight ful party Thursday evening, March 19, 
When the girl employes of the Sigler Bros. 
“. entertained Miss Marjorie Last. The 
*ecasion of the party was Miss Last’s ap- 
poaching Marriage which was celebrated 
Saturday afternoon, March 21. She is well 
“town among the trade, having been con- 
nected with Sigler Bros. for the past three 
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years, and prior to that with the Permanent 
Jewelry Co., and other houses. 

One of the finest displays of cups ever ex- 
hibited in Cleveland is being shown in the 
windows of the Cowell & Hubbard Co. 
They constitute part of the awards to be 
given at the Cleveland Athletic Club’s third 
annual meet in which every school in Cleve- 
land and suburbs will take part. The Cowell 
& Hubbard Co. furnished all of the cups with 
the exception of two, and in addition also 
furnished 146 medals and 50 ribbons. The 
meet is to be staged Saturday, March 21st. 

The latest addition to the growing list of 
credit stores in Cleveland is “Spencers” 
which was opened Thursday, March 19. 
The new store is very beautifully fitted up, 
and while the show windows are not as 
large as those possessed by some other stores 
the artistic way in which they are trimmed 
gives a very favorable impression. The 
irm have been in the jewelry business for 
a good many years and has stores in Cin- 
cinnati, Dayton, Springfield, Middletown and 
Columbus. The location of the Cleveland 
store is a busy one, it being on East 9th St., 
between Euclid Ave. and Prospect Ave. Its 
opening marks the third credit jewelry store 
to start in Cleveland within the past week, 
the others being the Klivans and the Klaus 
stores. 











D. J. Hughes, who opened a jewelry store 
in the National Theater building, near the 
entrance to the theater, is specializing in 
fountain pen repairing. 

The house of FE. Heidenheimer, Inc., at 
505 King St., Alexandria, Va., is preparing 
to sell at its establishment its pledges of fine 
jewelry and silverware on March 26. 

The jewelry shop of Richter’s, Inc., at 
7th and G Sts., N. W., is being discontinued 
following adjudication of bankruptcy re- 
cently, and the entire jewelry stock and 
fixtures are to be sold, the sale starting 
(yesterday) March 24. 

Henry Karr, one of the best known 
watchmakers and jewelers of the city, was 
appointed to head the special relief com- 
mittee of the Cosmopolitan Club, at the 
recent annual election of officers held in the 
Franklin Square Hotel. 

Washington jewelers were extended a per- 
sonal invitation to attend the convention of 
the Maryland and Delaware Jewelers, which 
will be held in Baltimore on May 20 and 
21, at a recent luncheon in the Raleigh Hotel 


when jewelers from those States were 
present. 

Mrs. Henry C. Karr, president of the 
Women’s Club of Bethesda, presided at a 


meeting of the club recently and also as- 
sisted in receiving last week with Mis. W. 
\W. Gamble, chairman of the education com- 
mittee, when the teachers of the Bethesda 
Public School were entertained. 
Watchmakers and jewelers are keenly in- 
terested in the transfer of the administra- 
tion of the United States Patent Office from 
the Department of the Interior to the De- 
partment of Commerce. Better efficiency is 
anticipated by the new rule of the office. 
The Bureau is said to be almost  self-sup- 
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porting, as its receipts last year amounted 
to $3,042,276.42, and the expenditures were 
$3,273,341.37. 

From a high mark in January, gold ex- 
ports fell in February, according to the De- 
partment of Commerce. Exports in the lat- 
ter month were $50,578,058, as against $73,- 
525,943 in January. Decreases were also 
noted in the gold imports from $5,037,800 in 
January to $3,231,067 in February. 

To extend the life of the Gold and Silver 
Commission, ceasing to function March 4, 
Senator Oddie of Nevada delivered a 
speech in the Senate, shortly before ad- 
journment, urging that the commission be 
not dissolved. He read many letters to 
show the importance of the investigations 
of the commission. 

Mosaic necklaces and the unique jewelry 
found in some of the shops of the city were 
praised last week by Lisa Pavnova, the 
famous ballerina, when she visited the na- 
tional capital. The mosaic work, the color- 
ing and the unique figures were all lauded 
by Mme. Pavnova, who is unusually fond 
of antique jewelry. 

Several of the prominent local jewelers 
have been appointed to the committee in 
charge of the “Prosperity Booster Trip of 
1925,” which will be held June 16 and upon 
which Governors of neighboring States have 
been asked. The jewelers assisting in ar- 
ranging for this event are Albert Sigmund, 
A. J. Sundlun and S. M. Selinger. It is 
planned to make this outing the most elab- 
orate ever held. 

Sidney 'M. Selinger presided at a meeting 
last week of the jewelry section of the 
Merchants’ and Manufacturers’ Association 
of this city. There were a number of out- 
of-town guests present, including Charles 
3arks, of Wilmington, Del. and C. H. 
Milliken, of Baltimore. Those who spoke 
at this luncheon were George B. Kleitz, of 
Wilmington, S. Judson Mealey, J. Engel, 
Jr., and Philip Katz, of Baltimore. 

The Jewel Shop, Inc., which occupies the 
handsome store on Connecticut Ave. at L 
St., was one of the prominent exhibitors at 
the industrial show of Washington’s manu- 
factured products, which opened on Satur- 
day evening, March 21, at the Washington 
Auditorium. This jewelry concern, special- 
izing in made-to-order jewelery, gave a 
splendid exhibit of hand-made jewelry, each 
piece being an original design. Besides the 
exhibits of the local manufacturing jewelers 
there were many displays of the craftsman- 
ship of war veterans at the local hospitals, 
who are being taught to make handwrought 
articles in precious metals. Many of them 
show much ability. 

No fingerprints were found by Washing- 
ton detectives who made a thorough survey 
of the attempted jewel robbery at the shop 
of C. I. Herrman, manufacturer of jewelry, 
in the Marland building last week when a 
terrific explosion of improperly used nitro- 
glycerine scared the would-be burglars away, 
leaving about $16,000 worth of jewelry un- 
touched. Further investigation by the de- 
tectives convinced them that the burglars 
were professionals, but untrained in the art 
of safe-blowing, using gloves on the job. It 
is believed that the burglars fled to Balti- 
more and were the same “yeggs” who held 
up a bank messenger in that city recently, 
robbing him of $11,500. 





See hes ‘ ext 
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L. L. Schafer, formerly of Lancaster, Pa., 
has taken employment with the K. C. Cosley 
Jewelry Co., Foster building, and is in 
charge of the firm’s material department. 

C. H. Leppla, president of the Bohm-Allen 
Jewelry Co., is back in Denver, after a va- 
cation trip to the Pacific Coast. Cyrus Allen, 
of the same firm, is on a business and vaca- 
tion trip in the east. 

Charles I. Longstreet, sales representative 
of the W. W. Hamilton Jewelry Co., Foster 
building, wholesaler, has returned to Denver 
after a successful road trip through the 
northwest, which took him as far as Seattle, 
Wash. 

red Syman, former member of the firm 
of Syman Bros. Jewelry Co., is being visited 
by his brother, E. O. Syman, of the Chicago 
Daily News, who predicts that there will be 
an exceptionally heavy tourist travel to Den- 
ver and the west during the present Sum- 
mer. 

Thomas Cain, a jewelry salesman for Jac- 
card’s local store, has resigned and on Mon- 
day will take employment with Joseph I. 
Schwartz, succeeding Chester R. Brasier, 
who recently resigned and moved to Cali- 
fornia, after 22 years’ service with the 
Schwartz concern. 

Out of respect to Melvin L. Wilkinson, 
president of the Scruggs, Vandervort & 
Barney Dry Goods Co., St. Louis, Mo., who 
died recently, Jaccard’s local jewelry store, 
operated in conjunction with the Denver Dry 
Goods Co., which is owned by the St. Louis 
firm, closed one day during the past week. 

Among the out-of-Denver jewelers who 
were here during the past week were Daniel 
S. Park, Cheyenne, Wyo.; J. M. Ditto, 
Monte Vista, ‘Colo., who was returning from 
It. Collins, Colo., where his daughter was 
operated upon; Charles A. Ball, Longmont, 
Colo.; H. I. Rosencrans, Gardner; John 
Christensen, Cheyenne, Wyo. 

W. L. Brendler, widely known Denver 
jeweler, who has operated a store at 1744 
Welton St. for a number of years, has sold 
his business to I. W. Biddle, former Indiana 
jeweler. Mr. Biddle already has taken 
charge of the store and plans a number of 
improvements. Mr. Brendler has made no 
announcement of his plans for the future. 

Greatly improved in health, but still weak 
as a result of his recent operation, J. C. 
Bloom, president of the J. C. Bloom Jewelry 
Co., is spending a few hours each day at his 
store. He does not expect to resume the 
hard grind of business until he has recovered 
his health fully. Mr. Bloom’s operation was 
to correct a stomach ailment, which devel- 
oped rather suddenly. 

Co-operating with a local theater, where 
“The Bird of Paradise” is being staged, the 
Syman Bros. Jewelry Co. is offering a 
chest of Community Oneida silver to the 
person who makes the best “Bird of Para- 
dise” doll. Dolls submitted in the contest 
will be judged by a committee to be selected 
later. There are no restrictions to the con- 
test. Dolls submitted will be donated to the 
Denver orphanages at Christmas-time. 

Among the traveling men who called on 
the local trade recently were R. B. Piowaty, 
vice-president and general manager of the 
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North American Watch Co., Chicago; W. 
Slaudt, Koke, Slaudt & Co.; Richard H. 
Jackson, sales manager, Sessions Clock Co.., 
Forestville, Conn.; William F. Sebel, Mack 
M. Burnstine, diamond importer, St. Louis ; 
F. H. Dillingham, Farrington Case Co., Chi- 
cago; Otto Heinrichs, Adolphe Schwob, Inc., 
New York city. 

Roy Utter, Nelson, Nebr., is negotiating 
for the purchase of the stock and fixtures 
of the E. R. Jenkins jewelry store at Ster 
ling, Colo. The store was closed recently. 
Mr. Utter, it is reported, has taken a lease 
on a Main St. store in Sterling and plans to 
open a jewelry store there on May 1. If he 
buys the Jenkins fixtures and stock, they 
will be moved to the new location. Mr. 
Utter is an experienced jeweler and optician 
and has been in business at Nelson, Nebr., 
for a number of years. 

A beautiful silver loving cup, a memorial 
to H. H. Tammen, late head of the H. H. 
Tammen Co., local wholesale jewelers, has 
been added to the trophies of the Colorado 
Kennel Club, which stages a dog show in the 
municipal auditorium each year. The cup, 
manufactured by the Bohm-Allen Jewelry 
Co., is a massive thing, and will be presented 
to the owner of the best dog of all classes. 
A Tammen memorial cup will be presented 
annually by Mrs. Agnes Tammen, widow of 
Tammen, who was a great lover of dogs. 

Wolf Hansen, of the firm of Hansen & 
Hansen, newly appointed watch inspectors of 
the Union Pacific, attended a recent meet- 
ing of the railroad’s “safety first” league, 
which discusses all matters of safety, in- 
cluding that which depends upon the ac- 
curacy of watches. H. A. Adams, vice- 
president of the Union Pacific, who has di- 
rect supervision over the “safety first” 
league, and W. F. Hayes, chief of the rail- 
road watch inspection department, also were 
present at the meeting. Mr. Hansen’s pur- 
pose in attending was to get acquainted with 
the railroad men whose watches will be in- 
spected in the new store recently opened in 
the Denver Union station by Hansen & 
Hansen. 

Abe Marion, who has been with Leo 
Lowenheim at 1636 Curtis St. for a number 
of years, has taken over the management of 
the Crescent Jewelry Store, and will close 
the store for a week to completely remodel 
and renovate it. C. W. Shapiro, former pro- 
prietor of the store, was compelled to retire 
from the jewelry business because of poor 
health. He is now at Mayo Brothers, Roch- 
ester, Minn., undergoing treatment for a seri- 
ous stomach ailment, which may necessitate 
an operation. Mr. Marion, on entering his 
new enterprise, says he is satisfied that Den- 
ver has a very bright business future and 
predicts a development in business that wil! 
be surprising after the completion of the 
‘Moffat Tunnel, which is being bored under 
James Peak. 

Denver and Colorado optometrists are 
vitally interested in a bill before the Colo- 
rado Legislature regulating the practice of 
optometry in the State. The bill was intro- 
duced by Representative Calkins and it is 
sponsored by the leading men of the op- 
tometrical profession of the State. It re- 
cently passed the House on second reading, 
with a number of amendments. In its pres- 
ent state, the bill virtually restricts the prac- 
tice of optometry, except by graduates of 
recognized optometrical schools, and places 
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the same restrictions and control OVEr te 
profession as over physicians, surgeons 
dentists, and bars from practice the « 
optometrists. Amendments to the pif wer 
made by the medical affairs committee of 
House. After third passage, the bill vi 
go to the Senate, and it is expected it wil 
be enacted into law by the upper 

: Per ody 
of the Legislature. 

Three rings worth $610, which were 
snatched from a display valued at $150 
by a thief, who threw a brick through th 
plate glass window of a Casper, Wyo, 
jewelry firm, were recovered by the Casper 
police 15 minutes after they had been stole 
on the night of March 13, according to rp. 
ports reaching Denver. After the recover 
of the jewels, the police arrested a youy 
man, 23 years old, who is being held for jp. 
vestigation in connection with the robbery 
The robbery took place shortly after {f 
o’clock on the night of March 13 on one of 
‘Casper’s leading thoroughfares. Snow oy. 
ered the ground, and the police were able 
trace the course taken by the thief in his 
flight from the store by the tracks he left jp 
the fresh snow. Trailing him, they came ty 
a spot where he had dropped the jewel 
when pursuit became too hot. Continuing 
on the trail, the Casper police say it led ti 
the hiding place of the young man, and the 
youth was placed under arrest. At the police 
station he declined to make a statement but 
told the police he had forgotten it was Fri- 
day the 13th. Police said he would be held 
for. trial. 

One of the best advertising features staged 
recently by Denver jewelers was originated 
and carried out by the Bohm-Allen Jewelry 
Co., co-operating with the Towle Mfg. G. 
The purpose was to bring to public notice 
the line of silverware manufactured by the 
Towle company, and the plan succeeded be- 
yond the fondest expectations of the origi- 
nators. An advertisement was inserted in 2 
local newspaper asking Denver people to 
bring to the Bohm-Allen store their ancient 
silverware, and the advertisement brought 
a veritable flood of it. One piece of silver 
unearthed through the advertisement was 
more than 200 years old, and the owner 0! 
another claimed it had come down to him 
through generations dating back 500 years 
Hundreds of pieces of ancient silverware 
were brought to the store, and from these 
the Bohm-Allen Jewelry Co. made a selet- 
tion which was used for a window display. 
Included in the display were three groups 0! 
silverware manufactured by the Towle Mfg 
Co., which showed the development of de- 
sign from 1825 down to the present day. 
The window display was continued for two 
weeks and attracted hundreds of persons. 








Erie, Pa. 


James Thomas has opened a jewelry stof 
on 8th St. near State St. 

The Baltwaid jewelry store has beet 
moved from 910 State St. to 15 W. 9h St 

The Brothers Jewelry Co. has leased the 
entire building of which it formerly occup™ 
only a part, and has added a line of mi 
linery and ready-to-wear clothing. 








Clarence R. Peacock is the successor to 
|. W. Collins, Richmond, Md. 
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AN article in an- 
Fight for the . other column of 
é this issue written by 
Gift Trade Conrad _ Brotherly, 
president of the American National Retail 
Jewelers Association, on the competition 
which the jeweler will have to fight in the 
coming year, accentuates a note that cannot 
too often be sounded if our merchants are to 
realize exactly who their most serious com- 
petitors are and what they must do to in- 
crease or even hold the business that right- 
fully belongs to this industry. Mr. Brother- 
ly’s article seeks to drive home the fact that 
the hardest competitor the jeweler has to 
fight is not his brother jeweler, but the men 
in other industries who are seeking to de- 
velop business with the gift buyer and who 
have been spending time and money in or- 
ganizing to carry on this fight. 

Short sighted indeed is the merchant who 
feels that his efforts should be spent in try- 
ing to take away customers from somebody 
else in his own line. For no matter how hard 
he may work in such a sales campaign, his 
advantage is only temporary, because the 
competitor reciprocates or another competi- 
tor does the same thing tohim. The effort of 
the true merchant should be directed to 
increasing the demand for the product that 
he handles, and this he can do by creating 
the desire for such product in the mind of 
the public in every way possible—principally 
through advertising, publicity and appro- 
priate displays. If every jeweler will aid 
in increasing the amount of the jewelry 
products sold to the people of the country, 
everyone will be benefited, and this can be 
done with as little trouble and expense as 
has been often used in simply attempting to 
take away sales from a nearby competitor. 

The gift business of the country belongs 
legitimately to the jewelry trade, because the 
jeweler is naturally the dealer that first 
comes to the mind of the gift buyer. For it 
is the merchandise that the jeweler handles 
that is most associated with sentiment, and 
sentiment is the basis from which the desire 
to buy the gift springs; and the jeweler not 
only has gifts for every occasion in life, and 
every stage of life from the cradle to the 
grave, but he has the “Gifts That Last” and 
retain their intrinsic as well as their senti- 
mental value. In his stock are to be found 
the appropriate gifts for the baby, the school- 
girl, the college maid, the debutante, the 
bride and the matron; gifts for confirmation, 
for graduation, weddings and wedding anni- 
versaries, for birthdays, and in fact for all 
celebrations, and this fact is known in a 
general way to every potential buyer of 
gifts. 

Why, then, does not the jeweler, with such 
a handicap, have all the gift trade? The an- 
swer is simple. Because other merchants 
whose merchandise is less appropriate have 
gone after this business in an organized and 
systematic way and are making inroads on 
the jeweler’s field in every direction. Never 
before in the history of the business was 
there such an appeal to the public to buy 
other merchandise in place of jewelry as ap- 
propriate gifts. Never before have there 
been the appeals to buy such articles as 
flowers, candy, or tobacco, on one hand, or 
glassware, china, furniture, automobiles, or 
even tapestry or laces, on the other. Mer- 
chants in these industries are making a con- 
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tinuous appeal to the jeweler’s potential cus- 
tomers, and the appeal is based on clever 
arguments, prepared by big experts in ad- 
vertising and sales propaganda, and the re- 
sult is apparent in many directions. How 
the outsider has gone after this trade, and 
the methods he has used, as well as the 
method the jeweler may use to counteract, 
are well touched on in Mr. Brotherly’s arti- 
cle, which should be read carefully by every 
thinking member of our industry. 





HE first test case 

to determine the 
application of the plati- 
num law of New York 
to articles stamped with the word “plati- 
num” in connection with gold, came up last 
week in the Commercial Frauds Division of 
the Magistrate’s Court in New York, and 
decision was reserved. Fortunately, both 
counsel for the defendants and the district 
attorney have raised no issue of fact, the 
facts being stipulated, and the magistrate 
will have to give his decision clearly as an 
interpretation of the application of Section 
445 of the Penal Code to merchandise of 
this kind, 

The question involved in this case is one 
of unusual importance to the jewelry indus- 
try, for it is one that has been agitating the 
industry almost since the enactment of the 
Platinum Stamping Law, or at least since 
white gold combined with platinum became 
a factor in the manufacturing jewelry trade. 
The defendants are charged with selling a 
flexible bracelet stamped “Plat. Top, 18 K.” 
the bracelet having been purchased by an 
inspector of the Mayor’s Bureau of Weights 
and Measures, who made the complaint. An 
analysis of this bracelet by the Chief Assayer 
of the United States Assay Office, New 
York, disclosed that it contained less than 
one per cent. of platinum, less than one- 
quarter of one per cent. of palladium or in 
all a total of about 1.23 per cent. of metals 
belonging to the platinum group, the re- 
mainder being gold. The question before 
the magistrate is whether or not the use of 
the word “platinum” on such an article is 
in contravention of the Penal Law which 
provides that the word “platinum” or any 
abbreviation, contraction or colorable imita- 
tion may not be marked or stamped on a 
piece of merchandise unless .925 of the com- 
ponent parts of the metal appearing or pur- 
porting to be platinum, of which such article 
consists, are either pure platinum or plati- 
num in conjunction with the other members 
of the platinum group of metals. 

Now, as white gold appears or purports 
to be platinum, it was contended by the As- 
sistant District Attorney and counsel repre- 
senting the National Jewelers: Board of 
Trade, that the article was improperly 
marked under the law; there is no way of 
telling where the platinum begins. and the 
gold ends. It is contended that under the 
interpretation of the stamping laws as here- 
tofore laid down by the courts of New York, 
in both silver and gold cases, the word 
“platinum” must be considered to apply to 
all the white metal appearing or purporting 
to be platinum. The defendants contended 
that the article is properly marked as it 
indicates that it is made with gold and 
platinum. 

Counsel for the defendants expressed their 
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willingness to co-operate with the Distric; 
Atiorney and counsel for the Nationg! 
Jewelers Board of Trade in expediting 14, 
case and fighting it out purely on the intr. 
pretation of the law, and therefore, entere/ 
into a stipulation as to all the facts, whic 
thereby saved the burden and difficulty of 3 
trial. It is fortunate also that the first cag 
has come up before Judge Simpson who hy: 
tried so many stamping law cases jn th 
past, is thoroughly conversant with the hj. 
tory of the stamping legislation, the meaniny 
and intent of the laws and the varioys de. 
cisions thereon. The judge reserved ¢. 
cision and gave counsel until April 7 to § 
briefs which will deal with the question 
the law. 

The battle is now on and it is hoped the 
the question at issue will be decided final} 
and definitely at the earliest possible momen 
or not only are the jewelers of the gre 
State of New York vitally interested in hay. 
ing this law settled, once and for all, hy 
the jewelers of Illinois are equally so fe. 
cause of the fact that the Illinois law j 
similar to the New York statute. Also all 
manufacturers and wholesalers, who sl! 
within the Empire State and Illinois, ar 
affected and interested in having the matter 
settled at the earliest possible moment, a 
their product comes under the laws of these 
States the moment it is shipped over the 
boundary line. 








January Diamond MPORTS of dia 
Imports monds during the 




























Total $5,655,877. month of January 
amounted in all t 

$5,055,877 according to figures that have just 
been released by the Department of Com- 
merce of Washington. Of this amount the 
value of the cut stones is $4,860,068 and that 
of the rough or uncut $795,809. Detailed 
statistics of the cut stones are especially in- 
teresting as these show that the Antwerp 
diamond cutting industry which took the 
lead in supplying the United States for some 
time during 1923 and which fell back m 
1924, has started off the year with a larg 
lead over all other diamond cutting centers: 
The imports from Belgium are given 4 
$2,869,214 while those from Holland were 
over $1,000,000 below this figure, or $1,822- 
860. From England, we received cut stones 
of $69,730 and from France shipments 0 
$86,858. In addition were some small ship- 
ments from British South Africa of $8% 
from Mexico $2,250, and from Czecho- 
Slovakia, $484, | 
The rough imports of the first month of 
the year were mainly from the Diamond 
Syndicate of London, shipments from the 
United Kingdom amounting to $602,683 
while the shipments direct from South 
Africa amounted to $74,220. The cutting 
centers also sent us some rough as trom 
Netherlands came shipments of $43,682 an 
from Belgium, $67,586. The remainder wa 
made up by a few other shipments 10" 
Canada and other countries. / 
Altogether the year starts off very W® 
in the diamond trade, indicating as does 
that the diamond stocks of the previous ¥# 
were somewhat exhausted and_ that ee 
American people are still in a position y 
absorb the greater part of the diamom 
mined throughout the world. 
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Gold, Most & Fogel, now located at 15 
Myrtle Ave., will move on or about May 1 
») 33-35 W. 46th St. 

A. L. Hedes, dealer in diamonds, 65 
\assau St., has returned from a two months’ 
gurchasing trip abroad after visiting the 
leading diamond markets in Europe. 

H. Frankelthal, wholesale dealer in dia- 
nonds, jewelry and watches, formerly located 
157 Walker St., has moved to larger and 
more commodious quarters at 1576 Broadway. 
Goldsmith & Loopuit, successors to Adolph 
Goldsmith & Sons, importers of diamonds, 
who have been for the past 30 years, located 
68 Nassau St., are moving today, March 
3, to 22 W. 48th St. 

Harold H. Horton, formerly connected 
with the advertising department of the Alvin 
Silver Co., is now advertising manager for 
the Wilcox & Evertsen branch of the Inter- 
rational Silver Co., and is now located at 
Meriden, Conn. 

The business of the Regina Jewelry Co., 
this city, was incorporated at Albany, N. Y., 
recently, with a capital of $7,000. It was 
erroneously reported in these columns several 
weeks ago that this concern was incorporated 
asthe Regina Watch Co. 

Milton L. Ernst, of the firm of Milton 
L. Ernst, Inc., importers of watches, 170 
Broadway, left for the Antwerp and Amster- 
dam markets on the Albert Ballin, sailing 
fom New York last Thursday. Mr. Ernst 
tas gone abroad to make purchases for his 
rm, 

The engagement of Miss Florence Katzen- 
erg, 645 West End Ave., to Herman 
Paratz, of H. Baratz & Bro., jobbers in 
watches, 9 Maiden Lane, was announced 
lst Saturday. Miss Katzenberg is the 
taughter of Mr. and Mrs. A. Katzenberg, 
the former being a retail jeweler at 668 
Broadway, Brooklyn. 

Henry E. Oppenheimer, of Henry E. 
Oppenheimer & Co., importers and cutters 
of diamonds, and importers of pearls, 120 
W. 47th St., sailed from Europe on the 
Mauretania on Saturday, March 21. Mr. 
Oppenheimer has been on a buying trip to 
london, Amsterdam, Holland and Paris, and 
las heen accompanied by a son, Edward D. 
Oppenheimer, 

_Judge Knox in the United States District 
\ourt, this city, on Tuesday, March 17, 
‘igned an order appointing Morris Frank as 
Amporary receiver for the Silverware 
ae Co., manufacturer of silverware and 
novelties, 618 Broadway. This concern, as 
ported in these columns, was petitioned 
nto bankruptcy. The receiver’s bond was 
ined at $500, 

_ The Vanity Silver Plate Mfg. Co., manu- 
‘acturer of silverware, 125 Baxter St., was 
“age a discharge in bankruptcy in the 
i States District Court, this city, last 
"ednesday by Judge Knox. An _ involun- 
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tary petition in bankruptcy was filed against 
this concern on April 2, 1924, and two weeks 
later schedules were filed listing the firm’s 
assets at $1,900 and the liabilities at $16,982. 

The New York Jewelers’ Benevolent Asso- 
ciation was schedued to hold a meeting last 
night (Tuesday) in the organization’s rooms, 
in the Fraternity building, 67 W. 125th St. 
The bulletin announcing the meeting called 
attention to the fact that the third reading 
of amendments will take place and that the 
initiation of the largest group of candidates 
to be brought into the association for the 
past five years will be held. <A_ surprise 
was also in store for the members but just 
what this feature was the officers would not 
announce. 

While William S. Lindemann was alone 
in his store at 435 Knickerbocker Ave., 

3rooklyn, on Tuesday evening, March 17, 
a robber hurled a brick through the win- 
dow and escaped with diamonds, watches 
and gold articles valued at about $4,000. 
The jeweler noticed an automobile stoppin 
at the front of the store about 6 o’clock in 
the evening and saw one man get out of 
the machine while the other remained at the 
wheel. The man who had gotten out of the 
car walked toward the jewelry store window 
and when a few feet away pulled a padded 
brick from beneath his coat and hurled it 
through the glass. He scooped up the 
jewelry on display, ran back to the car and 
instantly the nochine was under way. Mr. 
Lindemann reac'ed the street just as the car 
was driving oft. He was able to give the 
detectives of the Wilson Ave. Station a good 
description of the thieves and the car. 

One evening recently the Associate Jewel- 
ers, an organization composed of wholesalers 
on the East Side of New York, held a dinner 
in the dining rooms of Lebansky, Rosen- 
bloom & Sarnoff, 145 Broadway, at which 
time the newly elected officers of the organi- 
zation were installed. Forty members of the 
association were present and the principal 
speech of the evening was delivered by Louis 
Friedlander, who acted as toastmaster. He 
called attention to the success the organiza- 
tion is attaining and predicted a_ bright 
future for it. Another speaker at the dinner 
was Adolph Pusrin, newly elected president, 
who made a few remarks in which he 
thanked the members for electing him as 
president and assured them that he would 
work for the best interests of the organiza- 
tion. Among the other speakers at the din- 
ner were Vice-President Henry Diamond, 
Treasurer M. Duneier, B. Troupiansky, 
Harry Kohn, J. Weissman, M. Kovitz, Mr. 
Lassman, Jack Goldstein and Arthur Berg- 
man, secretary of this association. 

The suit which, as noted in the last issue 
of THe JEWELERS’ CIRCULAR, was recently 
filed by Moses H. Pluznik in the Supreme 
Court against Schein & Engel, importers of 
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watches, at 37 Maiden Lane, was Saturday 
settled out of court. Mr. Pluznik claimed 
damages of $36,222 on three claims for al- 
leged breach of contract in connection with 
the purchase of watches and movements, 
while the defendants claim that he did not 
live up to the contract either in the quality 
of watches supplied or the price charged and 
contended that they had a_ counterclaim 
against him for a large amount. The par- 
ties met Saturday at the office of the at- 
torney for the defendants, Jacob Scholer, 
149 Broadway, and entered into a proviso 
settlement, the defendants giving the plain- 
tiff a check for $284.55, and agreeing to pay 
part of the attorney’s fees. As soon as the 
settlement papers shall have been drawn up 
and agreed to an order of discontinuance 
will be entered in the Supreme Court where 
the action was started. A. J. Westermayr 
represented the plaintiff Pluznik. 

Schedules in bankruptcy were filed recent- 
ly by the Harris I. Nirenstein Co., dealers 
in ladies’ handbags and novelties, with a 
place of business at 661 Fifth Ave., New 
York, and two other stores at Hartford, 
Conn., and Toledo, O. The liabilities are 
listed at $66,642 which constitutes unsecured 
claims, $65,042, and notes and bills which 
ought to be paid by other parties thereto, 
$1,600. The assets listed amount to $28,510 
and include machinery, tools, etc., $2,000, 
debts due on open accounts, $6,510 and other 
personal property, $20,000. Some of the 
largest unsecured creditors in the jewelry 
trade include: Acme Ring Mfg. Co., $882; 
Apex Jewelry Mfg. Co., $1,805; Arrow 
Emblem Co., $145; Art Engraving & 
Novelty Co., $2,758; B. A. Ballou & Co., 
$474; Blacher Bros., $168; Geo. H. Cahoone 
Co., $2,471; Cohn & Rosenberger, $5,143; 
Doran Bagnall Co., $112; J. Emrich, $540; 
Franklin Mfg. Co., $183; Goldsmith Stern 
& Co., $377; L. Heller & Son, $488; India 
Pearl Co., $1,966; International Silver Co., 
$397; Karpeles Co., $2,005; Kipnis Bros., 
$159; Lenall Watch Co., $759; D. Lisner & 
Manheimer & Bros., $363; 
Manning Bowman & Co., $3,309; Miller 
Bros., $417; Morris, Mann & Reilly, $1,876: 
S. Nathan & Co., $420; H. Payton & Co., 
$102, Resnick Bros., $186; A. L. Reed Co., 
$220; C. T. Rumpp Co., $112; Saart Bros. 
Co., $1,874; Henry C. Schick, Inc., $216; 
Weidlich Bros., $465; Wiener Bros., $807; 
Wiener & Woolf, $686; Wahl Co., $306; 
Watson Co., $395; Jersemann & Wolly, 
$339, and Rice & Hochster, $134. This firm 
was petitioned into bankruptcy on March 3 
last, 

Frederick Goldsmith, a member of the firm 
of Ingomar, Goldsmith & Co., cutters and 
importers of diamonds, 2 W. 45th St., sailed 
last Thursday on the Albert Ballin for an 
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account here and are among our best friends today. 
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Main Office—149 Broadway 
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New Lots of 


THE STATE BANK BLUE HILL 
376 Grand St. : || AQUAMARINES 


NEW YORK 
Are Now Available 


H. C. RICHARD, President | These stones have been mined from 
| veins which extend for great depths 
under mountain streams. 


The belief is held by some scientists 
Specializes in Accounts of | that it is to ages of submersion under 
water that these stones owe their 


Jewelers EXTRAORDINARY DEPTH 
OF BLUE COLORING 


and for which they are so favorably known. 
Diamond Merchants Mined, Imported, Cut and Distributed 


LUCIAN M. ZELL 


Resources over $115,000,000 |; 522 Fifth Avenue 
| New York 
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E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 
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81 Fulton Street, New York 
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extended buying trip to the European dia- 
mond markets, 

Martin Klein, importer of diamonds, 87 
Nassau St. is at present in the European 
diamond markets. 

The Wile Importing Co., importer of 
‘ewelry novelties, formerly at 320 Fifth 
Ave., is now located in new quarters, at 312 
Fifth Ave. . 

The Helbein-Stone Co., Inc., dealer in 
jewelry, formerly located at 93 Nassau St., 
have moved to new and larger quarters at 
2 W. 48th St. 

Leo Kobin, of Kobin Bros., manufactur- 
ing jewelers, 49 Maiden Lane, sailed for 
Europe on the Leviathan and while abroad 
will yisit the diamond markets, 

Maurice Dembitzer announced on Mon- 
day that he has severed his connections with 
the Eisen & Buchenholz Co., Inc., and is 
now in business for himself at 527 Fifth 
Ave. 

The Metropolitan Retail Jewelers Asso- 
ciation, Inc. will hold its fifth annual 
banquet and ball next Sunday evening at 
Parkview Palace, 5 W. 110th St. The 
festivities will start at 8 o'clock. 

Harry Meyer, with Goodfriend Bros, for 
the past 17 years, will now represent the 
firm of S. C. Powell & Co., cutters and im- 
porters of diamonds. Mr. Meyer expects to 
call on his friends in New York and Newark 
as in the past. 

H. Friedman, of the Etna Watch Co., 49 
Maiden Lane, sailed last Saturday on the 
steamer France, for a two months’ buying 
trip to Switzerland. While there, he will 
make inspections at the factory of the Etna 
Watch Co., Geneva. 

I. Goldstein, of M. & I. Goldstein, im- 
porters of diamonds, 21 Maiden Lane, sailed 
for Europe on the Leviathan last Saturday 
on a purchasing trip. Mr. Goldstein will 
visit the principal diamond markets in Paris, 
Antwerp and Amsterdam and other principal 
cities and expects to remain abroad for about 
10 weeks. 

The many friends in the trade of Joseph 
Polak, diamond cutter, 120 Walker St., will 
be interested to learn that Mr. Polak has 
been successfuly operated on for a double 
hernia and is slowly recuperating at the 
Caledonian Hospital, Woodruff Ave., Brook- 
lyn, Inasmuch as Mr. Polak is to have a 
complete rest, it has been advised that no 
visitors come to the hospital. 

Iridium underwent another raise on Mon- 
day and the present market price quoted for 
this precious metal is $375 an ounce. This 
Is an increase of $25 over the last prevail- 
ing figure which until several days ago was 
$350. Soft platinum is quoted in some 
(uarters at $117 an ounce while other 
refiners are demanding $119 an ounce. The 
Price quoted for the five per cent metal is 
$130 an ounce while the 10 per cent is de- 
manding $143 an ounce. Palladium is being 
marketed at $83 an ounce. 

Paul E. Cabaret, a worker in bronze, 412 
E. 125th St., filed a voluntary petition in 
bankruptcy in the United States District 
Court, this city, last Monday. The alleged 
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bankrupt lists his liabilities at $15,638 
which amount represents unsecured claims, 
$15,513; taxes due, $90, and wages, $34. 
The assets amount to $6,882 and include: 
cash on hand, $208; stock in trade, $500; 
machinery, tools, etc., $5,700; debts due on 
open accounts, $310; money in the banks, 
$13, and property claimed to be exempt, 
$150. ‘ 

The firm of Schultz-Goldmann, Inc., 
wholesale dealer in jewelry, 71 Nassau St., 
was petitioned into bankruptcy in the 
United States District Court, this city, last 
lriday. The creditors starting the action 
include: Charlotte A. Manning, $160; A. 
Suderov, $775, and Abraham I. Stern, $151. 
The petition places the assets at $200 which 
it is claimed represents furniture while the 
liabilities are sa‘d to total about $100,000. 
The day after the petition was filed Judge 
Knox appointed Morris Frank as receiver 
under a bond of $500. 

The Jewelers’ Corporative Bureau’ is en- 
deavoring to Jocate the owner of several 
fine hand made platinum and diamong ring 
mountings which are being disposed of at 
less than one-third their actual value under 
suspicious circumstances. These rings bear 
five figure scratch marks, two of which are 
20783 and 18743. In addition to small bril- 
liants they also contain calibre sapphires 
and emeralds. Any manufacturer who is 
able to identify these marks should com- 
municate with H. C. Larter, 15 Maiden 
Lane or THE JEWELERS’ CIRCULAR, 11 
John St. 

Members of the Jewelers 24 Karat Club 
have again been reminded by the secretary 
that the annual beefsteak dinner, which is 
an event for its members only, will take 
place at the Hofbrau House, Broadway and 
30th St., Thursday, April 23, at 6 Pp. M. 
The committee of Charles H. Conant, chair- 
man, John Brantman, Max Bauman, Charles 
Marx and C. W. Sommer promises one of 
the most interesting affairs of this kind the 
club has ever held. Members who have not 
yet notified the committee as to whether they 
will be there are requested to do so at the 
earliest possible moment, in order that com- 
plete reservations may be made at once. 

LeGrand S. Elebash, of the Elebash 
Jewelry Co., with stores at Pensacola, Fla., 
and Selma, Ala., was an out of town visitor 
in this city last week. Mr. Elebash was 
here buying for a new store which the con- 
cern will open at Orlando, Fla., under the 
style of the Elebash Jewelry Co., Inc. The 
concern is incorporated with a capital of 
$20,000 paid in. The new place will be in 
charge of Eta Alison, who has been em- 
ployed at the Selma store for 10 years. 
Edgar B. Elebash, who has also been em- 
ployed at the Selma establishment for a 
number of years, will likewise be located in 
the new store in Orlando. LeGrand Ele- 
bash will spend the months of January, 
February and March each year at the 
Orlando store. 

Creditors of the Dubois Watch Case Co., 
316 Herkimer St., Brooklyn, N. Y., were 
notified last week by C. L. Depollier, who 
some weeks ago again resumed control of 
the company, of a plan for settlement of the 
debts of the concern by a reorganization of 
the financial basis of the company. Under 
this plan he says that all creditors will re- 
ceive 25 per cent. in cash, together with 
stock whose prospective value should equal 
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or exceed the balance. The plan, which has 
been prepared with the advice of counsel, 
avoids the expense of receivership and makes 
possible reviving the business on its previous 
profitable basis. The only alternative to the 
plan would be bankruptcy, the letter says, 
in which case the assets would go to the 
secured creditors and there would be little 
for the unsecured; 

In view of the present interest in the 
proper stamping of white gold and platinum, 
the annual meeting and get together dinner 
of the Jewelry Crafts Association, which 
will be held tonight, (Wednesday) at the 
Hotel Astor promises to be an unusually 
interesting affair. This subject will be out- 
lined by one of the best legal authorities on 
the law and will also be discussed by the 
members from the floor. Dinner will be 
served promptly at 7 o’clock and the dress 
will be informal. The association has 
scheduled a number of interesting speakers 
for the evening who will talk on subjects of 
importance to the industry. Morris L. Ernst, 


‘of Greenbaum, Wolff & Ernst, will talk on 


white gold and platinum marking. His talk 
will be followed by a general discussion 
which is expected to bring out some interest- 
ing points. Ex-Congressman Walter M. 
Chandler of New York will speak on the 
subject of “America First and Always” 
while James L. Bresnan in charge of the 
Fifth Ave. Detective Squad, will speak on 
the “Proper Care of Jewelry Stocks” and 
will endeavor to show the jewelers how to 
prevent robberies. Another interesting talk 
is scheduled to be given by DeWitt A. 
Davison. His subject will be “Platinum 
Standard and Cooperating with the Assay 
Bureau.” The association expects that more 
than 150 members and guests will attend this 
affair. 








Improvement in the French Watch Industry 
Sustained During 1924 


The improvement noted in the French 
watch industry in 1922 and 1923 was sus- 
tained during the year 1924, according to a 
report sent to the Bureau of Foreign and 
Domestic Commerce recently by Assistant 
Commercial Attaché John F. Butler, Paris, 
France. Continuing, Mr. Butler’s report 
says: “Whereas at the beginning of 1922 
there were 27,787 persons out of work in the 
industry, there is now no unemployment. 
During the first nine months of 1924 ex- 
ports were valued at 183,818,000 francs, as 
compared with 145,927.000 francs for the 
first nine months of 1923. Exports during 
the first three quarters of 1924 were almost 
60,000,000 francs higher than those of the 
corresponding period of 1913. 

“The prospects for 1925 are very good, 
particularly on account of the reopening of 
former export markets. However, profits 
are unsatisfactory, selling prices barely 
covering manufacturing costs. The reasons 
for this are the lack of a uniform under- 
standing with regard to commercial trans- 
actions, restrictive or prohibitive measures 
imposed by foreign countries, the high cost 
of living, the decrease in working hours, 
and heavy fiscal charges. During the year 
the manufacturers grouped themselves into 
the Federation des Associations de Fabri- 
cants d’Horlogerie with a view to stabiliz- 
ing prices and increasing the quality of 
products.” 
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\ dinner meeting of the executive com- 
tee of the State Retail Jewelers’ Associa- 
tion will be held Friday night at the Newark 
Fks’ Club. Plans will be discussed for the 
annual convention which will be held at 
Asbury Park in June. 

Carl Wintsch, of 292 Fifth St., who con- 
ducted a cutlery business here trom 1869 
until his retirement about 10 years ago, died 
during the past week. Mr. Wintsch was 
horn in Switzerland in 1844 and came to this 
country as a small boy, settling in Brook- 
ln, N. Y. ; 

“William G. Hacker, Sr., for 10 years a 
member of the board of trustees of the Belle- 
ville Library and for 49 years in the employ 
of Tiffany & Co., died last week from the 
infirmities of old age. He was born in Port 
Chester and lived in New York until 27 
years ago. 

” Tt was announced on Monday that Michael 
Guerrieri has retired from the firm of 
Barrasso & Blasi, manufacturing jewelers, 
31 Governor St., Newark, N. J. Mr. Guer- 
rieri’s retirement was made owing to ill 
health. George Bookbinder will in the 
future call on the trade in New York, 

Newark, Providence and Boston as_ the 
firm’s representative. 

L. D. Reynolds, president of Gray-Rindell 
(o,, Inc., of 20 Lawrence St., and president 
of the Brotherhood of Traveling Jewelers, 
is making a trip through the south, and re- 
ports that business is very quiet there. David 
L. Nessler, mid-western representative of 
the same firm, wired in that he missed the 
storm by less than an hour. He says that 
business is fair in Illinois and Indiana. 

Burglars cut their way through a brick 
wall from the Goodwin Theater into the 
store of the Diamond Co., adjoining, at 863 
Broad St. on March 19, but were frightened 
away after they had broken off the lever of 
the combination of the store safe which 
contained jewelry said to be worth from 
$55,000 to $60,000. A shot was fired by one 
of the fleeing men at a patrolman whose 
approach had alarmed them, but the bullet 
went wild. The two ignored the presence 
of thousands of dollars’ worth of articles on 
the counters, which Morris L. Diamond, 
manager of the store, declared should have 
heen in the safe. 
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Canada Notes 





The United Jewelry Mfg. Co. is registered 
at Toronto, 

A. C. Skinner, a jeweler, of Sherbrooke, 
Que, has sustained a loss by fire. 

Joseph A. Nadeau, jeweler of Granby, 
wue., has settled with his creditors. 

Nolan & Strachan, manufacturing jewel- 
s, Toronto, recently sustained a fire loss. 
Perey Stoddard, jeweler, of Victoria, 
om has assigned, and Percy Wollaston 
S appointed custodian. 
Albert A, Fowler, 


gs optician of Peterbor- 

Pg nt., has given a chattel mortgage to 

the Imperial Optical Co. for $4,000. 

. sna saving time will go into effect 

a tonto, Montreal and Ottawa simultane- 
‘yon May 3. In previous years much 
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confusion has arisen owing to the fact that 
the daylight saving began and ended at dif- 
ferent dates in the larger centers. This is 
now remedied so far as the beginning of the 
term is concerned. The season will close 
for Toronto Sept. 21, and for the other cities 
on Sept. 28. Some other Canadian cities 
will probably adopt daylight saving time, 
but other municipalities will generally re- 
tain the standard time on which the rail- 
ways will also operate. 
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Charles W. Myers, vacating the store at 
Main and Madison Sts., has moved his auc- 
tion to 46 S. Main St., near Monroe St. 

The Huntingdon Jewelry Co., at Hunting- 
don, Tenn., headed by Eugene Freeman, for 
several years secretary of the State Op- 
tometrists, has opened a branch store at 
Hollow Rock, Tenn., with Horace Gill in 
charge. 

This week the jewelry store of Julius 
Goodman, 3 S. Main St., is showing a win- 
dow of unusual attraction, including a series 
of large silver loving cup trophies from New 
York. Practically the entire north window 
is taken up with the display. 

The Bailer Jewelry Mfg. Co., at 22 S. 
Main St., a recent location of an old firm, 
has increased by charter amendment its 
capital from $25,000 to $80,000, John, Otto, 
Arthur Bailer and others are incorporators. 
On Saturday morning at 11 o'clock after 
heing closed for a day or so in preparation, 
L. G. Boldt, vice-president and _ general 
manager gave the Memphis public one of 
the finest auction events staged for a long 
while. 

Much interest attaches to the annual con- 
vention in Memphis, May 18-19, of the Ten- 
nessee Optometric Association, Inc. J. E. 
Fairchild, of Knoxville, is president, and W. 
Fred Gates, Chattanooga, secretary. The 
Memphis Society, Dr. Vance C. Roy, presi- 
dent, is planning elaborate entertainment 
features. The meeting will be held at the 
Hotel Claridge. There will be interesting 
clinics and those jewelry stores in the State 
having departments of this kind will un- 
doubtedly be represented. Dr. A. M. 
Skeffington, of Kearney, Nebr., will lead the 
clinic, 

Contracts will be awarded within a few 
days for the remodeling of the building at 
144 S. Main St., for the future home of 
Perel & Lowenstein. The building is owned 
by the firm, having been purchased from the 
Botto estate about a year ago. Since before 
Christmas they have occupied it with a 
branch store, operating two large places on 
S. Main St., the other at No. 168, for a 
decade. New wallcases and wood-work in 
mahogany will grace the first floor. The 
wholesale department will be enlarged. A 


new and enlarged jewelry manufacturing 


plant will be another feature. 








Rattner’s jewelry store at 317 W. 3rd St., 
and the Royal Jewelry Co., 225 W. 3rd St., 
Davenport, Ia., have consolidated in the 
name of the Royal Jewelry Co., Inc., and 
will operate their enlarged business at 225 
W. 3rd St. 








G. McAdoo, Eaton, O., was in Cincinnati 
during the week. 


Charles W. Dupuis, president of the 
Citizens National Bank, was elected vice- 
president of the Gruen Watch Co., at a re- 
cent meeting of the directors of the company. 

D. C. Fischer, Dublin, Ga., learned how 
active the Kiwanis Club is in Cincinnati as 
he attended the local session Monday as the 
guest of C. E. Richter, of Richter & Phillips 
Co. 

George J. Gruen, secretary and treasurer 
of the Gruen Watch Co., and his son, George 
Jr., have sailed for Switzerland, where Mr. 
Gruen will inspect the European factories of 
the concern. 

The Gruen Idle While Club is planning a 
hike to McFarlan Woods at Cheviot, O., 
Saturday, April 4, where the members will 
indulge themselves in a wiener roast. The 
club has taken a number of long walks and 
will continue until the hot weather sets in. 


Mrs, H. O. Scott and son, H. O. Scott, 
Jr., Pittsburgh, Pa., learned how watches are 
made at Time Hill, the Gruen Watchmakers’ 
Guild, Friday, as they spent the day making 
a tour of the establishment. They are the 
wife and son of H. O. Scott, jeweler, of 
Pittsburgh. 

J. Harvey Phillips, vice-president of the 
Richter & Phillips Co., was named a member 
of the forum committee as well as a member 
of the wholesale committee of the Chamber 
of Commerce. He is further serving as vice- 
chairman of the good will tours committee 
and takes an active part in the trips that 
are made by the local organization, 


Elmer Hunsicker, legal representative of 
the Cincinnati Horological Society, received 
a bronze hero medal from the American Red 
Cross this week. He saved the life of 
William S, Littiken when he prevented the 
latter from drowning in the Little Miami 
River near Tower Hill last Summer. A 
canoe in which Littiken was paddling upset 
and as he could not swim he was swept into 
a 15-foot pool. Hunsicker dived for Littiken 
and brought him to shore, 


Several Cincinnati firms are included 
among the creditors of Lawrence Zuefle, 
jeweler, of Portsmouth, O., who filed a 
voluntary petition in bankruptcy in the 
United States Court in Cincinnati, Thursday. 
In his petition he schedules liabilities at 
$5,971.07 and assets at $3,650. The assets 
include cash, $500; stock in trade $1,400; 
fixtures, $100; debts due on open accounts, 
$100, and interest in real estate $1,500. Some 
of the larger unsecured creditors include: 
Peck, Selmeier & Peck, Cincinnati, $1,282; 
Mrs, Frederick Firth, Rushtown, O., $1,400, 
and the Richter & Phillips Co., Cincinnati, 
$305. 








Sinclair Getty, veteran Bloomington, III., 
jeweler, for 37 years occupying an office in 
the McLean County Coal building, Main and 
Monroe Sts., is moving across the street to 
the Monroe building, where he will have a 
first floor shop. Mr. Getty is a jeweler of 
the old school, and during his long years in 
the coal company building has become.almost 
a character in the community and one of the 
most widely known shop proprietors. 
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Chicago Notes 


Marshall Pierce, of the Block-Weinfeld 
Co., was home last week for a few days 
nursing a bad case of grippe. 

Julius Armbruster, of the Illinois Watch 
‘(Co., Springfield, Ill, called on his many 
friends in the trade here last week. 

Harry Swarts, of Roberts & Co., and 
Swarts Bros., returned recently from Hot 
Springs, where he spent six weeks resting. 

“Rudy” Warner, of the Warner Box Co., 
Buffalo, was in ‘Chicago last week calling on 
the trade on his way home from the Pacific 
Coast. 

Morris Helzberg, of the Helzberg’s Dia- 
mond Shop, Kansas City, Kans., was in Chi- 
cago last week for a few days looking over 
the markets. 

Newton Quinn, jewelry buyer for the J. H. 
(. Peterson Sons Co., of Davenport, Ia., 
called on the trade in Chicago last week to 
look over Spring lines. 

W. A. Kaufman, of A. Hirsch & ‘Co., and 
Mrs. Kaufman left on Tuesday of last week 
for Signal Mountain, Tenn., where they will 
spend a couple of weeks enjoying a good 
rest. 

G. Woof, of Koke-Slaudt & Livermore, 
Los Angeles, Cal., called on his many friends 
in Chicago last week and visited at the of- 
fices of the factories he represents at the 
Coast. 

Mort Oppenheimer, formerly connected 
with L. Basch & Co. and the Lewy Bros. Co., 
accompanied by his wife, is spending several 
months in California visiting with their 
daughter. 

Friends in the trade extended their sym- 
pathy to Louis Borchardt, retail jeweler at 
606 Dempster St., Evanston, IIl., on account 
of the death of Mrs. Borchardt, who passed 
away last week, after being ill for some time. 

Oscar Hirsch, of Hirsch & Oppenheimer, 
159 N. State St., accompanied by Mrs. 
Hirsch, left this week for Hot Springs, Ark., 
to spend three weeks there resting and de- 
voting the greater part of his time to golf. 

A. S. Lichtenstein, operating as the War- 
ren Co., will remove the office and shop from 
room 907 to 1108 Chicago building, 7 W. 
Madison St. He expects to be located in 
the new quarters by the first of the month. 

Oliver Artes, of the Keystone Watch Case 
“Co., will leave this week for the factory at 
Riverside; N. J., where he will attend the 
annual salesmen’s conference. Mr. Artes 
will return to Chicago the first part of 
April. 

Charles A. Hubbard, auctioneer, opened a 
reduction sale last Thursday for A. Bell, of 
807 Chicago Ave., East Chicago, Ind. This 


concern has been established in that city for 
the past 16 years and so far the sale has 
proven very satisfactory. 

QM. I*. Samuelson, Pacific Coast 
sentative for the Towle Mfg. Co., presented 
the Southern California Jewelers’ Golf Asso- 
ciation with a beautiful sterling silver trophy. 
The members of this association played for 
the trophy on March 24 at the Brentwood 
Country Club. 

The first and final dividend of 12 per cent. 
was paid last week through the office of J. 
M. Braude, of Emil Braude & Son, to the 
creditors of Pietro Rocca, who operated as 
the Tosca Jewelry Co., with offices in the 
Reliance building. The liabilities amounted 
to $8,000, with about $500 in assets. 

P. F. Swiney, who operated the P. F. 
Swiney & Co. jewelry store at Oregon, III, 
was in Chicago last week visiting with 
friends in the trade on his way to his home 
in Farmer City, Ill. Mr. Swiney closed out 
his business at Oregon, IIl., about a month 
ago and is now looking for a new location. 

Congratulations are being extended to 
William Nichols, of John Stobs & Co., 159 
N. State St., when he recently announced to 
his friends that he and Miss Alice Herron, 
of Glasgow, Scotland, had slipped away a 
couple of weeks ago to get married. The 
happy couple are making their home at 4734 
Washington Blvd. 

Emil Braude & Sons, located on the third 
floor of the Heyworth building, have signed 
a lease for the office adjoining them on the 
east. This new space is “L” in shape and 
extends all the way to Wabash Ave. With 
the additional space Emil Braude & Sons 
will just about double their present quarters. 
They will take possession of the new space 
the first part of May. 

The Sinkler Co., which was located in the 
Singer building, 120 S. State St., recently 
destroyed by fire, are now located in room 
622 Consumers building, 220 S. State St. 
This concern deals in diamonds and plati- 
num jewelry. It has three rooms that are 
fitted very attractively in new mahogany 
fixtures. Two of the rooms are used as 
private diamond offices and the third as a 
reception room. 

Frank E. Peacock and Henry Albers have 
engaged in the engraving business for them- 
selves under the name of Peacock-Albers, 
and have secured desirable quarters in room 
1820 Republic building, 209 S. State St. 
Mr. Peacock formerly was one of the part- 
ners in the Samuel S. Bucklin Co. business 
which was recently sold to the McCabe- 
Morris Co. Mr. Albers was employed by 
the same concern. 

Frank J. Spellman, representing the Towle 


repre- 








Mfg. Co., returned recently from an exten. Da! 
ed business trip through Iowa and Nebrak 
Charles O. Bartling, of the same concer] "t 
also returned last week from a business tri oft! 
through the northwest. Oscar F, Sand. 
son, Pacific States representative, left thi 
week for the Coast, and Harry F. Hillmaly & 
left on his trip through the south. Both Mr 
Samuelson and Mr. Hillman will be gone 

for about six weeks. 

J. Dellafield & Co., who were formerly Sep 
located at 120 S. State St., and which build stitt 
ing was destroyed by fire a few weeks ag im “48 
have secured permanent quarters in suite J 
Mentor building, 39 S. State St. Mr. Dell [MR par 
field states that the safes containing their °¢ 
records and the greater part of their mer. 
chandise were saved, so that his loss wasmt\ J 
very great. In the future this concern wil 
deal more extensively in the diamond busi- 
ness. The office of the United States Smet. 
ing Co., which is operated by J. Dellafielf 
& Co., is also located at 39 S. State St. 

The McCabe-Morris Co., manufacturing ‘ne 
jewelers, located on the third floor of th 
State-Lake building for a few years, ha 
purchased the manufacturing jewelry bus 
ness of the Samuel S. Bucklin Co. at 1398 out 
State St. The managers of the McCabe § tu 
Morris Co. have removed their entire bus- 
ness, machinery, equipment and shop fore 
to the quarters of the Bucklin shop and have 
combined the two factories, retaining all d 
the Bucklin machinery and shopmen. lt 
making the change they have doubled ther 
factory space, as well as their factory fore 

The regular monthly luncheon of the Chi- 
cago Jewelers’ Association was held on 
Wednesday of last week in the east room 0 
the La Salle Hotel. President G. V. Dick 
inson presided and a large number were # 
attendance. After the regular order of bus 
ness, Mr. Dickinson introduced Alderma 
Ullysis S. Schwartz, who explained the pi 
visions of the traction ordinance which Ww! 
be submitted to the voters of Chicago ® 
April 7. Following a brief discussion wnat 
mous endorsement was given the ordinant 
There was considerable discussion of th 
bandit situation throughout the country ant 
a motion prevailed that a special meeting ° 
the association be called in the near fut 
for the purpose of devising plans to 
erate with jewelers throughout the cowl? 
in an effort to check the menace to the tt 
and reduce the losses through bandits. 

R. Saygol, St. Paul, Minn., was m@ \ 
Psat buying stot 
cago last week for a few days buying 
Mr. Saygol severed connections with Go 
man & Saygol, of that city, March 15, # 
is opening a wholesale business under ‘ 
name of Saygol & Co., and will be locate 
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room 509 Ryan building, St. Paul. Mr. 
Saygol left for New York on Thursday. 

H, Post, of H. Post & Son, Decatur, III. 
called on the trade in Chicago last week and 
yisited with friends. 

Leon C. Beck, Fort Wayne, Ind., accom- 
panied by Mrs. Beck, was in Chicago last 
week for a few days looking over the mar- 

S. 

1 R. Fisher, Heyworth building, returned 
recently from Miami, Fla., where he spent 
gveral weeks resting and visiting with old 
friends. 

George Weidig, of Joseph Fahys & Co., 
is making a business trip through the south 
and southwest and will be gone until the first 
part of April. 

G. D. Munson, vice-president of the Inter- 
national Silver Co., called at their Chicago 
ofice last week and spent a few days here 
visiting friends. 

Will Schumann, of Leubusher-Schumann 
& Co, returned last Saturday from the south 
and southwest, where he has been calling on 
the trade for the past six weeks. 

A. T. Westlake, dean of the horological 
department of the Bradley Polytechnic In- 
stitute, Peoria, Ill., spent a few days in Chi- 
cago last week visiting with friends. 

J. Dellafield, who operates the jewelry de- 
partment in the Leiter building stores, has 
opened a watch and jewelry repair shop on 
the seventh floor of the store building. 

Joseph Shaw, of the Shaw Jewelry Co., at 
Dallas and Fort Worth, Tex., visited the 
markets in Chicago last week for a few days 
and called on some of his old acquaintances. 

A. L. Hancock, manager of the Chicago 
ofice for the Bassett Jewelry Co., was con- 
fined to his room in the Palmer House all of 
last week suffering from an attack of grippe. 

Harry J. Tyson, who conducts a retail 
jewelry store at 1138 E. 63rd St., is closing 
out his entire jewelry department and in the 
future will operate an exclusive optical busi- 
ness only. 

Fire damaged the room occupied by Max 
Pian, manufacturing jeweler, at 159 N. State 
St. last week. The origin of the fire was 
undetermined and the loss is estimated at 
about $500. 

William R. La Rue, who has been associ- 
ated with C. D. Peacock, Inc., for the past 
8 years as buyer of sterling silverware, has 
resigned his position with this concern to go 
to Fresno, Cal., to be near his mother. 

A. D. Wittgren, formerly connected with 
“4 Jewelry department of Thos. J. Dee & 
., 1s now devoting all of his time to his 
jobbing and manufacturing business. Mr. 
Wittgren is interested in the Mart Mfg. Co. 
at 6044 S. Halsted St. 

Cyrus G. Allen, of the Bohm-Allen Jewel- 
ty Co, Denver, Colo., accompanied by his 
passed through Chicago last week on 
lings to Detroit. Mr. Allen went to 

it to get his new car and drive it home. 
Mo Basch & Co. a large credit jewelry 
sak - 5. State St., used the radio last 
vow SOF advertising purposes by offering 
‘everal valuable prizes for suggested slogans, 
7 ie result of the broadcasting the judges 

Ri er 6,000 slogans to select from. 
oo, Seligmann, of the Seligmann 
ory 4 a Seattle, Wash., spent the past 
calling: on premio’ visiting with mother and 
— leh sagen in the. trade. Mr. Selig- 
a few seit | the east, where he will spend 

Ss looking over the markets. 
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W. F. Drexmit, manager of the Chicago 
office of the Keystone Watch Case Co., after 
spending a couple of weeks at Bermuda, re- 
cuperating from a recent illness, is visiting 
at the factory at Riverside and attending a 
sales conference. Mr. Drexmit is accom- 
panied by his wife. 

R. D. Fleek, eastern representative for 
the Juergens & Andersen Co., returned last 
week from an extended business trip, and 
after spending a week in Chicago will again 
leave for his territory. T. J. Tracy, of the 
same firm, is spending a few weeks in the 
middle west calling on the trade. 

Melvin Kansteiner, of Kansteiner & 
Nathanson, returned last week on the Aqui- 
tania from a business trip to Switzerland, 
and reports having had a very successful 
trip. Mr. Kansteiner states that the watch 
industry in Switzerland is actively engaged 
at the present time and running full time. 

The office and shop of the Wm. J. Vossel 
Co., located on the 13th floor of the Colum- 
bus Memorial building, is being remodeled. 
This concern occupies two rooms on this 
floor and the office is being moved from 
1312 to 1313, and the shop will be extended 
into the space occupied by the office. The 
change will afford more room for their office. 

Rudy N. Schrager and Stephen E. Grimm, 
operating as Schrager & Grimm, have dis- 
solved partnership. Mr. Schrager has taken 
over the business and has paid out his part- 
ner, Mr. Grimm. The business in the future 
will be known as R. N. Schrager & Co. and 
will continue to operate from the old ad- 
dress, 17 N. State St. They do engraving 
to the trade. 

J. H. Nickell & Son will open their second 
retail jewelry store about the second week 
in April at 7 S. Kedzie Ave., in the new 
Madison-Kedzie building. All new walnut 
fixtures are being installed and the optical 
room fitted with the latest equipment. Their 
other retail jewelry store is located at 3317 
N. Clark St., and their jewelry manufactur- 
ing business is at 108 N. State St. 

E. Stern, who formerly was connected 
with S. Buchsbaum & Co. for many years, 
recently resigned his position with this con- 
cern to enter into the diamond business for 
himself. Mr. Stern has opened beautiful of- 
fices in suite 1006 Columbus Memorial build- 
ing, 31 N. State St., and will deal exclusively 
in diamonds and diamond watches. He will 
continue to call on wholesale trade. Mr. 
Stern is well and favorably known to the en- 
tire trade in Chicago, and his many friends 
extend their well wishes for his success in 
this new venture. 

The Arrow Mercantile Co., 608 S. Dear- 
born St., have changed the style of the cor- 
porate name to the Arrow Jewelers, Inc. 
The concern has also secured more spacious 
and finer quarters on the sixth floor of the 
Kesner building, 5 N. Wabash Ave., where 
business will be conducted on and after 
April 1. The change in the name of the cor- 
poration does not in any way affect the of- 
ficers or board of directors, who remain the 
same as they were with the previous cor- 
poration. New showcases and wall cases, as 
well as the general furnishings of the offices, 
will make an inviting place for visitors. 

In the report of the 10 jewel robbers ar- 
rested by the police a short time ago, some 
of the local newspapers, through an error, 
name Cecil Fishbein, owner of a jewelry 
store at 135 N. Cicero Ave., as a confederate 
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of the men, because he had appeared before 
Judge Edgar A. Jones, of the Boys’ Court, 
at the time these robbers were arrested. 
The daily newspapers later published a cor- 
rection to the effect that Mr. Fishbein was 
not implicated with the men under arrest, 
but simply appeared in court to identify them 
as members of a gang which had three times 
robbed his store in as many months. 














Edward Welp, a well-known retail jewel- 
er at Huntingburg, Ind., was here a few days 
ago on business. 

Floyd Nester, of Heinzle & Nester, retail 
jewelers at Boonville, Ind., has returned from 
a business trip to Tell City, Ind. 

Carl Stocking, who owns a retail jewelry 
establishment in Division St., this city, has 
returned from a visit with friends and rela- 
tives at Rockport, Ind. 

Mr. and Mrs. E. A. Rhodes, Chrisney, 
Ind., who have been sick at their home for 
several weeks, are some better at this time. 
Mr. Rhoades is engaged in the retail jewelry 
business in Chrisney. 

Reports from many of the towns in south- 
ern Indiana, southern Illinois and western 
and northern Kentucky are to the effect that 
trade conditions have been looking up some 
during the past month. 

Marshal Kime, who is engaged in the re- 
tail jewelry business at San Antonio, Tex., 
has returned to his home, after a visit of 
two weeks with his two brothers, Dr. J. T. 
Kime and Gardner Kime, at Petersburg, Ind. 

Mose Gans, for many years vice-president 
and general manager of the old I. Gans Co., 
wholesale and retail jewelers of Upper 1st 
St., this city, now representative of a large 
notions firm in New York, is back from a 
trip to the east. 

The Chamber of Commerce at Petersburg, 
Ind., recently gave a big banquet and get- 
together meeting that was largely attended. 
Among those who assisted in making the 
event a success were H. H. Tislow, retail 
jeweler, and Clark Whitman, whose firm is 
a large handler of jewelry. 

Charles Hebner, of the Hebner Jewelry 
Co., Boonville, Ind., was a recent business 
visitor in Evansville and reported that trade 
conditions in his city are gradually getting 
better. He said that the recent organization 
of the Boonville Business Men’s Association 
had created more of a co-operative spirit in 
the town and that the business men are now 
pulling together and working in more har- 
mony than ever before. 

A tornado passed over southern Indiana on 
Wednesday, March 18, and a score of people 
were killed at Princeton, Owensville, Griffin 
and other towns in this section. The prop- 
erty damage will reach several millions of 
dollars and there has been much suffering 
among the stricken people of those towns. 
The business men of Evansville raised more 
than $5,000 in cash for the stricken people 
in one day. Among those of his city who 
donated to the relief fund were: Bitterman 
& Bros., Esslinger & Salm, J. M. Boner 
Jewelry Co., the National Clothing and 
Jewelry Co., Kruckemeyer & Cohn, Raphael 
Bros., J. L. Thuman and other jewelers. 




































































Edward Wals, of the Reliance Silver Co., 
Milwaukee, has recently spent several days 
at Chicago on business. 

l-. P. Mortek, formerly of Peoria, Ill, is 
reported to be about to open a new jewelry 
store at 125 Main St., opposite the city hall, 
Menasha, Wis. 

Louis Gollberg, well-known to the trade 
because of connection with the Bosz- 
hardt-Possin Co., Security building, for the 
past five years, submitted to a minor opera- 
tion at a local hospital last week. 

Le koy Umbs, son of a prominent South 
Side Milwaukee jeweler, was recently elected 
master councillor of the Longvic [aon 
chapter, order of De Molay. The chapter 
meets once a week in the Kenwood Masonic 
Temple, 600 Hackett Ave. 

Mrs. Adolph Estberg, of Waukesha, Wis. ; 


his 


J. Brehely, Cudahy, Wis.; M. Schneider, 
Burlington, Wis.; B. Panik, of Cudahy, 
Wis.; and W. O. Nelson, Neenah, Wis., 


were among callers at Milwaukee jewelry 
wholesale houses during the past week. 

Walter Wedyck and Louis Rano will open 
a modern and _ up-to-date jewelry store 
featuring a complete line of jewelry at 246 
Main St., Waukesha, Wis., on April 1. Mr. 
Wedyck has been engaged in the jewelry 
business both at Waukesha and Chicago. 

C. R. Kohli, prominent jeweler at Monroe, 
Wis., has been in Milwaukee for the past 
two weeks. Mr. Kohli came to the city to 
submit to a minor operation which was con- 
cluded successfully and while still under the 
doctor’s care stopped at one of the local 
hotels. 

The “Little Tiffany,’ the most complete 
little jewelry store in Milwaukee, has re- 
cently been opened at 27th and Wells Sts. 
by Henry Jung, prominent Oakland Ave. 
jeweler, and Ralph Voelker, who has been 
associated with William H. Schwanke, Inc., 
downtown jeweler. 

Charles Keller, who until recently operated 
as a trade watchmaker in Milwaukee, has 
accepted a position as manager of the west 
side store of H. Hammersmith. Mr. Keller 
is well known to the trade through his con- 
nection with the former K. I. Keller & 
Sons store at Appleton, Wis. 

George Armbruster, popular jeweler at 
Cedarburg, Wis., is now recovering from 
a serious attack of pneumonia which kept 
him confined to his bed for the past two 
weeks. He is still very weak, according to 
his father, John Armbruster, who was a 
Milwaukee caller recently. 

The newspapers are the greatest allies of 
jewelers and other retail merchants in 
selling their stores and merchandise to the 
public according to Carl L. Gibson, assistant 
to the president of the Standard Corporation, 
Chicago, who addressed a meeting of the 
Milwaukee Advertising Club, — recently. 
Large retail organizations have only been 
created since 1890 when the stores started to 
advertise, he said. 

Officials at the Milwaukee office of the 
Western Union Telegraph Co. estimate that 
approximately 1,200 watches stop in the city 
each day. At least the office receives at 
least that many telephone calls from persons 
wanting to know the exact time within every 
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twenty-four-hour period. The rush of such 
calls became so great that the company in- 
stalled a special telephone and a_ special 
operator to take care of them. 

Eugene H. Siekert, who until recently has 


had charge of counter sales for M. B. 
Barkan, wholesale jeweler, Milwaukee, is 


now on the road for the same firm calling 
on his friends at their stores. Mr. Siekert 
is confining his first calls to the Milwaukee 
territory where he is best known. 

M. J. Suhrada, prominent jeweler at 
Prairie du Chien, Wis., who has been a 
huntsman ever since he could toddle, accord- 
ing to his fellow citizens, has _ recently 
perfected an all-wood decoy duck that can 
be thrown in the water in any way and yet 
will always set up right. It took Mr. Suhrada 
three years to perfect his invention but he 
now has it patented and has started to manu- 
facture the decoys on a small scale. 











I. S. Hester, of Hester. & Roberts, Law- 
rence, Kans., was in the city last week while 
ordering some of his new stock for Spring. 

The Chambers Jewelry Co.’s store was 


bought on March 18 by Myers & Myers 
Jewelry Co., who will continue its operation 
under the Chambers name at the original 
location, where the store has been in opera 
tion for several years previous. 

Retail jewelry business has shown a slight 
increase within the last fortnight in Kansas 
City. Wholesalers say that, although Janu 
ary and Iebruary were about 25 per cent 
better in volume than last year, March has 
so far been about on a par with or, possibly, 
a little better than March, a year ago. 

The following merchants have been in 
Kansas City during the last few days while 
ordering new stock and making their peri- 
odic visits to this city: Earl Morrison, of 
Excelsior Springs, Mo.; C. G. Morrison, 
Olathe, Kans.; M. If. Lukins, I‘rankfort, 
Kans.; W. S. Noble, Drexel, Mo.; Gene 
Webster, Lexington, Mo.; A. G. Norris, 
l‘lorence, Kans., and W. W. Whiteside, Lib 
erty, Mo. 

The bankruptcy case of the firm of Myers 
& Myers, under the management of N. L. 
Ziman, was settled on March 18. A com 
position was offered by Mr. Ziman and was 
accepted and approved by Elmer N. Powell. 
Mr. Ziman deposited the required amount of 
cash and distribution to creditors is to fol 
low immediately at the discretion of Mr 
Powell, referee. The firm will operate as 
before, use the same name and be under the 
same management and ownership. 

The recent radio and electric show which 
was held in Kansas City brought quite a 
number of jewelry merchants to the city 
from out of town and, incidentally, some of 


the local wholesalers have reported that 
many of these visitors signed orders for 


Spring stocks while here. Among those who 
were here during the show are: H. E. Kim- 
ber, of Excelsior Springs, Mo.; W. R. 
Pearce, Olathe, Kans.; J. V. Merchant, Iola, 
Kans.; C. W. Mitchell, of the Mitchell 
Jewelry & Music Co., Carrollton, Mo., and 
C. J. Benson, Lees Summit, Mo. 


H. S. Roberts, trustee for the Kassel 
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Jewelry Co., Kansas City, Kans., were , 
sell the stock and fixtures of the company 
at a public sale on Tuesday, March 24. y, 
composition was offered for the reason tha 
the amount of the priority claims are of ; 
total almost as large as the entire assets ¢j 
the company. The property to be sold om. 
sisted of jewelry stocks, amounting to $4,388 
and fixtures valued at $872, or a total ¢ 
$5,261.27. Liabilities total $28,796, including 
two priority claims totaling $4,400. Ty 
lederal government claims $4,000 for baci 
income tax and accrued penalties due jt, ani 
the county of Wyandotte claims $400 fy 
back taxes due. 

In accordance with the order of EF, R 
Adams, Kansas City, Kans., referee in ban} 
ruptcy, the stocks, fixtures, etc., of the My. 
ray Gift Shop, bankrupt, were sold last week 
to David E. Lipsky, of Kansas City, My 
the stock being removed by the purchase 
and the store closed. Assets of the shop ar 
said to have been about $4,000, and te 
trustee reports approximately $19,000 
creditors’ bills and a Government priority 
claim of $240. Creditors have little hope ¢i 
recovering anything unless enough of th 
outstanding bills of the defunct firm m 
be collected for a dividend to be paid from 
Outstanding accounts due the Murray Gif 
Shop are said to amount to approximated 
$4,600, none of which has yet been collected 

The bankruptcy case of Adelson-Chamber 
Jewelry Co. has been settled and I. J. Ade 
son is now sole owner of this store. Mr 
Adelson is said to have bought all of th 
stock of his former partners in the business 
Ilaving acquired the ownership, he offered 
composition of 331/3 per cent, 111/9 per 
cent of the total obligations of the firm t 
be paid in cash and the remainder of the 
composition to be paid on notes. This pla 
was accepted and the Adelson-Chamber 
store is again operating under that name 
Mr. Adelson now is sole owner of the Be 
nett store, in addition. He also recent! 
made a settlement with all of the creditor 
of the Adams Jewelry Co. and acquired ther 
stocks. Mrs. Adelson now is sole owner 0! 
the Roberts store. Mr. and Mrs. I. J. Ade: 
son have established a credit service in eat 
of their three stores, Adelson-Chambers 
Bennett’s and Roberts’, and are now offer 
ing their wares for sale to the public up 
both the cash and the time payment basi 
They report quite a little advance in the 
volume of business for the past week or ” 
days. 












































































Winston-Salem, N. C. 


A. Lefkowitz, of the Mears jewelry stot 
is on a buying visit to New York. 

L. L. Johnson, formerly of Petersburt 
Va., has accepted a position as watchmake 
with W. E. Lineback, this city. 

S. Ray Irvin, of the J. L. Young & 
store, left last week for Lancaster, Pi 
where he will take a special course at™ 
3owman Technical School. ; 

Fred N. Day has returned from Charlé 
ton, S. C., where he was an honor guest 
the South Carolina Retail Jewelers Associ 
tion during the convention. 
























The business of the late A. L. oe 
l:verett, Wash., has been sold to Henry * 
Fach. 
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R. H. Gregory, Lapeer, was in Detroit 
last week, where he called on wholesalers 
and manufacturers. He finds business favor- 
able in his territory. 

Irving Segal and Mrs. Segal went to New 
York this week, where the latter will sail 
on March 28 for Holland. She will pass a 
month at least with her parents. 

|. H. Ehrlich has gone to Battle Creek, 
Mich., for a 10 days’ vacation. He is get- 
ting ready for a busy Spring trade which 
he is anticipating for Detroit jewelers. 

E. W. Berg, a well-known member of the 
sales staff of E. H. Pudrith Co., has re- 
cently completed a new residence at Frazer, 
Mich. Mr. Berg travels throughout the 
State, and for a long time has found this 
point a convenient place of residence. 

Jose Winsen Co., manufacturing jeweler 
in the Liggett building, will move into his 
new quarters in the new Jewelers’ Court, 
April 24. He is planning a number of ex- 
pansions and improvements that will more 
effectively aid him in caring for his increas- 
ing business. 

George Loehr, of the Scribner & Loehr 
Co. wholesale jewelers in the Liggett build- 
ing, has returned from a brief vacation 
passed in Florida. A few days after his ar- 
rival he went on to Cleveland, where he vis- 
ited his parents over the week end. 

The Gleichmann Crystal Co., F. B. Gleich- 
mann, proprietor, manufacturer of watch 
crystals, will move into his new quarters in 
the Jewelers’ Court, April 1. He will have 
400 feet of floor space. He will make a 
specialty of cutting crystals of odd shapes. 
He expects to increase the number of his 
employes in connection with other expan- 
sions. 

\V. F. Broer, of the W. H. Broer Co., who 
operates a branch jewelry establishment in 
the Liggett building, has returned from a 
trip to Bermuda, and is now at his desk 
again at the main office in Toledo. He says 
it seemed almost like going into another 
world when, in a few days, he passed from 
delightful Summer weather into the Wintry 
atmosphere of the Lake region. 

The new Jewelers’ Court on John R. St., 
near Woodward Ave., that has been in the 
process of erection throughout the Winter, 
is rapidly nearing completion. Much of the 
interior finish has been completed. It is 
being visited daily by jewelers not only from 
Detroit, but those from other places. It is 
an ideal structure for this line of business, 
conveniently located and equipped with every 
modern convenience. 

Irwin Segal, of Jacob Segal & Co.,, 
diamond importers, has returned from New 
Orleans, where he met Al Klinger, the com- 
pany’s southern representative, and together 
they called on the trade in that section. Mr. 
Segal reports that Miller Bros., one of the 
‘inést retail jewelry establishments in New 
Orleans, has recently adopted the credit 
merchandising plan, and reports that it is 
Proving a most effective trade builder. 

Luths, Dorweld & Haller Co., one of the 
oldest and most successful wholesale jewelry 
‘stablishments in the city, has recently re- 
newed its lease in the Liggett building, and 
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is planning improvements and other features 
that will add to the attractiveness and con- 
venience of their sales rooms. A new en- 
trance will be constructed and other things 
done in the way of rearrangement, that will 
aid in more effectively displaying their fine 
stock. 

Harry Groves, president of the Wolverine 
Jewelers’ Travelers’ Club, has, through the 
organization’s secretary, Garner G. Sly, is- 
sued a communication regarding the coming 
State convention of the Michigan Retail 
Jewelers’ Association, in which he has this 
to say in part: “The 1925 Michigan Retail 
Jewelers’ convention will be held at the 
Hotel Pantlind, Grand Rapids, May 11, 12 
and 13. The association has again extended 
to our club the privilege of entertaining the 
jewelers on the last night, May 13. We are 
very desirous of making this a gala event.” 








Salt Lake City 


W. L. Boswell, repair man for H. F. Upp, 
Ogden jeweler and radio dealer, is dead at 
the age of 70. 

The Watch Shop is the name of a new 
concern located at 303-4 Utah Savings and 
Trust building. Repair work will be han- 
dled more or less exclusively. 

The industrial outlook in this section con- 
tinues excellent. The jewelry business as a 
whole is better than it has been at this time 
of the year for several years. 

J. S. Jenson, head of J. S. Jenson & 
Sons, S. Main St., is the guest of his son, 
H. O. Jenson, optometrist and formerly cf 
this city, at Santa Monica, Cal. 

The repair department of the Kertz’s 
Quality Shop, 25th St., Ogden, has been dis- 
continued. Sam Kertz, proprietor, said they 
would devote all of the space to the sales 
end of the business. 

The Primrose-Jolliffe Corporation in the 
Clift building, a wholesale jewelers’ supply 
company, has added a full line of Swiss ma- 
terials. H. F. Jolliffe, head of the firm now, 
said they were extending their territory. 

Clarence R. Parry, of Parry & Parry. 
Ltd., Keith-I:mporium building, manufactur- 
ing jewelers, has been selected director of 
publicity for the Wasatch Mountain Club of 
this city, an important outdoor association. 

The O. L. Eliason jewelry store at 20 E. 
South Temple St., purchased recently by 
A. H. Davis, graduate of the Veterans’ 
school of this city, is regarded as the oldest 
jewelry establishment in Salt Lake City, 
having been organized in 1869. 

President Irvine, of the Utah State Sen- 
ate, was presented with a gold watch by 
members of this branch of the legislature 
at the close of the session last week. The 
presentation was made by Senator J. W. 
Peters, of Brigham City. jeweler and optom- 
etrist. 

Milton Lester Roberts, 73 years of age 
and a pioneer jeweler of Pocatello, is dead, 
following a lingering illness. Mr. Roberts 
was connected with Owen & Bliss, of the 
Auditorium building, Pocatello, for many 
years. He was born in New York city and 
was prominent as a sportsman. 

H. F. Upp, proprietor of a jewelry store 
at 2476 Grant Ave., Ogden, has the distinc- 
tion, it is believed, of being the only jeweler 
in this State to operate a radio department. 
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Mr. Upp said he was doing well with radio, 
but one had to be cautious in buying, owing 
to the rather rapid improvements which are 
being made in equipment. 

Sidney Smith, chief of the local United 
States Veterans’ Vocational School in this 
city, reports the closing of the school after 
it had been open for more than three years. 
It was a training school for jewelers and 
watchmakers and turned out in all about 50 
finished workers in these lines, most of whom 
have taken positions in the west or gone into 
business for themselves. 

J. W. Peters, Brigham City, jeweler and 
optometrist, and John S. Lewis, head of the 
J. S. Lewis Co., prominent Ogden jewelers 
and optometrists, have returned to their re- 
spective cities and their regular vocations 
following a strenuous time in the 16th Legis- 
lature of Utah. Both sat in the Senate. It 
was not the first legislative experience of 
Mr. Peters, who is one of the best known 
State Senators in Utah, but Mr. Lewis 
served as a lawmaker for the first time. He 
introduced so many bills of major impor- 
tance, however, quite a large percentage of 
which were successful, that he has already 
established a reputation as a State legislator 
of the first rank. Mr. Peters was the 
author of the optometry bill which was 
signed by the Governor of Utah a few 
days ago. 








Minneapolis. 





Glynn Cremer, a jeweler at Red Wing,. 
has moved to La Crosse, Wis. 

Word has been received of the removal 
of J. E. Bigley & Co. from Tomah to La 
Crosse, Wis. 

P. L. Hanson, specialty salesman for S. 
H. Clausin & Co., has just returned from a 
two weeks’ trip to Chicago. 

S. A. Durgin, of Garrison, N. Dak., has 
moved to Underwood, in the same State, ac- 
cording to word received by Minneapolis 
wholesalers. 

G. E. Bierlein, of McIntosh, S. Dak., 
stopped in Minneapolis for a day before re- 
suming his journey to Kansas City for a 
visit with his father. 

Peter Johnson, Lakeville, Minn., is plan- 
ning on a change of location to Northfield, 
Minn. He was in the city a few days ago, 
making the rounds of the trade. : 

M. C. Sortungstad, Anoka, was a recent 
visitor in the city. E. G. Gerry, formerly 
connected with L. J. Zimmerman, Ladysmith, 
Wis., was also in Minneapolis recently. He 
is on a brief vacation at the home of his 
parents at Truman, Minn. 

The American Jewelry Co., 38 S. 7th St., 
has started a replevin action against Dolores 
Clark and the State Loan Co. to recover the 
possession of a diamond ring valued at $200. 
The hearing has been set for April 1, in the 
Hennepin County District Court. 

The death of Mrs. Joseph W. Miller, 42 
years old, who was formerly connected with 
the H. E. Murdock Jewelry Co., occurred at 
the family home, 3745 Twelfth Ave., a few 
days ago. She is survived by her husband, 
former city salesman for S. H. Clausin & 
Co.; a son, Robert; mother, sister and 
brother—all of Minneapolis. Before her 
marriage to Mr. Miller she was Wilhelmina 
Scharpf. 


































































































































































Wilbur Brown, New York diamond mer- 
chant, has been spending a few days in Los 
Angeles. 

William K. Sandberg, for several years at 
1405 S. Hill St., has moved to his new lo- 
cation, 723 W. 7th St. 

G. R. White, salesman for E. A. George, 
wholesaler, is in the north and reports that 
he is having a successful trip. 

Francis E. King, of the diamond depart- 
ment of Feagans & Co., has suffered a severe 
affliction in the loss of his mother. 

Jesse Measer, of the Berson-Measer 
Jewelry Co., is making a business trip 
through Arizona, New Mexico and Texas. 

E. V. Saunders, Pacific Coast representa- 
tive of the International Silver Co., has been 
here several days on his way home from the 
east via the Panama Canal. 

Louis A. Gautherot, president of the E. H. 
Pudrith Co., Detroit wholesaler who is tour- 
ing California, has left Los Angeles for San 
Francisco. He had previously been to San 
Diego. 

Louis S. Nordlinger and E. Bastheim and 
their wives went to San Francisco to attend 
the wedding of Frank Jeddis, son of Al- 
phonse Jeddis, which occurred in that city 
recently. 

Ralph Herzog, salesman for the Paul D. 
Walsh Co., is receiving congratulations from 
many friends on account of his recent mar- 
riage to Miss Elizabeth Wood, a popular 
young woman of this city. 

George E. Feagans is one of a number of 
prominent citizens just elected to the direc- 
torate of the Los Angeles Masonic Club, an 
organization which was incorporated three 
years ago with a charter membership of 
1,500. 

C. L. Runyon, Huntington Park, had a 
formal opening of his new store at 215 Pa- 
cific Boulevard, Saturday, March 15. He 
has installed new fixtures throughout this 
larger store, necessitated by his fast-growing 
business. 

C. E. Breckenridge, vice-president of the 
International Silver Co., has arrived in Pasa- 
dena for an indefinite stay. He is accom- 
panied by Mrs. Breckinridge and both are 
already feeling the benefit of the change of 
residence. 

D. George Goldberg, president of the 
George Goldberg firm, New York manu- 
facturer of white gold diamond mountings, is 
making his initial visit to Los Angeles with 
his new line of merchandise. Mr. Goldberg 
has been visiting the trade on this Coast for 
many years. 

Louis Levin and Joseph Culbertson, expert 
watchmakers in the Jewelers’ building, are 
negotiating with one of the largest corpora- 
tions in Los Angeles for the construction of 
a complicated electric recording instrument 
in connection with a timepiece. Their bid on 
the work is $1,200. 

Plans are under way to provide a still bet- 
ter vault service in the basement of the 
Jewelers’ building by which access will be 
possible to those who need it all day and all 
night. This new arrangement is being made 
with especial reference to the accommoda- 
tion of traveling men who may arrive at 


night. 
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Hulburd De Forrest, president of the Elgin 
National Watch Co., who, with his family, 
has been spending some time in southern 
California, having his temporary residence 
in Santa Barbara, is a frequent visitor here. 
This is his first visit to this section and he 
expresses much surprise and pleasure at the 
conditions here. 

Bernard Erb, 5618 Pasadena Ave., one of 
the older jewelers in Los Angeles, is lying 
in a hospital as a result of an accident in 
which he was hit by an automobile. His 
hip was broken and he is not expected to be 
able to leave the hospital before May 1. He 
takes his situation philosophically and says it 
is the first rest he has had in years. 

Frank Fraiberg, recently of Santa Monica, 
has bought the store of L. C. Tucker, Sierra 
Madre, about 15 miles east of Los Angeles. 
Henry Fraiberg and Henry Gregor will be 
associated with Krank Fraiberg in the store 
and the business will be carried on under the 
name of Fraiberg & Co. Before going to 
Santa Monica, Frank Fraiberg was in busi- 
ness in Sierra Madre for some years. 

The following are among the out-of-town 
jewelers who have been in Los Angeles re- 
cently to replenish their stocks at the whole- 
sale houses: I. I*. Bitterly, Santa Barbara; 
A. A. Goodyear, Santa Paula; Mrs. H. E. 
Fox, Jr., San Fernando; Walter E. Law- 
rence, Burbank; J. Posner and J. H. Blanch- 
ard, Ocean Park; FE. B. Lang and Mrs. M. 
I‘ornes, Venice; J. J. McEvoy and Charles 
Ii. Perham, San Pedro; R. C. Anderson, 
Long Beach; T. R. Canady, Huntington 
Beach; L. Asher, Santa Ana; H. E. Huff, 
Orange; I. C. Kendrick and A. J. Dutton, 
Anaheim; T. S. Lailey, El Monte; Leon 
Asher, Alhambra; George Bower, Upland; 
B. Goodstein, San Bernardino; C. W. Mid- 
dleton and Iéarl M. Wilkinson, Pomona 

The Woertendyke-Friedman Co. whole- 
sale jewelers’ supplies, 405 Jewelers’ build- 
ing, has been dissolved, Mr. Woertendyke 
having sold his interest to Clifford J. Ull- 
man. A new company under the name of 
Friedman-Ullman & Co. has been organized 
as successor to the former company. Mr. 
Iriedman and Mr. Ullman will call on the 
trade. Clyde Gessler has been placed in 
charge of the office and the material depart- 
ment. The new concern is planning to carry 
on the business on a larger scale and carry 
a larger stock. Mr. Woertendyke purposes 
to secure a limited number of jewelry lines 
for which he will travel through southern 
California and neighboring sections. He has 
retained office space with Friedman-UIlman 
& Co. 

A. G. Patterson, district manager of the 
Los Angeles district of the Pacific Electric 
Clock Co., San Francisco, has just com- 
pleted the installation of 11 systems in the 
public schools of Santa Monica. These 
clocks are operated by a battery of the float- 
ing recharge type. which does not charge 
the battery periodically, but instantly re- 
charges it when the slightest discharge oc- 
curs, which makes its operation as nearly 
perpetual motion, perhaps, as anything yet 
devised. This clock is of especial interest 
in California because of the fact that it was 
invented and is manufactured in this State. 
Mr. Patterson had installed similar systems 
in Santa Barbara, Ventura, Pomona, San 
3ernardino and several other southern Cali- 
fornia towns, and it has been selected for 
use in the big Edison skyscraper and for the 
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new police alarm station in Westlake Park in 
this city. 

Two hold-up men discovered a few days 
ago that S. J. Hahn, 103 W. 3rd St., is no 
a man to be trifled with. The men entered 
Hahn’s store and asked for a watch crystal 
When Hahn turned to get it, one of them, 
Hahn relates, thrust a revolver against his 
side and told him to “fork over.” Instead 
of doing so, Hahn grasped the man’s wrist 
and twisted it behind his back, forcing him 
to drop the weapon. The man attempted to 
strike Hahn with a piece of bicycle tire filled 
with metal, but Hahn grasped his wrist, 
meantime calling for help. Harry Smith, a 
citizen, heard the call and rushed in just in 
time to collide with the men, who had broken 
away from Hahn and was trying to escape, 
The noise attracted the attention of a mount- 
ed police officer, who jumped from his horse, 
rushed into the store and placed the would- 
be robbers under arrest. 

There was a good attendance at the last 
regular meeting of the Jewelry Crafts As- 
sociation. The time was taken up mainly 
by routine business, but a new departure was 
started by S. P. Dayton, who, after some- 
what extended remarks, proposed that the 
association adopt the plan of having an ad- 
dress at each regular meeting by someone 
prominently identified with the jewelry busi- 
ness or at least competent to enlighten the 
members on some subject of direct interest 
to them. This suggestion met with general 
approval and Mr. Dayton was appointed a 
committee to secure the speakers. He has 
secured G. G. Voege, manager of the G. G. 
Voege Co., formerly the Meyer & Talbott 
Co., as the speaker for the next meeting, to 
he held the second Tuesday in April. Mr. 
Voege had many years of experience in the 
retail jewelry business before becoming a 
wholesaler. 








Pacific Coast Notes 





J. D. Raper, Idaho Falls, Ida., has sold his 
business to Don F. Kugler. 

E. G. Capo, Tucson, Ariz., has suffered a 
robbery loss, estimated at $12,000. 

A good account of business in the Santa 
Clara Valley, and especially in San Jose, is 
given by Charles Weber, who has been visit- 
ing that section of the State of California 
for J. H. Spiro. 

Charles R. Oakes, jeweler of 460 12th St, 
Oakland, Cal., has assigned for the benefit 
of creditors to A. V. Davidson, manager, 
western division, National Jewelers Board 
of Trade. The stock and fixtures were sold 
on March 14. 

C. E. Phillips, who has conducted a jewel- 
ry store in Pasadena for a number of yeafs, 
has opened his new branch store in Lamanda 
Park. In addition to jewelry lines, he ' 
carrying silverware in his new branch an 
has also put in a line of radio goods. 

The firm of Crabtree & Son, jewelers 4 
optometrists, has had a successful opening 
business. This new store is at 422 W. Ye 
kima Ave. Yakima, Wash. The jewelty 
repair work for the firm is being hand 
by C. T. Crabtree. His father. I. H. Crab- 
tree, who at one time had a jewelry store! 
Everett, Wash., is handling the optical work. 








A. E. Kaiser has purchased the Glyn 
Cremer jewelry store at Red Wing, Minn. 
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J. Harvey Wattles was a recent visitor in 
Pittsburgh. He continues to make his home 
in Washington, D. C. 

Francis J. Keating, of the Grogan Co., 
accompanied by Mrs. Keating, has gone to 
Palm Beach for a protracted stay. 

It has been definitely decided by the trade 
extension committee of the Chamber of 
Commerce of Pittsburgh, to tour eastern 
Qhio and northern Pennsylvania by special 
train, May 25 to 28. It is expected that the 
usual crowd will make up the party, which 
will travel by its own special train. 

Grafner Bros. are all ready to move into 
their new quarters on Liberty Ave., opposite 
their present place of business, Saturday of 
this week. They expect to make the change 
without any particular confusion in the 
operation. Much of the merchandise can be 
carried across the street, without the neces- 
sity of loading it on wagons. 

The Pennsylvania-New Jersey credit con- 
ference will be held here April 21 at which 
time Pittsburgh will launch its campaign 
against commercial fraud in this section. 
Secretary James J. Davis, of the Department 
ot Labor, will be one of the speakers on that 
occasion as will J. H. Tregoe, secretary of 
the National Credit Men’s Association. An 
elaborate program is being prepared by the 
Pittsburgh Association for that event and 
some questions of real business moment will 
be discussed. 

The house of Barnett Davis, 205 Park 
building, has recently added Harry L. Millar 
to its sales force. Mr. Millar is well known 
to the trade in the middle western States, 
especially in Michigan, having lived in De- 
troit for years as representative for some 
of the largest jobbers in the country. Mb). 
Millar has already assumed his new duties 
and expects to see his friends among the 
trade in the near future. In his new venture 
he will carry a complete selection of loose 
gems of every description. 

The John M. Roberts & Son Co, expect to 
move into its new building on Wood St., near 
Diamond St., about April 15. Already the 
firm has installed some of its safes in the 
structure. But there has been some delay in 
the matter of receiving materials for the 
completion of the establishment, which is to 
be “the last word” in building construction 
for a jewelry store in this city. There is an 
unusual amount of interest being taken in 
the formal opening of this establishment. 
The store will, as in the past, carry a general 
line of merchandise, associated with the 
Jewelry business. 

Pittsburgh jewelers are very much inter- 
ested in an auction bill which has been pre- 
sented to the Pennsylvania Legislature re- 
quiring auctions to take out a license before 
they can do business. There has been much 
complaint in Pittsburgh because of the man- 
ner in which auctions are run, and it is be- 
lieved that if the measure now up before the 
Legislature js passed, it will do much to 
temedy the matter. Some of the jewelers 
here already have wired their representatives 
at Harrisburg, requesting their support of 
the measure, in the interest of the business 
men who do a legitimate business. 
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C, Glen Sipe, of the house of Sam F. 
Sipe, has been appointed chairman of the 
jewelers committee of the campaign com- 
mittee named to gather $10,000,000 for the 
52-story “Cathedral of Learning” which the 
University of Pittsburgh will build, as a 
monument to Pittsburgh’s manufacturing 
greatness and achievement. “Billie” Jones 
is the vice-chairman, representing the whole- 
sale part of the industry, he being of the 
W. J. Johnson Co. Emanuel Grafner, of 
Grafner Bros., is a member of Isaac W. 
Frank’s committee, which will comb the 
business section of the community. The cam- 
paign starts soon and it is expected that the 
business interests of Pittsburgh will do their 
share in putting the gigantic undertaking 
through. 











J. T. Lacey, a watchmaker, has estab- 
lished a shop at 1909 W. Morris St. 

Leo Krauss Co., Indianapolis, has been in- 
corporated with a capital stock of $25,000, 
to deal in jewelry. The directors are Rose 
Krauss, Isadore Sector and Bert B. Gold- 
berg. 

Asher W. Gray, of Gray, Gribben & Gray, 
local jewelers, has just completed a new and 
elegant home at 121 E. Maple Road Boule- 
vard, in the heart of the best residential dis- 
trict of Indianapolis. 

Harper J. Ransburg, Indianapolis manu- 
facturer of cut glass and jewelry novelties, 
was one of the members of the Indianapolis 
Rotary Club who recently went to Columbus, 
Ind., to aid in the installation of a newly 
organized Rotary Club there. 

Word has been received in Indianapolis 
of the death of Hinson Gray, 90 years old, 
of Madison, Ind., father of Ashur W. Gray, 
of Gray, Gribben & Gray, jewelers, 151 N. 
Illinois St., Indianapolis. Four other sons, 
all of Indianapolis, survive, in addition to 
four daughters. 

As this is written, local jobbers are anx- 
iously awaiting word from southern Indiana 
and southern Illinois concerning losses to 
jewelry establishments in the tornado zone. 
Up to the present time there has been no 
actual word received of loss to stores, but 
some undoubtedly has occurred. Lines of 
communication are disabled in the cities 
worst hit and information is hard to secure. 
Local jobbers do a big business in southern 
Illinois, as well as Indiana. 

At a recent mecting of the Terre Haute 
Association of Window Display Men, at 
Terre Haute, held at the clubrooms of the 
association at 63014 Wabash Ave., March 19 
was selected as the date of the Spring win- 
dow display night. The organization had 
been busy for some time planning an ac- 
tivity of this kind, and expects by the pro- 
motion of such nights in Terre Haute to 
improve the window displays of the mer- 
chants of that city, many of which have al- 
ready attracted merchants in surrounding 
cities within a large radius. The clubrooms 
at the location mentioned contains a full- 
sized window used for display purposes, and 
the different firms take turns in offering 
demonstrations of this kind. 


Mike Spiro is traveling through the San 
Joaquin Valley for Mayer & Weinshenk. 

After visiting the factories he represents 
for the Pacific Coast, William S. Fulton is 
returning from New York. 

A decidedly upward trend in business is 
reported by M. Schussler & Co. Henry 
Tandsberger is in the San Joaquin Valley 
for this firm at present. 

The San Francisco trade has learned with 
deep regret of the passing away of Harry 
Jacoby, of Oroville, Cal, who died on 
March 1], after a brief illness. 

Henry J. Fuller, chairman of the board of 
directors of the Gorham Co., is expected 
here in the course of a western trip. From 
San Francisco, Mr. Fuller will go north, it 
is believed. 

C. D. Hunt, a leading jeweler of Twin 
Falls, Ida., arrived in San Francisco on 
March 17 to attend the wedding of his 
daughter in Berkeley, the University city 
of the Bay region. 

A long Coast trip, which will not end till 
May, is being taken by J. E. Summers, Coast 
representative of the Jubel Ring Mfg. Co. 
The factory here has been very busy since 
the beginning of the year. 

Ira W. Smith, manufacturers’ representa- 
tive who resides in Los Angeles, has been 
here. Other visitors include J; P. Wrayton 
of Allsopp Bros., Newark, N. J., and Bern- 
ard West, also of New York. 

Among the retail jewelers visiting the 
trade during the past few days were Arthur 
G. Prouty, Napa, and J. B. Joseph, Salinas. 
Dave Burnett, Portland, Ore., and Morris 
3urnett, Aberdeen, Wash., after visiting 
their brother, Louis, of Burnett Bros., in 
this city, for a few days, have left for their 
homes in the north, 

One of the fashionable weddings of the 
season was that of Frank Jeddis, of the Al- 
phonse Jeddis Co., and Miss Claire Bloch, 
daughter of Mr. and Mrs. Louis Bloch. The 
wedding took place on the evening of March 
14, in the presence of several hundred rela- 
tives and guests, the Italian room and the 
ballroom of the St. Francis Hotel having 
been lavishly decorated with flowers and 
shrubs for the wedding and the supper 
which followed. Among those present were 
Mr. and Mrs. E. Pastheim, who had come 
from Los Angeles to be present. 

The Down Town Association of San Fran- 
cisco is sponsoring a tour in Mexico, taken 
by a large number of its members. On ar- 
rival at Mexico City, the members of the 
excursion were ceremoniously received by 
President ‘Calles and his cabinet and a com- 
mittee of Down Towners, headed by Direc- 
tor General Frank E. Carroll, left with the 
President, as a memento of their visit, a solid 
gold medal, designed by Haig Pattigan and 
made by Shreve & Co. The medal was en- 
sraved with a suitable inscription expressing 
good-will and the reverse side bore, in re- 
lief, the city hall of San Francisco and the 
city’s arms. 








The Moore-DeGrazier Co., wholesale 
jewelers and diamond importers, are now 
located on the second floor of the New 
Santa Fe building, at Dallas, Tex. 
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COMMUNITY 
AND 
SWISS WHOLESALE JEWELERS STERLING 
WATCHES SEND FOR OUR CATALOG SILVERWARE 
720-722 PENN AVENUE | PITTSBURGH, PA. 





With a Complete Line of 


WATCHES — CLOCKS — JEWELRY 
SILVERWARE -- MATERIAL AND SUPPLIES 


We Are Prepared to Serve the Trade 
HEEREN BROS. CO. 


Pittsburgh, Pa. 












“Vv. T. F.” WHOLESALE 
Mise hl Diamonds, Watches, Jewery | Martin Gluck & Sons 


a Cc K O WW N 9 Watchmakers’ and Jewelers’ Supplies 718 Penn Ave. Pittsburgh, Pa. 























Removal Notice 












After April 1st we will be located at 


818 Liberty Ave. (2nd Floor) 


More commodious quarters. One of largest selling floors in the 
country as well as one of the largest and best assorted stocks. 


GRAFNER BROS. 


PITTSBURGH, PA. WHOLESALE JEWELERS 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tue 
JEWELERS’ Crrcutar regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 














Remodelling Old Wedding Rings 
Profitable Now 


A Little Suggestion Gets the Business 





Written Expressly for The Jewelers’ Circular 














HE remodelling of old wedding rings is 
profitable today, but it is an oppor- 
tunity that the jeweler of another generation 
will not have. Each year fewer and fewer 
wedding rings of the old, plain, yellow gold 
band variety will be worn, as the old brides 
disappear before the march of time. Today 
the jeweler has an opportunity to secure this 
profitable business, each year it will be 
harder and harder to get. As the brides of 
yesteryears grow older, the desire to have a 
changed wedding ring will gradually grow 
less. Today is the jeweler’s opportunity for 
business. 
with facilities for doing this 
business in their own workshops, and those 
with no such facilities, may cash in on this 
business. Manufacturers have facilities for 
doing this class of work for any jeweler; in 
fact, some specialize along that line and 
make it possible for the jeweler to secure 
this additional profit. 

The use of platinum and white gold, of 
decorated wedding rings, of jeweled wed- 
ding rings has come to stay. With the pass- 
ing of the old and the introduction of the 
new, the brides of other years have come to 
‘ivy the rings of their more fortunate 
younger sisters. The jeweler should see that 
he profits from this envy. What is more, 
: should foster it, and he should create a 
“sire in every woman for the more modern 
ring, 


Jewelers 


a That is his business. 

If it were not for sentiment in connection 
with the wedding ring, it is just possible that 
women would be buying, or having bought 
lor them a new wedding ring every year or 
. This sentiment in connection with the 
ing that was actually used in the perform- 
ance of the ceremony is standing in the way 
o many sales—hecause the jeweler does not 
i his customers of the possibilities of 

modelling the old ring into more modern 
“gE correspond and harmonize with 

"e tings being purchased so extensively 
howadays, 





Once let the average modern woman know 
that her old ring—the actual old ring she 
loves best of all her possessions, yet is often 
ashamed of—can be remodeled, and the busi- 
ness of remodelling will grow to profitable 
proportions everywhere. 

Advertising in newspapers, by letters, by 
circulars, by folders and through window 
displays will assist the jeweler to get this 
business now, before the time comes when 
there will be few, if any, rings offered for 
remodelling purposes. The campaign for 
this business should be pushed this year to 
the utmost. It means additional profits. 

Along with the coming campaign for busi- 
ness in wedding rings for this year’s June 
brides, this campaign for business in re- 
modelling can be carried on. It can be pre- 
sented constantly throughout the year, and 
should be, for now is the most propitious 
time of all for doing so. 

The advertising of the remodelling of old- 
fashioned wedding rings should reach out in 
two chief directions. One, to the old bride 
(forgive the expression), and the other, to 
the old lover who gave her the ring. There 
is a third, of course, but it is less likely to 
produce as much business, but it is one that 
should not be overlooked. That is the appeal 
to the children to have the mother’s ring 
modernized to correspond with changed con- 
ditions. They will have considerable weight 
in securing the consent of the mother to hav- 
ing it done, and to getting the father to act 
on the suggestion. 

“Comparisons are odious,” says Shake- 
speare. They are; therefore, in this particu- 
lar case, they should be used freely. The 
simplicity of the yellow gold band suffers in 
comparison with the modern platinum deco- 
rated ring. The weight and size of the old- 
fashioned ring suffers equally in comparison 
to the modern smaller rings. Window dis- 
plays can be employed to make these com- 
parisons, and the jeweler who makes him- 
self adept in comparisons of this nature 


will get the business which he desires. ° 

The following simple suggestions can be 
worked out to a satisfactory conclusion by 
most jewelers. The ideas indicated are all 
worth using to the utmost. 

The following appeal to the husband shows 
him a way of making his wife happier : 

You made HER happy when you put 
a ring like this on her finger: (Old- 
fashioned yellow gold ring.) You can: 
make her happier by having it modern- 
ized into one like this: (New modern 
decorated ring.) 

In advertising the rings are to be pic- 
tured in the text. lf this is used as a win- 
dow advertisement, the two rings can be‘ 
shown in natural size and color. 

Another way of reaching the husband is 
by the following appeal: 

You gave your wife a ring like this 
on her wedding day: (Old Ring.) 
But doesn’t she wish she had one like 
this (New Ring) today? The old ring 
can be made over like the new and still 
be the same original ring. 

Every opportunity of displaying made- 
over rings should be taken advantage of. 
This can be done without stating whom the 
rings belong to, if the parties have any ob- 
jection. In fact, they will be the greatest 
boosters of “the new ring out of the old one” 
idea. Many orders will come from their 
recommendations. 

The anniversary of the wedding day can 
be made to spread its appeal through a let- 
ter mailed to husbands before that date ar- 
rives: 

Your Wedding Anniversary— 

Does it puzzle you what to give her 
this year? Perhaps she has most 
everything she wishes. Why not have 
her old wedding ring remodelled into 
the new style. She’d appreciate that. 
Most women do, but fear to say any- 
thing about it from sentimental reasons. 
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To any rated Jeweler ( 
part payment department. 
particulars. 


(only one Jeweler in a town or city) who desires to add a 
Will not interfere with his cash business. 


Buffalo Jewelry Mfg. Co. 


“The Mail Order House” 


501 Washington St., BUFFALO, N. Y. 
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swept the country! 
Schickerling Tubes as a side’ 
line. A big, popular seller and 
a superior tube. 
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SIMSON BROS. 
FINDINGS 


To Manufacturers 
Only. 


Office and Factory 


125 Canal St., New York 
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Buy for Less— 


VALUE BELLS 
guaranteed merchandise 
at prices that are the talk 
of the trade. Write for a 
sample copy, and we'll put 
your name on our mailing 
list. 


offers 








AISENSTEIN-WORONOCK & SONS, Inc. 


20-22 Eldridge St. Established 1885 New York, N. Y. 
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Schickerling 
triumph— 
Retail price 
Atlast! Astandard base5 
volt tube consuming only 
16/100 amp Combined De- 
tector - Uscillator- Ampli- 
fier. A great economy 
for multi-.ube sets. 
RETAIL PRICES OF 
OTHER MODELS 
5 Volt — 4% amp. 
Standard Base 
abet S-200 Detec- 


Model S-1600 
The newest 4 


oe eo 8 8 wt We 


Mode 21 S-4000 Detec- 


tor Amplifier .. 3.00 
Model S-700 Special 

Oscillator & Pow- 

er Tube for all 

Multi-Tube sets. 7.00 


3 Volt—1/10 amp. 
Miniature Base 
Model S-6 Detec- 
tor Amplifier . . $3.00 





Look into this idea! Steady, all-year 
round profits, and no big invest- 
ment tied up. Write or wire to 


ALFRED SCHICKERLING 
Vice-President of 


SCHICKERLING PRODUCTS CorP. 
Jewelers Bldg., 36 W. 47th St., 
Factory: 401-7 Mulberry St., Newark, N.J. 


SCHICKERLING 


RADIO TUBES 


With the Stabilizing Triangular Plates 


Wrapped with every Schickerling Tube is 
a 1oday written guarantee. No othertube 
protects you and your customers so fully! 


New York 













































ITALIAN SILVER FILIGREE 


Chokers, Necklaces, Bracelets, 
Earrings 


Also in Matched Sets 


Exclusive Styles in All Finishes 


BORRELLI & VITEL 


366 Fifth Ave. 








Lit. 


New York City 
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Why not ask her if she wouldn't like 
to have the old yellow band that binds 
you together, with its symbol of love, 
remodelled into a modern band that is 
more appropriate for wear with her 
other jewelry. 

The latest idea is to have the old ring 
reduced in size and incased in a shell of 
platinum beautifully decorated. The 
inscription on the inside of the ring, if 
any, are not touched, and remain as in 
the original ring. 

Just drop in some time and let us 
talk it over. We will be glad to show 
you how the work is done and to quote 
prices for the various types of rings. 


The following appeal can be universally 
ysed with good results: 


Times Change Styles— 

In wedding rings as in everything 
else. Ten years ago the plain yellow 
gold band corresponded with the jewel- 
ry worn then, today it looks odd, if not 
out of place, alongside of the platinum 
rings women wear. Sometimes a wom- 
an has to lay aside the wedding ring so 
as not to appear at a disadvantage, but 
it gives her a heartache every time she 
takes her wedding ring off her finger. 

The original wedding ring is price- 
less in the eyes of every wife. She 
will never consent to giving it up, but 
she will be glad to know that it can be 
modernized and made to conform with 
the later styles of jewelry. The old 
ring can be encased in platinum and 
decorated with carvings, set with jewels 
and in other ways made most beautiful, 
and yet be the same old ring. 


Here is another appeal that will reach a 
certain class : 


Is your wedding ring worn thin? 

It is your most precious possession 
and should be treasured as such. Would 
it not be a good idea to have it encased 
with a platinum shell that will at once 
preserve it and make it more harmoni- 
ous with the modern jewelry you pos- 
sess ? 


Here is a thought for another appeal: 


Modern Alchemy— 

We are changing gold rings into 
platinum rings today. Old-fashioned 
wedding rings—the most treasured pos- 
session of a wife—are being changed 
into modern wedding rings by the addi- 
tion of platinum, and, either decorated 
or bejeweled. The original ring is re- 
tained in the new ring by a process that 
is the acme of the jeweler’s art. Old 
inscriptions on the ring are left as 
originally engraved. Isn’t it wonder- 
ful? A new appearance to the same 
old ring! 

And it is most satisfying to women 
with modern rings to wear, because the 
old ring can be made to match and har- 
monize with the new. 


The foregoing advertising ideas can be 
worked into newspaper advertisements, win- 
dow cards and letters. The latter advertis- 
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Jewelers’ Merchandising Calendar 








Up-to-the-Minute Suggestions for the Progressive Jeweler 


Written Expressly for The Jewelers’ Circular 

















A-P-R-I-L 

PRIL, with thirty -dayspis*thefeurth- 

month of our calendar year. The name 

is derived from the Latin word Apprilis, 

meaning “open,” for it is the opening and 

the hopeful period of the year when buds 

and flowers begin to open and blossom forth. 

The name is also applied to a state of emo- 

tional inconstancy, from the frequent alter- 

nation of showers and sunshine during the 
month. 

Symbols and Sentiments 


ESMaMC GOS ioc esas Scoisaomaeuese Topaz 
GUATdian) ANGE! ociccesicncuseosas Ashmodei 
SSPCCIal AAPOSUC ..acatccwscesse die Philip 
EQOTACA SI So oa eG oorceesbwek Taurus 
OVETIMNE RF IANeE 5-55 csewssciesioas.cledtic Venus 
PEGE AIM OIOED sissies ohesetewasieaine eee Red 
eo Ris rs erates ateasials Daisy 
Birthstone 


Diamond, Symbolizing Innocence. 
“Innocence, repentance—sun and shower— 
The diamond or the sapphire is her dower.” 


Anniversaries and Holidays 


1. All Fool’s Day. 

5. Palm Sunday. 

10. Good Friday. 

12. Easter Sunday. 

12. Halifax Independence Resolution 
(North Carolina). 

13. Thomas Jefferson’s Birthday, 1743 


(Ala., Fla., Ga., Miss.). 

19. Patriots’ Day (New England). 

21. Anniversary of Battle of San Jacinto 
(Texas). 

26. ‘Confederate Memorial Day (Ala., Fla., 
Ga., Miss.). 

27. Arbor Day in several States. 

Admission Dates of States 

28. Maryland, 1788. 

30. Louisiana, 1812. 

30. Hawaii, organized as 
United States, 1900. 


April Selling Keynote 

Style and New Things will continue to be 
the selling keynote during the month. The 
Style appeal will prove attractive and will 
reach its greatest peak of effectiveness at 
Easter. New commodities of every descrip- 
tion will be in demand and retail effort 
should be concentrated on sales of new 
things. 


Territory of 


April Slogan 

Something New Tor Easter—Make It 

Jewelry That Lasts. 
Symbols for April 

Spring.—Bright flowers and foliage, sing- 
ing birds, butterflies, apple blossoms, almond 
blossoms, peach blooms, etc. 

Easter.—Ecclesiastical | Symbols.—Orna- 
mentation symbolizing religion and places 
of religious worship, church architecture and 
furniture, Gothic arch, stained wnidows, pul- 
pits, pew ends, altars, pipe organ, cross, cru- 
cifix, rosaries, Bible, book marks, etc. 


Easter—Popular Symbols.—Easter Lily, 
Rabbit, Chick, Easter egg, dove, etc. 

W eddings.—Brides’ wedding scenes, 
bride’s bouquet, orange blossoms, wedding 
cake, heart, dove, cupid, etc. 

In Memorium—Wreath of Bay Leaves, 
Evergreen sprays, palms, purple ribbons and 
national colors, flags, shields, and other pa- 
triotic symbols. 

April Fool.—Fool’s cap, clown, hat, dis- 
closing brick, purse, with string tied to it, 
etc. 

Appropriate Selling Events 


Birthstone Campaign. 

Diamond Sales. 

Easter Stationery. 

Easter Jewelry. 

Confirmation Gifts. 

Church Goods for Easter Gifts. 

Easter Wedding Gifts. 

Gifts for Pupils Returning to Colleges. 

Fountain Pens and Pencils. 

Watch Sales (Special Easter). 

Spring Jewelry Fashions. 

Silverware Sales for Easter Festivities. 

Fine China and Glass. 

Household Utilities, Electrical and Other- 
wise. 


Suggestions for Using the Calendar 


It is impossible to list all the selling events 
that may appropriately be brought into 
prominence during the month, but from 
those mentioned the jeweler will see the pos- 
sibilities of specializing to some extent on 
lines that are in demand for the special oe- 
casions that are taking place during April. 
Wise King Solomon said, “There is a time 
for everything,” and the jeweler being a 
watchmaker at heart should recognize this 
wise old man’s statement. There is a time 
for selling every line the jeweler stocks and 
that is the best time to sell them. 

The calendar merely opens the possibili- 
ties of going after business at a time when 
that business is likely to be at its best. 
Watches are salable at all times, but not 
watches for students returning to college. 
An awakening of the parent’s mind to the 
favorable opportunity to present a watch to 
son or daughter widens the field of possible 
sales. Many other channels of business may 
be opened by the proper use of the magic 
word, “Easter.” 

April is an exposition month of new lines 
of merchandise. New styles and fashions in 
wearing apparel fill the thoughts of the fem- 
inine public to the exclusion of many other 
thoughts. The jeweler that jumps in with 
his advertising of new fashions in jewelry 
at the psychological time is sure to be well 
repaid for his efforts. Fashion advertising 
can be carried to far greater lengths than 
ever before because fashion is dictating styles 
in jewelry now. Let’s all help push the fash- 
ion appeal to its logical end—sales. 

A Fashion Show is not beyond the possi- 
bilities of the jeweler, either in conjunction 
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with other lines of mechandise and other 
merchants, or singly and alone. Window 
displays showing the new lines—which must 
be absolutely new and the very last word in 
style, together with fashion advertising in 
the newspapers and by mail—will help won- 
derfully well in awakening the public mind 
to fashion in jewelry. 

The Easter wedding, and all weddings, af- 
ford the jeweler special opportuities in dis- 
play and advertising. It has been shown that 
the June Bride is not alone, but that the 
April Bride, the May Bride, and other brides 
are of almost equal number, and certainly 
are as important. Let’s not forget the brides 
of April. 

Easter is an ecclesiastical festival. Many 
devout church people are drawn closer to the 
church at Easter than at any other period of 
the year. This is especially the time to offer 
church goods in suitable settings and in a 
manner to effect sales. Gifts for Easter, 
Gifts of church goods for Easter are logical 
lines to advertise strongly. 

The jeweler should absorb the April 
Slogan offered in the calendar—and pass it 
on to his customers. He can make it read 
like a question and answer for the benefit of 
his customers, if he chooses, thus: 

Something New for Easter? 

Give Jewelry that Lasts. 

In the southern States, commemorating the 
memorial of the soldier dead, the jeweler 
should show his remembrance in his window 
displays. The possibilities of doing this with 
little effort and expense are large. 

The diamond is a perennial source of sales, 
but being the birthstone of April-born offers 
additional opportunities for merchandising 
this gem. Here is a birthstone worthy of the 
name, and the jeweler should emphasize the 
birthstone idea strongly during the selling 
campaigns of April. 

The sunshine of Spring is taking the pub- 
lic out-of-doors earlier every year, since the 
motor has come into the running. Motorists 
need special jewelry, veil pins for the ladies, 
wrist watches for men, bouquet holders for 
the car, and ad infinitum. Don’t let the least 
opportunity get away from you if you want 
business. ‘There’s a saying of the writer’s 
old grandmother that often comes to mind, 
when sales in the store are thought of. It 
is this: “Many a mickle makes a muckle.” 
Translated into modern American this means 
“Every little sale helps to add to the bank 
account.” 

Cameras and supplies are handled by some 
jewelers. Now is the time to open the shut- 
ter and make an exposure of the camera 
stock. Cash in on the pastime. Prove to 
the prospect the pleasures of records of 
pleasure trips, and press the bulb hard on the 
benefits of getting the early pictures of the 
season. Show a few local photographs of 
scenes and celebrities in the window with the 
camera display. These pull hard at the heart 
strings and the purse strings as well. 

The jeweler can do a lot towards making 
business better each month by a tie-up with 
the particular events of the month in his 
window displays. Easter is the prominent 
event of April, but his window should be 
made ‘to tie-up with as many other special 
events: appropriate to the month as _ possible. 
The symbol is used largely in window dis- 
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RETAIL jewelry firm of Greensboro, 

N. C. (Schiffman Jewelry Co.), has 
sent out the following letter to other 
jewelers: 

It is our present purpose to inaugu- 
rate a convenient payment plan on dia- 
monds and watches April 1, and we 
are writing you for a brief sketch of 
your experience with this phase of the 
jewelry business. 

To us, the most essential points are 
as follows: 

I—(A) Percentage of initial payment 

requested. 
(B) Terms on balance. 

2—Rate of interest charged on de- 

ferred payments, 

3—Method of recording and account- 

ing. 

4—Results obtained. 


5—Any other information that may 

be of value to us. 

We will appreciate your reply in the 
enclosed envelope .as early as con- 
venient. Rest assured that we shall be 
more than glad to reciprocate at any 
time. 

Thank you. 


The number of jewelers who are going 
into the instalment business seems to be in- 
creasing. A jeweler who has been engaged 
in this business for several years, sometime 
ago announced that his losses were only one- 
quarter of one per cent., which report will be 
rather astonishing to many who believed the 
losses were much greater. The same firm 
reported that only five per cent. of the goods 
sold were returned or repossessed, and that 
the greater part of this merchandise con- 
sisted of wedding presents, which were ex- 
changed. 

It is a mistake to put too high a mark-up 
on goods sold on the instalment plan. The 
overhead must be known and a mark-up 
fixed that will produce the maximum amount 
of sales. A very successful jeweler whose 
instalment sales are quite large, makes no 
variation at all between the price for goods 
sold on the instalment plan and those sold 
for cash. His mark-up is approximately 60 
per cent. 

While these figures agree with the experi- 
ences of a number of other instalment 
dealers, the inexperienced man should not 
be over optimistic or over-confident, for the 
instalment business requires skillful han- 
dling. A natural merchant can start such a 








play to give the atmosphere of the event to 
the merchandise displayed. Tell the people 
a line of goods is appropriate for Easter 
gifts and they will sell. Show them that 
they are appropriate by adding the well- 
known and recognized symbols to the display 
of merchandise, and they will sell—easier. 


business and proceed successfully while 
others will find much time and study neces. 
sary before they become particularly success. 
ful. As all men are not adapted to become 
expert lawyers or expert accountants, s09 
all men are not equally adapted to this work. 
A number of conditions must be taken into 
consideration before engaging in such busj- 
ness. The merchant should consider the 
conditions in his own city, the attitude of 
the people towards himself, whether he has 
their confidence or not and if not the ex. 
penditure necessary in order to get that 
confidence through the aid of good-will by 
advertising, both direct and indirect, the 
possibility of getting out of town trade, and 
the buying power in all of the differer 
places which he intends to reach, the maxi- 
mum price which he should feature, the kind 
of articles which he should feature and the 
prices which he should quote, the procedure 
for collecting from delinquent payers, the 
amount of capital which he will have to tie- 
up, and the length of time which it will 
be dormant or at least unproductive for him, 
These, and many other phases of the busi- 
ness must all be carefully considered, The 
aggressive merchant with advertising ability 
and with genuine, business-producing ideas 
will undoubtedly achieve much success in 
this line. 

A great many different -methods are used 
to bring prospects into the store. One firm, 
a short time ago, resorted to the unique 
method of advertising eggs at prices lower 
than they could be bought at any grocery 
store or dairy in the entire city. The eggs 
were featured in a large newspaper an- 
nouncement and the idea was emphasized 
that the jeweler was really endeavoring to 
help the public secure a necessity, at a re- 
duced price. This unique plan pulled busi- 
ness to such an extent that it took several 
policemen to take care of the crowds, The 
result was that a large percentage of those 
who were brought in by the advertising of 
a very essential food, went out with both 
eggs and diamonds, having purchased the 
latter on easy terms, when they would prob- 
ably not think of buying diamonds, at least 
at the time, for cash, which would be far 
beyond their means. 

A seasoned instalment jeweler gets 20 pet 
cent. cash when he sells and divides the 
balance up into ten equal, monthly payments. 
Another man gets as much as 40 per cent 
or, as he said, as much as he can in the 
beginning, and always proportions the bal- 
ance over a period of about 10 months. 
The diamonds which he sells average about 
$200 each. He finds this price a popular 
one, and one at which he can make a large 
number of sales. Even $300 he has found 
not prohibitive. Watches can readily be sold 
on the instalment plan and jewelers do not 
take advantage often enough of the oppor 
tunity to suggest a new watch when a mal 
brings in to be repaired an almost worthless 
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watch, often one which he has carried for 
30 years or more, 

The Trade-In Watch Selling Plan 


The “trade-in proposition” is a good one. 
A well-known jeweler showed the writer a 
large drawer filled to the top with old watch 
movements. “When a man comes in to have 
an old watch repaired,” said he, “I always 
suggest, provided of course the watch has 
not seen its best days and is not a par- 
ticularly good make, that he buy a new 
watch. I tell him I will take his old watch 
in exchange. He asks me how much I will 
allow him. If the case is gold I will allow 
him the old gold value. The price to be 
allowed for the movement often forms the 
chief dickering point on which we find it 
hard to agree. 

“Most watch owners have an exaggerated 
idea of the value of their old watches, as is 
quite natural, for they have a sentimental 
attachment for them. 

“When a customer asks an outlandish 
allowance for his watch I open this huge 
drawer and invite him to ‘take a_ look’ 
at this heap of old watch movements. 
Then I tell him in popular, understandable 
language, all about the wear on watch pivots 
after many years, the effect of bad oil, all 
about the troubles which ensue from the 
watch-owner’s carelessness in not having the 
watch inspected and oiled when it needs oil- 
ing, and I impress upon him that the jeweler 
himself is the one to determine when this 
is necessary. 

“T tell him about the great wonders of the 
escapement and the amount of engineering 
necessary properly to build a watch that will 
keep accurate time, about the watch having 
become so familiar to the average man as 
to breed contempt, and about the latter’s 
failure to appreciate the combination of 
brains and wealth invested in the modern 
pocket watch, the like of which no king of 
the medieval ages ever possessed. 

“T tell him something about the history of 
watchmaking in this country and abroad, 
about the difficulty to get watchmakers who 
know the theory and practice of their pro- 
fession, about the differences between watch 
repairing and automobile repairing, about the 
great sense of pride that comes from carry- 
ing an accurate, modern watch, about my 
love for my work and my desire that he visit 
me often and let me look over the new watch 
which I am about to sell him, impressing 





upon him that his satisfaction means my’ 


satisfaction, and you can believe me that I 
make a sale to this man. Not only to him, 
but to every real friend that he has, and 
when he or his friends want to buy merchan- 
dise, they come right here instead of going 
into a department store or some other place 
for a price consideration. 








Hogan: “’Tis a fine lad ye have there. 
magnificent head an’ noble features. 
Could ye let me have a couple av dollars?” 
Grogan: “I could not. ’Tis me wife’s 
bye be her first husband.” 
x * * 
Poor Jim was very bashful, 
And he wished to marry Nell; 
He tried to say it with flowers, 
But the daisies wouldn’t tell. 
—B. C.-B... 
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Silver Booth Shown at Food Show 





VHE recent Cleveland Food Shaw dem- 

onstrated the fact that silverware is a 

logical commodity to display at such ex- 
hibitions. 

F, B. Strawn & Bro., credit jewelers, 
Cleveland, O., fitted up a booth at the show 
devoted exclusively to silverware and found 
that they were well repaid for their time 
and efforts. 


109 


of the silver, participated in the Pageant of 
Progress. This spectacle was composed of 
all exhibitors, who marched around the hall, 
being dressed appropriately to represent their 
wares. At the conclusion of the parade they 
formed up on the stage and each was given 
the opportunity to speak, sing or act a short 
piece relative to their product. 
Approximately 80,000 people visited the 
Cleveland show during the week it was open. 
Practically all saw the silver display. Nu- 
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ATTRACTIVE BOOTH OF F. B. STRAWN & BRO., C_EVELAND, O. 


A glance at the accompanying illustration 
will show the artistic manner in which the 
booth was fitted up. A well known brand 
was featured, as it is a leader with the firm. 
In order to tie up still closer with the ad- 
vertising of this brand, a lady associated 
with the firm, dressed each evening in cos- 
tume of colonial days, and carrying a chest 


merous prospects were secured and a number 
of sales made. 

If the Cleveland show is used for a cri- 
terion, food shows are the psychological 
place to exhibit silverware. This is per- 
fectly logical because a large percentage of 
the visitors are housewives who form the 
bulk of purchasers of this commodity. 





THIS COLONIAL DAME, CARRYING A CHEST OF SILVER, PARTICIPATED IN THE PAGEANT OF 
PROGRESS 
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Introduction 
O-OPERATION has entered the field 
of advertising. The idea came into 
existence at no definite time. It was but the 
realization that the prosperity of the indi- 
vidual depends in a large measure on the 
prosperity of the group. It is a sign of the 
times. 

The “Shop early for Christmas” idea is 
co-operation of the highest type; “Stop, look 
and listen” has brought home to us the neces- 
sity of watchfulness when crossing railroad 
tracks; “Safety first” and “Lose a minute 
and save a life” have, through co-operation, 
accomplished much. 

One of the most popular forms of co-op- 
erative advertising is community advertis- 
ing, which aims to attract attention to the 
community or to a larger area as a whole 
and which is sponsored by a city, a State, or 
a section of the country. What is here 
termed “co-operative retail advertising” re- 
fers to the furthering of sales, either di- 
rectly or indirectly, within the community 
and its contributing territories by a retail 
group. This advertising represents a present 
and tangible market, and it is the form of 
co-operative advertising in which the retail 
dealer is believed to be naturally and 
logically most interested. His own organi- 
zation, as well as others within the com- 
munity, must have the right business spirit 
before he can hope to attract organizations 
or persons from without that community. 
It is like putting one’s house in order first. 
This study has, therefore, been limited to 
co-operative advertising and to only those 
phases which concern the retail dealer. 


Purposes of Co-operative Retail 
Advertising 

The primary purpose of all advertising is 
to promote sales. Co-operative retail adver- 
tising is one way of promoting sales. In 
fact, special sales events have been to a large 
degree responsible for bringing home to the 
merchant the full value of co-operative ad- 
vertising. Dollar-day sales, for example, 
where co-operation is necessary to the extent 
of agreement as to the dollar sales price and 
the specific day for the sale, have taught the 
merchant that co-operative effort does make 
sales events more effective. 

The second aim is equally important— 
namely, to reduce the cost of advertising. 
Just as any combined effort brings about a 
more emphatic result, a cost shared by many 
reduces the amount expended by any indi- 
vidual of the group. Some merchants have 
thought that they could not afford to buy 
space regularly and work up copy which 
would always be effective. Co-operative ad- 
vertising meets this problem. It makes it 
. possible for even the small retailer to com- 
pete successfully in an advertising way. 

Thirdly, there is the opportunity to bring 
about a high standard in advertising. Ad- 
vertising has perhaps suffered from attacks 


of untruthfulness more than any other field 
of work has suffered. With a full realiza- 
tion of this condition, the advertiser of to- 
day is making admirable efforts not only to 
eliminate absolute untruthfulness and mis- 
leading statements, but also exaggerated 
ideas, meaningless superlatives, hasty gen- 
eralizations, and glittering remarks. Through 
co-operation these things can be more easily 
avoided. 

A fourth opportunity is one which is af- 
forded both to the retailer and to the public. 
Co-operative retail advertising tends to elim- 
inate petty differences and unfair competi- 
tion among merchants and substitutes a spirit 
of good-will. Good-will among merchants 
soon spreads to the community which it 
serves and brings about that same spirit be- 
tween merchant and community, building 
confidence and patronage. It emphasizes the 
value of a “trade-at-home” policy. When 
_the spirit of good-will extends to the cus- 
tomer in the contributing territories, a fifth 
purpose is accomplished in a close urban and 
rural trade contact. In the average town, 
as well as in the city, there have grown up 
neighborhood stores of surprising strength 
and popularity, making their own demands 
for the trade of that neighborhood. Co- 
operative retail advertising accomplishes a 
sixth purpose by helping to retain a neigh- 
borhood trade which legitimately belongs in 
the neighborhood. 


Types of Co-operative Retail Advertising 

There are many types of co-operative re- 
tail advertising. One of the earliest and 
most successful efforts is known as_ the 
“Neosho” or “Golden Rule sales-day plan.” 
It is a combination of farmers’ auction sales 
and merchants’ special sales, with the ad- 
vantages of each. It is called the “Golden 
Rule sales-day plan” for the reason that 
uniformity in advertising, both as to the 
amount of space and the kind of type, is 
strictly adhered to, thus eliminating any ad- 
vantage which the largest firm might have 
over the smallest firm. Originating in Ne- 
osho, Mo., several years ago, this plan has 
spread to more than 300 communities. Per- 
haps this type is an outgrowth of community 
advertising, for it includes not only an ef- 
fort on the part of groups in the town but 
extends to a trade group of farmers in the 
surrounding country. 

Co-operative retail advertising campaigns 
may originate either with groups in one 
trade or with groups from more than one 
trade. There is scarcely a trade which has 
not co-operatively launched a successful ad- 
vertising campaign. Electrical contractors, 
shoe retailers, milk dealers, bakers, mer- 
chant tailors, and public-market dealers are 
but a few who have among themselves ef- 
fectively co-operated in advertising. Co-op- 
eration among groups from more than one 
trade has been no less successful than the 
one-trade type. Generally. the former tvpe 


en 








is managed through merchants’ associations, 
chambers of commerce, or other similar 
trade bodies. Groups composed of closely 
allied trades, such as bakers and dairymen, 
garage and automobile dealers, or real estate, 
lumber, and furniture companies, have also 
combined. It is interesting to note that both 
the one-trade and the more-than-one-trade 
types have not been restricted to any region, 
but rather have been nation wide. Further, 
they have been of value both to the retailer 
in the city and to the retailer in the town. 


Manner of Handling the Campaign 


Whether the co-operative effort is re- 
stricted to one trade or includes many, there 
is opportunity for a varied handling of the 
campaign. Some campaigns have been 
launched with an educational appeal, the 
sales-promotion idea being far in the back- 
ground. For example, the drug dealers in 
one city conducted a “truth” campaign to 
convince people that their stores were reli- 
able agencies. A real estate board in the 
middle west co-operatively placed before the 
public educational messages which carried 
ideas of better service. A group of tailors 
in an eastern city joined forces to combat 
charges and allegations of profiteering, A 
group of coal dealers overcame an attitude 
of suspicion and mistrust which had been 
taken toward this business. The butchers of 
another city taught people the value of less 
popular but equally nutritious cuts of meat 
by featuring descriptions of these cuts and 
recipes for serving them. Automobile deal- 
ers everywhere have at various times con- 
ducted “safety first” campaigns and have 
urged better roads and bridges. A striking 
example of a purely educational appeal was 
sponsored by a retail group of furriers, with 
the primary purpose of bringing new and 
skilled workers into the fur industry and of 
thereby raising the standard of service and 
ultimately increasing sales. In fact, as a re- 
sult of this campaign, a fur school was 
opened. 

Strictly sales-promotion campaigns are 
perhaps more numerous. They are, further- 
more, as justifiable as those which make the 
educational appeal. There is not always the 
same need for a change of condition or 4 
change of thought in the public’s mind be- 
fore sales can be effected. Florists accom- 
plish sales with their direct slogan, “Say tt 
with flowers”; clothiers frankly tell us t 
“Dress well and succeed,” and jewelers have 
increased the sale of jewelry with “Let your 
jeweler be your gift counselor.” Some lines 
of business have preferred to feature thelr 
trade-marks as a direct sales appeal. 

Other co-operative campaigns capitalize an 
event. Football games, which draw hut- 
dreds and sometimes thousands of people to 
a town, have been taken advantage of by 
merchants who co-operatively planned spe- 
cial sales. An out-of-town crowd in a rather 
small locality on such an occasion was est 
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Retail Advertising Department. 














mated between 5,000 and 8,000. Approxi- 
mately $5 was spent by each visitor, making 
a sum between $25,000 and $40,000 of out- 
of-town money spent in that town on that 
day. It is, however, not necessary that the 
time element be dependent on any particular 
event for success. Retail campaigns, con- 
ducted co-operatively, sometimes cover a 
week; others are of a month’s or even a sea- 
son’s duration. 

One of the most original co-operative cam- 
paigns makes its appeal by featuring the 
neighborhood. This kind of a campaign has 
been so close to community life that it might 
justify being called a movement. The “Pat- 
ronize your neighborhood store” campaign, 
designed to retain in that neighborhood trade 
which legitimately belongs to the neighbor- 
hood, is a development of this kind of co- 
operation. A similar campaign with the 
“shop-in-this-neighborhood” aim was spon- 
sored by a group of millinery retailers who 
were located on a street which in earlier 
days had been given over to saloons. This 
co-operative campaign so successfully elimi- 
nated from the minds of the public those 
ideas which had previously been associated 
with that neighborhood as to convert it into 
a popular millinery shopping center. An- 
other group of retailers, located in what was 
once a fashionable residential district cater- 
ing to a “limousine” trade, joined forces to 
maintain a high standard of quality and serv- 
ice. This particular effort not only accom- 
plished its purpose but was sufficiently suc- 
cessful to arouse competition with the down- 
town establishments and cause some of them 
to locate in the new shopping district. A 
similar instance of “location” co-operation 
is found in a campaign originated by retail- 
ers located in upstairs shops. While upstairs 
shops have certain advantages, there are also 
disadvantages which have always afforded a 
problem. 3y co-operatively advertising 
eight non-competing upstairs establishments, 
demonstrated that a campaign might success- 
fully serve as the “elevator” to bring people 
up to their shops. 

Experience has therefore taught that co- 
operative retail advertising campaigns may 
center around an educational idea, a purely 
sales-promotion thought, a slogan, or a 
trade-mark. The time element’ (either a 
special event or a period of extended dura- 
tion) or a location may be capitalized. 


Mediums for Co-operative Retail Adver- 
tising 
Co-operative retail advertising brings with 
it its individual characteristics. Old adver- 
tising mediums are still used, but with sig- 
nificant differences. The newspaper, which 
is the most familiar advertising medium, is 
also the most important. ‘For the same rea- 
sons that it covers individual advertising 
needs it also covers co-operative needs. 
What is called direct advertising is another 
medium, which takes the form of separate 
newspaper sheets, pamphlets, booklets, let- 
ters, and circulars. This form of advertis- 
ing represents a more advanced effort on the 
Part of co-operating merchants, for the rea- 
‘on that there are more points to be agreed 
upon, such as form and circulation. It is 
helieved, therefore, that this medium should 
used only after successful co-operative 
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newspaper results have been attained. A 
third medium is the poster, which may take 
the form of a store or street-car sign. With 
its own peculiar advantages, which will be 
discussed later, this medium fits some needs 
better than others, and a consideration of 
this point should govern its use. 


The Newspaper 


Using the newspaper as the advertising 
medium, there are but few points on which 
<o-operative effort is necessary. This makes 
the newspaper the simplest form of advertis- 
ing from the point of view of co-operation 
and requires, therefore, less experience in 
organization work or teamwork. 

Method of presentation—The method of 
presentation is probably the most important 
point on which the combining retail adver- 
tisers should agree. Frequently space is 
taken in a certain section of a newspaper, 
part of a page or a whole page being pur- 
chased and that space divided in proportion 
to the needs of the individual merchants, the 
expense being likewise proportional. When 
space is so divided, the name of the mer- 
chant appears as a part of his advertisement. 
Again, that space may be used for one pur- 
pose which has been decided upon as meet- 
ing a general need. In this case the name 
of the association sponsoring the advertise- 
ment may be a part of the advertisement, or 
it may be signed by each of the merchants 
supporting it. Questions of this kind are 
determined upon either by the association or 
by a committee representing the group. 

The practicability of a group advertise- 
ment to which individual merchants’ names 
were attached is illustrated in space taken 
in an eastern newspaper last Spring by deal- 
ers in awnings and tents. Advertisements 
with expressions to the effect of “Be com- 
fortable with awnings” and “Let us supply 
your camp tent this Summer,” constantly 
stated in the same place for an entire Spring 
season, was a sufficiently successful co-op- 
erative effort for those dealers sponsoring 
the advertisement to avoid what appeared to 
be an approaching slump. In fact, every one 
of those merchants was kept busy through- 
out the Spring and Summer. A similar in- 
stance occurred through advertising mate- 
rial which read, “It pays to have two straw 
hats.” This idea was sponsored by the men’s 
furnishing unit of a merchants’ association 
and brought results which they felt could 
not have been accomplished individually. 

Examination of copy.—There should al- 
ways be a group examination of all copy for 
publication. This makes possible a_ high 
ethical standard in the advertising matter. 
It has not been many years since newspapers 
were filled with the advertising of charlatans 
and quacks who had realized the commercial 
possibilities of publicity and were using it 
in dishonest ways. Much can still be done 
to create more faith in what advertisements 
have to say, arid in the retail field co-opera- 
tion along this line can accomplish a great 
deal. 

Not only must advertising copy be truth- 
ful but it must make the right sort of ap- 
peal. The preparation of copy is often dele- 
gated to a person who is incompetent of tell- 
ing the story, and the result is wasted effort. 
Especially among merchants in the smaller 
towns is there urgent need for better news- 
paper advertising. One of the chief reasons 
for people’s trading away from home is the 
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fact that the advertising outside the com- 
munity is better than the advertising of the 
local stores, In co-operative advertising 
there is every possibility: for merchants to 
produce advertising which will not only at- 
tract, but which will truthfully tell the story, 
will reflect the character of the community, 
and will actually aid the public in its buying. 

Expense—In apportioning the expense it 
is usually true that charges are less than if 
individual advertisements were inserted. A 
need for economy, which all business has felt 
since the war, has brought the désiré ‘to re- 
duce advertising budgets. Co-operative re- 
tail advertising has proved that this can be 
accomplished without losing individual . ad- 
vertising effectiveness. 

Circulation —Circulation brings up no par- 
ticular problems, for that matter is entirely 
in the hands of the newspaper. It should be 
remembered, however, that the contact made 
through newspaper advertising is not direct. 


_ Still, it reaches the reading public and re- 


mains before that public as long as the latter 
is interested in the news which is contained 
in the paper. The newspaper, indiscrimi- 
nately reaching the community and its con- 
tributing territories, suburban and rural, at- 
tracts the attention of many potential cus- 
tomers who would be overlooked in a direct 
contact by mail, and converts some of them 
into active buyers. 

Adaptability—If the advantages which can 
be derived from co-operative newspaper ad- 
vertising were enumerated, it is believed that 
they would include all those aims toward 
which the co-operative retail advertising is 
now working, with the additional advantage 
of being directed at a wide circulation. As 
has been stated, this wide circulation rep- 
resents a more or less unknown quantity, but 
offers advantages to those businesses that de- 
sire to cultivate a possible potential market 
and to circularize with the least difficulty. 
It has been found that the newspaper is the 
most expensive advertising medium. This is 
its major disadvantage. 

There are numerous testimonials of the 
adaptability of newspaper advertising to co- 
operative retail campaigns. A retail credit 
men’s association successfully emphasized by 
means of the newspaper that “Your credit 
is of value to you” and that “Failure to pay 
the grocer is similar to not paying the 
banker.” A group of laundries in another 
community bought space to the value of $500 
a week in the newspapers of that city, with 
the object of bringing to the attention of the 
public their purpose to give better service 
and to bring about a more reasonable atti- 
tude in the matter of complaints. This was 
sufficiently effective to change the spirit 
toward laundries from one of prejudice to 
good-will. In another city a number of 
bakers formed a unit to advertise co-opera- 
tively, and thereby to increase the sale of 
bread. Use was made of several forms of 
advertising, but the backbone of the drive 
was the newspaper. A stimulation of sales 
was reported by all bakers. 

(To be continued) 








He was a country boy and not a good 
dancer. The girl he picked up at the hotel 
told him so after the dance was finished. 

“T am a little stiff from bowling,” he said. 

“¥ don’t care where you come from,” said 
she.—Ex. 
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THOMAS J. 


DEE & CO. 


REFINERS 


Let us supply you with 
soft platinum plates, 
solders and wires, also 
5%, 10% and 15% irid- 
ibeo@mme) E-Ceteltteok 


Sweeps, 


Polishings, Gold, Silver, 


Platinum and Plated Scraps. 


MANUFACTURERS 


We manufacture real green 
—green gold—plates, wires, | 
and solders in 10Kt., 14Kt., | 
18Kt., also white golds and 
red golds. DEE GOLDS 


have excellent working 
properties. 


Platinum and White Gold Wedding 


Ring Blanks. 


Mountings. 
Purchasing and Sales Dept.: 


5 So. Wabash Ave. 





Cash in your sweeps and 


scrap NOW— 
Capitalize this asset 


‘and make it bring returns instead of loafing 
in store or factory. 


We will send sacks or barrels for your sink 
settlings, polishings, sweeps, filings and 
scrap. 


As quickly as consistent with accurate 
work, we will send check, or metals as you 
may prefer, for highest value that modern 
equipment and skilled metallurgists can 
recover. 


Have you our new price list of solders, 
plates, white gold, platinum, etc.? 


HOOVER & STRONG. Inc. 
—Netallurgists 


Orrice anp Works, |19 West TUPPER STREET 
BUFFALO, N.Y. U.S.A. 


ASSAYERS 


SMELTERS 
“ 


Fancy White Gold 


Selections Sent on Request. 


CHICAGO 


Refining and Manufacturing Plant: 


317-319 E. Ontario St. 











Refiners 


Gold 
Silver 
Platinum 
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HANDY @ HARMAN 


31 Gold St., New York City Brid geport, Conn. 
SHIP TO EITHER PLANT 
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B. HAGSTOZ @ SON 
709 Sansom St., Philadelphia | 











Muffle Furnaces 


We manufacture a very comprehensive 
line fully illustrated and described in cate 
log “B.6” to be had for the asking. 

Operates on natural draft from the room— 
no foot or wer blowers required. y 
control: Muffle Spaces 3” x 4”; 4” x 5% 
5” x 6” and 6” x 8%"; with heights 24" # 
4”, Maximum heat with minimum consump 
tion of gas; just the furnace for enameling, 
annealing, etc. 7 

Our line of blow pipes will also be of i 
terest; in fact the catalog is replete W! 
articles of interest to the Jeweler. Your 
address please? 


Buffalo Dental Mfg. Co. 


Buffalo, N. Y. U. S. A 
Lock Box 979 — 
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Reminiscences of a Veteran Watchmaker 





Written Expressly for The Jewelers’ Circular by Wendell F. Foster 




















(Continued from issue of March 18) 
The Cement Lathe 

PREVIOUS to the advent of the Ameri- 

can lathe, all work of the watch re- 
pairer was done on the Swiss Jacot, or its 
later companion, the Bottum lathe. These 
were both simple cement lathes, that is, they 
had no chucks like our present lathes. The 
Swiss lathe was about 10 inches long and 
four inches high, the headstock and bed 
being cast in one piece, of hard brass. The 
bed, rectangular in shape, carried the tail- 


long back-taper that ran in a zinc bushing. 
The nose of the spindle protruded about 
half an inch and was drilled and tapped to 
receive the cement brasses or plugs, some 
having various sized disks to cement work 
onto. The T-rest was very generous, being 
two and one-half inches wide, to save mov- 
ing when turning long stock. The small 
driving cone to the spindle was belted to an 
eight or 10 inch foot wheel with a round 
leather shoe lacing or cotton cord. The 
straight, short, tail-stock spindle had one 


























stock and T-rest carriage. The parts were 
all filed up and finished by hand, and when 
= bright were rather pleasing in appear- 
nee, 

The front of the head-stock had a mov- 
able section hinged at the back and having 
a latchscrew at the front, this was to allow 
the spindle to be taken out readily. The 
ack end-thrust of the spindle (which run 
to a sharp point) was taken up by an ad- 
Justable screw having a corresponding taper 
recess. The front end of the spindle had a 








OLD FORM OF SWISS LATHE USED BY THE AUTHOR BEFORE THE ADVENT OF THE AMERICAN 
LATHE 


end pointed and the other recessed to allow 
long pieces to be held while using a face- 
plate and dog, on the driving spindle. 

In the old days when the pivot to the 
scape-wheel arbor, a balance staff, or one 
of the small, fine pallet staffs, or possibly a 
new plug and pivot to a cylinder was to 
be replaced, so finely as to defy detection, a 
cement brass was screwed into the lathe 
spindle and the end accurately centered with 
the fine point of a turning graver. With a 
small spirit lamp and a stick of Bottum’s 


lathe cement the workman was ready to 
proceed. The brass plug protruding about 
an inch was carefully heated and the wax 
applied, forming a ball at the end. The 
article to be pivoted, say a Swiss scape- 
wheel arbor, was pushed into the warm wax 
till the perfect, or whole pivot centered in 
the V-shaped recess made in the plug, and 
a piece of peg-wood somewhat pointed and 
slightly recessed at the end was rested on 
the T-rest and held against the end of the 
arbor to be pivoted till the wax became cold. 
This ball of wax was of sufficient size to 
cover the entire wheel and pinion, leaving 
the end of arbor to be pivoted held firmly 
and safely in place. 

The arbor was next finely centered with 
the graver, a drill was required for this 
special job, and was usually made from a 
small sewing needle. This was softened in 
the flame of the lamp and filed in a small 
pin-vise till nearly the proper size. It was 
now heated with great care to avoid burn- 
ing, to a cherry-red color and plunged 
quickly into bees-wax, or, if an extra hard 
drill was needed, into mercury. Every 
workman had his pet fancy on drill mak- 
ing. Without drawing the temper, the steel 
was ground down with an oil stone slip on 
the box-wood filing block to the diameter 
required, flattened on each side slightly and 
backed off rather bluntly, as the arbor to 
be drilled may be hard. The end of the 
drill need not be flattened out as some do it, 
for the method of holding the pin-vise when 
drilling gives ample clearance, as the hole 
need only be five diameters deep. 


The lathe has to be run very slowly to 
prevent the hard steel from glazing. The 
speed must not be over 60 or 80 turns per 
minute. With plenty of patience, oil, and 
a steady hand, the very smallest holes were 
drilled. With another needle drawn down 
to a pigeon-blue color (the temper of all 
high-grade work), the pin-vise and fine file 
a plug is fitted to the hole. This must have 
a slight taper and squared off at the end 
short enough to allow for a driving fit, and 
cut off, leaving ample stock for the pivot. 
With tweezers this plug is put into the hole 
and given a smart tap with a light hammer 
which causes the squared end to upset 
slightly on striking the bevel at the bottom 
of the hole making a firm tight fit, 

The job is now ready to be turned to the 
proper size, allowing for the grinding and fin- 
ishing which is done first with oil-stone grit 
on a square soft steel slip about six inches 
long, and one-sixteenth of an inch square, 
cross-filed on two sides to form a perfect 
corner, and also to hold the oil and grit. 
After grinding down to fit the jewel snugly, 
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ALL-IN-ONE OUTFIT with 
POLISHING DUST COLLECTOR § 



















What It Will Do: 


DRILLING 
FRAZING 
REAMING 
POLISHING 
MELTING 
ANNEALING 
SOLDERING 
CASTING 
SAND BLASTING 











FOR THE SHOP 
SHOWROOM 
STOCK ROOM 


A One-Man Outfit 


that does the same 






work as is expected f ri 


of a factory. 

















FLOOR SPACE 


2 x 6 FEET 


Shipped all Complete, 
set up as shown, ready 
to go right to work, 





























Runs from 
Electric 
Light 
Socket 


— 












GOOD 
TOOLS 


will make your 
shop pay big div. 
idends. Just the 
outfit for the man 
that wants to 
make every inch 
of space earn its 
way. Smooth 
running, ball 
bearing machine. 
























LEIMAN 

BROS. 
60 Lispenard St 
New York 
Makers of Good 


Machinery 
for 35 Years. 







































Don’t Say Blowpipe, 


Say -Jewel 

The Hoke-Jewel Soldering Torch is 100 per 

cent better than the old style mouth-blow- 

pipe; it is quicker, it is easily handled, it is 
inexpensive, and it uses ordinary gas and 

oxygen. 

It solders gould, white gold, silver, platinum; welds, melts, brazes, 
anneals; broad or thin flame;—regulated at a touch. 


Ask for Catalog C. S. 














Assayers— Chemists 
to the Jewelry Industry 


LUCIUS PITKIN, Inc. 


47 Fulton St. New York, N. Y. 
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Never an imperfection, never a complaint. 





SPECIAL NOTE. “Sal Hyde” 
Platinum Color and wear to yellow, bright, green, white gold or other metals; cor- 
rect results under all conditions and temperatures in 20 Seconds. Non-Tarnishable. 


"Manufactured by THE GREEN ELECTRIC CO. -y 81 Nassau St., New York 


Makers of Polishing Motors, Plating Dynamos, Plating Salts and Equipment 
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a second soft steel slip is filed and used 
with crocus, or lime, till a fine black polish 
occurs; care is taken to free the new pivot 
from all trace of oil-stone grit before trying 
to fit the jewel and also before trying to 
obtain a polish. 

It is a fact that a skilled workman could 
get the finest results with this old lathe and 
though limited in range of work, it filled 
all the requirements of the old-timers. 
There were some extra tools made for these 
lathes, one was a universal face-plate of 
brass, having a pump-center and also a 
slide-rest. 

This old lathe was preceded by the fiddle- 
bow lathe, which was simply a small frame 
held in the bench vise, fitted with a variety 
of small light spindles, each having a small 
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Stretching the Balance Arms 





WaAsHINGTON, Ind., March 21, 1925. 
Technical Editor, JEWELERS’ CIRCULAR. 
Dear Sir: 
VERY watchmaker knows it is botch 
work to stretch balance arms, except in 
rare instances, when it is the only practical 
thing to do, for example, when a good seven- 
jewel lever grade balance is off “slightly.” 
Then why not remedy the trouble by a slight 
stretching? It is cheaper for the customer, 
easier for the watchmaker, and makes just 
as practical and perfect a timekeeper. The 
trouble is most hard to find if attempted by 
a watchmaker. This suggestion is for the 
repairman only, and I have found very few 




















In the above illustration the large part shows a right handed tool, having the file and roller 


guide at the right. € 
reduce and finish the small pivots of watches. 


balance staffs or any pinion and arbor without wheel. : ; 
This was done by the pivot file and the bell metal slips 


In operation, the spindle was fitted to the rear bearing, the front end fitting 
Motion was imparted by rolling the spindle under the closed fingers of 


to hold wheel and staff or pinion complete. 
with crocus, etc. 
into the open front bearing. 


It was designed to be held in the old blacksmith style of vise. 
The tool or spindle with the small end was used for 


It was used to 


The spindle with the lantern end was used 


the left hand, holding the file or polishing slip in‘the right hand, the tool resting on the guide rod 


and loose sleeve. 
it was possible to get a fine finish. 
screws, 


The motion produced was reciprocal, both hands working opposite.  \ 
It was also used as a screw head tool for finishing the small 


It was called the ‘Turns’ but whether Swiss or English, the author is unable to say, 


With practice 


although quite commonly used by English workmen. 


brass driving pulley, grooved for one loop 
of the cord or gut, passing around it. This 
cord was fastened loosely to each end of a 
small whalebone “fiddle-bow,” this bow 
held in the left hand and worked forward 
and backward produced the motion, while 
the right hand held the turning graver or 
polisher. No lathe of the present day can 
equal the fine pivot polishing done with 
these old fiddle-bows on account of their 
reciprocal motion. The chief fault with all 
the cement lathes was their mussiness, for 
when the most simple job had been waxed 
up, it had to be boiled out with pure alcohol 
over the flame of a spirit lamp, in a small 
pot made from a large thimble with a wire 
handle, and this frequently caught fire, 
throwing hot alcohol around. 

To the novice, it would seem unbelievable 
that the finest of pivoting and polishing 
could be done on this old tool. This was 
the only tool for the very finest work “in 
the days of Luther Stoddard,” the first 
watchmaker in America. Peace to his 
ashes, There have been many changes 
since his time, 1780. We shall have more 
to sav of him at some future time. 


of these low grades that ever left the factory 
with a stretched balance arm. 

Sut do not get me wrong. I am abso- 
lutely opposed at all other times to anything 
except a new balance where the balance is 
damaged at all ina high-grade watch. I have, 
of railroad or standard grade from a good 
American factory, with a balance arm that 
had been stretched when it left the factory. 
Maybe I am lucky, but I do not believe they 
want such things to happen at all and I be- 
lieve any watchmaker would meet with im- 
mediate co-operation if he would immediate- 
ly return the watch to the factory. In no 
case should he do other than put in a new 
balance. Then he should be able to make 
the adjustments necessary. 

I have found many good watches with 
these bad arms because some person who was 
not competent had put in a new staff and 
damaged the balance until he did resort to 
stretching, trying to undo his own “botch.” 
And I believe that this will generally be 
found the case. 

Now I am not offering a single criticism 
to anything I have read. Let’s try for more 
good watchmakers outside of the factories, 


115 


as well as in them; a little more co-opera- 
tion with our own factories; a lot of good 
feeling among each other, and “Say, it’ll be 
fine today.” 
Sincerely, 
W. B. BrasFIELp. 





Watchmaker’s Device to Show Effect 
of Proper and Improper Oiling 





A CERTIFIED watchmaker at Los An- 
geles, Cal., L. Levin, has completed a 
set of colored drawings intended to make 
clear to customers as well as to watchmakers 
the effects of proper and of improper oiling. 
The drawings show longitudinal sections of 
three balance staffs, together with the 
jewels accompanying them. The drawings 
are greatly magnified, showing each staff 
to be some three or four inches in length. 
Three cond'tions are shown, one in which 
the jewels are so adjusted that the oil is 
held by capillary attraction around the pivot 
so as fully to cover the jewel. In the second, 
the space between the end stone and the 
hole jewel is so great that the capillary 
attraction is overcome and the oil escapes 
from around the pivot, which is left dry. In 
the third drawing, the top of the hole jewel 
is flat and the end stone fits it so closely 
that the oil spreads over the whole surface 
with equal density and does not concentrate 
on the pivot. The surfaces of the two 
jewels being parallel, there is nothing to 
induce the oil to stay around the pivot. 
The lower part of the same drawing shows 
the effect of an end stone being out of flat. 
In this case the oil runs away to one side 
of the pivot. 

Colored circles are also shown which 
illustrate clearly the way in which the oil is 
distributed in’ each case. The drawings are 
the result of careful microscopic examina- 
tion of watches in the condition represented. 





Polishing Black Onyx 





UCH stones are usually ground on cast 

iron laps, which are turned up to run 
dead true and are then made very smooth. 
Two iron laps are usually required; one for 
rough grinding and one for fine grinding. 
It is essential that the fine grinding is done 
very carefully and to obtain a uniform, 
smooth surface as this makes the stone 
much easier to polish. Various grades of 
carborundum powder are used as_ the 
abrasive. 

To polish such stones, a wood wheel, 
which may be made of maple or similar fine 
grained wood is used and the acting surface 
should be the end of the grain. If we cut 
a disk from a log, we have the end of the 
grain for the acting surface. This disk 
should be turned up true and smooth and 
kept in such condition. Putty powder and 
water are applied to the face of this lap 
for polishing the stone. Powdered rotten- 
stone, black rouge and 30-minute carborun- 
dum powder are also used for polishing 
stones. 

The proper speed of laps is an important 
item in both grinding and polishing. From 
400 to 600 surface feet per minute is used in 
such work; any workman should be able to 
determine the proper speed by his own ex- 
perience in a short time.—Scientific American. 
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[Patents Granted by the United States 
and the Registered Trade-Marks.] 








UNITED STATES PATENTS 


Issue of March 10, 1925 


1,529,606. GEM SETTING. Joun’  AnrtTuony 
O’DonNELL, Rochester, N. Y. Filed May 25, 
1923. Serial 641,357. 1 Claim. 

A ring comprising a ring body having an opening 
with cylindrically formed smooth wall and notches, 
an outer ring member having a cylindrically formed 
smooth exterior fitting the cylindrically formed 
smooth wall of the body, said outer ring member 








having a flange co-operating with the ring body 
about the opening and having bendable pronges adap- 
ted to enter the notches to hold the outer ring mem- 
ber against turning in the body and to lock the 
outer ring member in the body, the outer ring 
member having an opening for a gem, and an 
externally threaded inner ring member engaging the 
internal walls of the outer ring member for hold- 
ing a gem to the seat of the outer ring member. 


Issue of March 17, 1925 


1,529,748. VANITY CASE. Rorertr F. Morenus, 
Chicago, Ill., assignor to Nelda M. Hilker, Ra- 
cine, Wis. Filed July 19, 1924. Serial 726,- 
926. 13 Claims. 

An article of the character described including a 
case, a partition therein dividing the case into a 
closed and an open compartment, said partition 
having an opening forming a fill opening for the 





closed compartment, a closure for said opening, the 

said fill opening and the closure therefor being 

disposed entirely within the said case, there being 

a dispensing opening through the wall of the case 

for material in the closed compartment, and a 

closure for the case. 

1,529,852. ALARM WATCH. Witiiam M. Tan- 
GLIN, Hugo, Minn. Filed Feb. 21, 1924. Se- 
rial 694,317. 2 Claims. 

The combination with an electric bell and _ its 


























circuit wires, of a time piece inserted in the circuit 
and having adjustable means for closing the cir- 
cuit when the hour hand of the time piece reaches 
a predetermined hour or fraction of an hour; said 








THE JEWELERS’ 


metal ring holding the clock dial, and a second 
arm arranged to be touched by the hour hand when 
the latter passes over it. 


DESIGNS 


66,802. COFFEEPOT OR ANALOGOUS AR- 
TICLE. Haroitp E. Nock, Newburyport, Mass., 





assignor to Towle Mfg. Co., 
Mass. Filed Nov. 8, 1924. 
Term of patent 7 years. 


66,815. WATCII FOR. Ernest J. Sipes, Falkner, 


Newburyport, 
Serial 11,324. 





Miss. Filed Nov. 10, 1924. Serial 11,348. 
Term of patent 7 vears. 
66,761. SPOON OR SIMILAR ARTICLE. Enrn- 
Est T. Beck, Meridan, Conn., assignor to In- 
we A A 


ternational Silver Co., Meridan, Conn. Filed 
Oct. 30, 1922. Serial 4,168. Term of patent 
7 years. 

66,781. WATCHCASE WITH MIRROR. Martin 


Tworsk1, Powell River, British Columbia, Can. 





Term 


28, 1924. 
of patent 14 years. 


Filed July 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Sec- 
tion 6 of said Act.] 





Trade-Marks Published March 17, 1925 


Ser. 185,857. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) 8B. A. Batitou & 
Co., Inc., Providence, R. I. Filed Sept. 17, 
1923. 

Particular description of goods.—Garment-Sup- 


CIRCULAR 





adjustable means comprising a member insulated 
and rotatable on the sleeve holding the hour hand 
and having an arm constantly in contact with the 


196,239. 





March 25, 1925 


porting Shoulder Straps Made Parily or Wholly of 


Precious Metal. 


aintynog, 


Claims use since Sept. 4, 1923. 
Ser. 205,163. (CLASS 27. 


New York, 


The WINTON Watch 
Cucrdian of the fight oft 


Particular description of goods.—Watches, Watch: 
cases, Watch Dials, Watch Movements, and Alarm 
Clocks. 

Claims use since January, 1920. 

Ser. 206,575. (CIASS 27. HOROLOGICAL IN. 
STRUMENTS.) Hrpp DipisHetm Co., Inc., 
New York. Filed Dec. 11, 1924. 


TIMES 


‘The word “‘Watch” is disclaimed apart from the 
mark shown in the drawing. 

Particular description of goods.—Watches, Watch- 
cases, Watch Movements, and Parts Thereof. 

Claims use since about March 1, 1924. 

Ser. 206,576. CLASS 27. HOROLOGICAL IN. 
STRUMENTS.) Hipp Dipvisueitm Co., Inc, 
New York. Filed Dec. 11, 1924. 

The word “Watch” is disclaimed apart from the 
mark shown in the drawing. 


Filed Nov. 12, 1924. 








Particular description of goods.—Watches, Watch- 
cases, Watch Movements, and Parts Thereof. 
Claims use since about March 1, 1924. 


Trade-Marks Registered March 17, 1925 
Act of March 19, 1920, Sec. 1 (b) 
These Registrations are not subject to 
Opposition 
196,547. {CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WAKE.) THE WEIDLICH 
Bros. M’r’c. Co., Bridgeport, Conn. Filed 

Jan. 8, 1924. Serial 190,563. 


Brocade 


Particular description of goods.—Silverware— 
Namely, Hollow Ware; and Silver-Plated Novelties 
—Namely Cigarette Boxes, Cardcases, Ash Trays. 

Claims use since Dec. 1, 1923. 


196,552. (CLASS 27. HOROLOGICAL INSTRU: 
MENTS.) Hirer. DipisHerm Co., Inc., New 
York. Filed Feb. 23, 1924. Serial 192,695. 


CAVELL 


Particular description of goods.—Watches, Watch- 


cases, Watch Movements, and Parts Thereof. 


Claims use since about Jan. 4, 1924. 

196,559. (CLASS 27. HOROLOGICAL INSTRU: 
MENTS.) S. Wetssman Co., doing business 
as Defonds Watch Co., New York. Filed Nov. 
18, 1924. Serial 205,502. 


DEFONDS WATCH CO. 


Particular description of goods.—Watches. 
Cleims use since Jan. 1, 1924. 
Trade-Marks Registered March 10, 1925 


WATCHMAKING TOOLS—NAMELY, 
SCREW DRIVERS, TWEEZERS, AND PLI- 








(Continued on page 123) 





HOROLOGICAL Jy. 
STRUMENTS.) Emit Gisicer, doing business 
as Times Watch Co., Biel, Switzerland, anq 














March 25; 1925 





[nited States Trade-Marks 


(Continued from page 116) 
Suppty Corp., 


ERS. Pennant Watcu & 


New Yor! k. 
Filed June 14, 1920. Serial 133,679. PUB- 
LISHED DEC. 16, 1924. 
Issue of March 17, 1925 
196,301. CLOCKS AND WATCHES. Tue New 


Haven Crock Co., New Haven, Conn. 

Filed Sept. 17, 1924. Serial 202,708. PUB 
[ISHED JAN. 6, 1925. 

196,303. NECKLACES, BRACELETS, BAR 
PINS. ETC. Lippmann, Spier & Haun, New 
York. 

Filed Aug. 13, 1924. 
LISUED JAN. 6, 1925. 
196,415. JEWELRY, PARTICULARLY 

BROOCHES, BUTTONS, STICK PINS, 
AND BADGES MADE OF OR PLATED 
WITH PRECIOUS METALS. GeEorGE ERN 
est Stuppy, London, Eng. 

Filed Oct. 18, 1924. Serial 204,126. PUB- 
LISHED DEC. 30, 1924. 

196,421. CHAINS FOR PERSONAL WEAR 
WHICH ARE MADE OF OR PLATED 


Serial 201,358. PUB- 


WITH PRECIOUS METALS. GENERAL 
Cuain Co., Providence, R. I. 
Filed Oct. 10, 1924. Serial 203,674. PUB- 


LISHED DEC. 30, 1924. 

196,484. WATCHES, WATCH MOVEMENTS, 
AND WATCHCASES. Katz & Ocusu, Inc., 
New York. 

Filed Oct. 4, 1924. 

LISHED JAN. 6, 1925. 

196,507. JEWELRY FOR PERSONAL WEAR— 
NAMELY, FINGER RINGS, BRACELETS, 
3AR PINS, SCARF PINS, CUFF LINKS, 
WATCH CHAINS. NFCK CHAINS, LA- 
VALLIERES, NECKLACES, AND FRATER- 
NAL JEWELRY ALL MADE OF GOLD 
AND EITHER PLAIN OR CARRYING 
DIAMONDS OR OTHER JEWELS. Otsen 
& Epann, Chicago. 

Filed Sept. 22, 1924. 

LISHED DEC. 30, 1924. 

196,512. FINGER RINGS, BAR PINS, SCARF 
PINS, BRACELETS, SAUTOIRS, WATCH 
CHAINS, GEM SETTINGS, MESH BAGS, 
VANITY CASES, BARRETTES, BROOCH- 
ES, BELT BUCKLES, COLLAR PINS, 
CIGARETTE CASES, CIGAR CUTTERS, 
COLLAR BUTTONS, EARRINGS, WATCH 
FOBS, NECKLACES, NECK CHAINS, 
NECKLACE CLASPS, MEDALS, CUFF 
BUTTONS, SHOE BUCKLES, LOCKETS, 
TIE CLASPS. WATCH-CHAIN SNAPS, 
AND VEIL PINS, ALJ. OF THE ARTI- 
CLES BEING MADE OF OR COATED 
WITH PRECIOUS METAL. Katz & Ucusn, 
Inc., New York. 

Filed Oct. 4, 1924. Serial 203,420. PUB- 

LISHED DEC. 30, 1924. 


Serial 203,421. PUB- 


Serial 202,884. PUB- 








Remodelling Old Wedding Rings 
Profitable Now 


(Continued from page 107) 








ing will be direct to prospects, the former 
to give general publicity to the idea. 

A window display of wedding rings can 
be made to sell rings—and to secure business 
in remodelling. Here is a little idea that can 
he worked out by some jewelers, if not all. 

Show in the window, models, replicas, or 
pictures of olden-time wedding rings, giving 
a short description and the dates in which 
they were used. The showing should be ar- 
ranged in chronological order, ending in the 
modern decorated wedding ring. 

_ The business of remodelling wedding rings 
Sa present one. Every year that passes 
will make it harder to get, and that chiefly 
lor two main reasons. One, there will be 
lewer rings to be remodelled, and two, those 
having the old-fashioned rings are growing 
older and more averse to change. Now is 


the harvest time for remodelling wedding 
rings, 


THE 
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Trade Gossip 





That the metric topic shall be prominent 
upon the program of the Second Pan-Ameri- 
can Standardization Conference, to be held 
in the United States, is assured by the 
establishment of a committee on uniformity 
of weights and measures which will investi- 
gate and report at that conference. All the 
21 metric American republics, besides the 
United States, will have representatives on 
this committee, to be appointed by the Inter- 
American High Commission, with headquar- 
ters in Washington, D. C. 

xk ok x 

The man or woman behind the jewelry 
counter rarely gets an opportunity to par- 
ticipate in purely business competitions 
which offer hard cash as a reward for 
cleverness instead of the usual “useful 
prizes.” That is one of the unusual features 
of the salesmanship contest which is being 
staged by the makers of Community Plate. 
Another is that every retail clerk who sells 
Community Plate as part of his or her daily 
job, irrespective of position, will stand a fair 
and equal chance to share in the prize money 
awarcds—sums which range from a first prize 
of $250 all the way down to the 480th 
prize of $2.50. No entrance forms are 
necessary. All that entrants are required to 
do is to tell briefly in writing, in 250 words 
or less, the methods they have found suc- 
cessful in selling Community Plate, the 
service features they demonstrate to cus- 
tomers or any other individual sales stunts 
which they may have hit upon, that have 
proved effective in closing sales, increasing 
the total of individual purchases and in en- 
couraging repeat sales. Misspellings, gram- 
matical errors or poor handwriting will not 
forfeit points. It is the meat of the stories 
that will alone count—the sound salesman- 
ship shown. In a booklet which will be 
distributed by Cueida Community Studios, 
of which clerks should make sure to get a 
copy, an immense amount of useful sales 
information is given on the manufacturing 
processes usea in fashioning Community 
Plate, any or all of which can be woven into 
a sales ta « and which are full of interest 
to prospe tive purchasers. This book also 
gives ful. details of the contest. These 
books are being distributed by Community 
agents, a:.i can be obtained by writing to 
Oneida Community Studios, Oneida, N. Y. 

* * Ok 

Montgomery Bros., Los Angeles, recently 
had on exhibition in one of their windows 
two loving cups noteworthy not only for 
their size and general beauty but for the 
rare skill shown in the original chased de- 
signs they carried and the workmanship 
shown in their execution. They were made 
by Montgomery Bros. under the Charles A. 
Coffin Foundation, which awards a prize 
each year for the most distinguished con- 
tribution to the development of electric light 
and power for the convenience of the public 
and the benefit of industry. This award for 
the past year was given to the Southern 
California Edison Co. The award, in the 
form of a solid 14-karat gold medal approxi- 
mately three inches in diameter, is shown on 
the sides of the ebony bases. With the 
award of the medal is coupled a liberal cash 
prize. This the Edison company has used 
for the purchase of the two cups, which are 
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to be awarded as trophies for services ren- 
dered by its employes. On one is seen.a 
Hercules extracting electric energy from the 
elements of nature. On the other a similar 
giant sends the energy through great power 
houses to the cities and towns below. The 
cups, including the silver and ebony bases, 
are approximately 24 inches in height and 
are of solid silver. In the window with the 
cups there was a display of photos showing 
some very attractive scenes and several sta- 
tions established by the Edison company in 
the mountains of California. It is hardly 
necessary to say the window attracted much 
attention. 
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Joseph Mayer, of the Jos. Mayer Co., Inc., 
of Seattle, has been in Portland on business. 

Mr. Goldblatt of the Diamond Shop, 323 
Washington St., is going east to purchase 
jewelry. This store has lately taken on a 
new watchmaker. 

Charles Hanni, of Sussfeld, Lorsch & 
Schimmel, New York, has been calling on 
the trade in Portland. His headquarters are 
in San Francisco. 

Bernard’s Jewelry Shop has been incor- 
porated by Paul C. Harbaugh, Bernard B. 
Schnetzer, and Pearl Harbaugh, for $20,000, 
to run a general jewelry business. 

A. E. Butterfield, of Butterfield Bros., in 
the Mohawk building, is at his home in 
Deer Island, Ore., for a vacation. His son, 
George, and family, accompany him. 

H. Prezant, formerly with the Reingold’s 
Jewelers, 147 Third St., is now with the 
Bulova Watch Co. He has also an interest 
in the new shop to be opened on Washing- 
ton St. 

Mrs. Aronson, of Aronson’s Jewelers, 340 
Washington St., has just returned from a 
12,000-mile trip to the east. She has visited 
New York, Washington, Pittsburgh, Los 
\ngeles, and San Francisco. 

Miss Sara Gluck of Seattle became the 
bride of Gail Reingold of Portland, at the 
home of Mr. and Mrs. B. Reingold, Sunday, 
March 1, the Rabbi Maurice Teshnor per- 
forming the ceremony in the presence of a 
group of relatives and intimate friends. 

Transfer of a 32-year lease on store space 
at 343 Washington St., from J. W. R. 
David to Gail, Reingold & Benjamin for a 
consideration of $390,000, was announced 
by the principals last week. The deal in- 
volved the purchase of ‘fixtures valued at 
$20,000, and the balance of the purchase 
price is represented by aggregate rentals for 
the period of the lease. The contract car- 
ries with it an option for 20 years’ exten- 
sion of the lease. The store has been oc- 
cupied for some time by Roland’s, Inc., a 
retail jewelry concern headed by J. W. R. 
David and Kittie David. The property is 
owned by the Scott Brooke Estate, and is 
held on a 32-year lease by the Broadway- 
Washington Investment Co. The Reingolds 
have been operating a jewelry store at 147 
3rd St., and will continue to do so. They 
have been engaged in business in Portland 
for 17 years. The new store will be op- 
erated as a credit store, and will be opened 


May 1. 
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HOPES vs. CASH 


The Jeweler who hopes for a big business to 
make up for a slow Christmas, ignores facts. 
December does not come in the Spring. 


Waiting will not dispose of your merchan- 
dise or fill your cash drawer. An Art Auction 
will. Ten days of an Art Auction means ten 
days of intensive selling—ten days of intensive 
publicity for your store. 


Back of the Art method is an organization with 
assets of $250,000.00 and an established repu- 
tation for giving a square deal. 


Ask for one of our principals to call on you, 
or if you want further information write for 
our free booklet, “The Jewelry Auction.” 


J. L. ART & CO. 


21 So. Wabash Ave. 
Chicago, IIl. 


Tear out and mail this coupon 


J. L. ART & CO. 
21 So. Wabash Ave. 
Chicago, Ill. 
Gentlemen :— 


Please send me without cost or obligation, your 
book, “The Jewelry Auction.” 
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